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Hey, Mabel! Who the heck paid out eight bucks for fertilizer? 


CON \ 


iveyors get maximum usage from tiny sto 


x drveleaners added equipment to co-op coin-o} 


customer 





Nab ’em both! 


solvent with Hyflo* ... you nee d 
j andle Fatt j Ac id f woth minimum de te rge nt loss!) 


ru SO ad out of you) 


has got to gobble up “soap”. .. and profits? Not 
sweetener from Johns-Manville, maker of Hyflo. 
ur solvent of more free fatty acids than anything 
| distillation. Yet your detergent loss is practically nil. 
ngs range as high as $510 annually in a 500-gallon 

as compared to weekly distillation. 
ing vsweet—after your regular Hyflo precoating, of 
sluble impurity levels as well as filter pressures are kept 
Naturally, you’re assured of better cleaning qualities 


Hvflo dealer for Hysweet or write Johns-Manville, Box 


rk 16, N. Y. In ( id wt Credit, Ontario 


Hyflo-Hysweet 


*Hyaweet and Hyflo trademarks Reg. U.S. Pat. Of 


JOHNS-MANVILLE 
wi 





NEW 
+1 6 | of oj Ft - 
TESTED 


CLEANER, CONTROLLED SOLVENT! This is the revolutionary 
new clarification system that outdates old-fashioned “batch-type’’ operations. 
Developed through Davies-Young laboratory research backed by 116 years of 
experience, BCP results in the clearest solvent ever produced. Before you take the 


sé 


step to 
by BCP: 


THE BCP CARBON © Greater solvent mileage, less @ Elimination of redeposition 
TOWER. Unique new scien- filter pressure—and brighter due to pulverized carbon. 
tific equipment developed by garments customers notice 
Davies-Young for processing and appreciate. activated carbon in hard 

the super-adsorptive, activated © Assured cleaner, continuous granular form—for 

hard granular carbon for sol- operation, and higher SUPER.-activation. 

vent clarification. Easily in- solvent clarity than any ® Daily dosages of dusty 
stalled in your plant. other method known. pulverized carbon eliminated. 


step-up” your solvent efficiency —look into the big advantages assured 


@ Solvent filtered through 





Write for further information without obligation 


THE MAVJES:VOUNG sone COMPANY 


705 Albany « Dayton 1, Ohio 
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“Our drycleaning is better 
because we give your 
garments an extra rinse 


in distilled solvent 


Your customers will be impressed with this 
EXTRA service. They will readily understand 
the advantage of removing all traces of remain- 
ing impurities with distilled solvent. They will 
accept the distilled rinse as a fitting complement 
to your patented* method of cleaning with Con- 
ductivity Control. They will recognize the supe- 
rior brightness and freshness in the garments 
you clean for them. 


R. R. STREET & CO. INC. 561 W. MONROE ST. CHICAGO 6, ILL. 


MYCEL 


THEZ 2-BATH METHOD 


*Canadian Patent No. 534,730 
U.S. Patent No. 2,913,893 


Copyright 1960 MP-341 





~The gas economy of our 
Ford Econoline Van is amazing... 


close to 23 mpg!” 


says Walter Rewold of Village Cleaners, Rochester, Michigan 


“Our Ford Econoline Van covers quite a distance 
every day and is getting pretty close to 23 miles on 
the gallon. This is such an improvement over our 
previous unit that the gas station operator, who Is 
1 friend, thinks I’m taking my business some- 


ce 


‘‘We also find that the Econoline’s greater us 
ible loadspace saves time and expense. We don't 
lave to make nearly as many trips back to the 
plant for reloading. The flat level floor permits us 
to install a garment rack for the full length of the 
body. We can hang more garments, and know 
that they will arrive in A-1 condition. And those 
big, wide doors on both the side and rear are just 


right for our business. Our drivers can load or un- 
load easily without the constant need to climb 
into the van. 


‘This Ford Econoline Van is tailor-made for our 
business in other ways, too. You see, people 
generally have faith in and do business with a 
company that has neat, modern equipment. This 
is particularly important in our business where we 
handle something as personal as clothing. 


‘We've had many compliments on our van’s 
attractive appearance, and this favorable atten- 
tion has created new customers for us. In turn, 
we bought another Ford Econoline Van!”’ 


Solid testimony that Ford’s full-time economy only starts with low price! 


FORD TRUCKS .-| 
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Compact Delivery Truck 


A highlight of the 1962 Dodg 
P-100 forw 





YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in- 
quiry when it's written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER. 





Water Repellent 


Soft-n-Dry 
iid to ke 

Is Impos 

whether _ it 

treated. The 

requiring i 

1 


i water rept llent 
the fabric so soft 
sible to tell by 
has been 
repellent, a liquid 
single operation, 
no mixing of powders, no 


be tore 


neutralizing 


nee 
and 
I he 
that 
to 


not necessary to 


applic ition 


rinsing 


solution 


no 


manufacturer also claims 


treated garments 
ind it is 


ise hot-head equipment 


are easier 


pres 
information: Emery 
Sanitone 


Tower 


For more 
Industries 
506 ¢ 
2. Ohio 


Division 


irew Cincinnati 


Water Heater Guarantees 

A. O. Smith-Burkay is 
iitering a five 
its 


water 


now 
year guarantee on 
complete line of commercial 


heaters and _ industrial 
units 

For more 
kay, A. O 


Consumers 


Kankakee, III 


Bur- 
Smith Corporation, 


information 


ducts Division, 


Invisible Marking Display 


An attractive counter display 
Fantom-Fast in- 
visil le marking IS visible only 
under black light. Wing panels 

the display 


llustrate S how 


a special 
the 
display is said to 
finished and 
be tor 


have 
sales message explaining 
marking The 
iccomm date any 
folded irticle to 
illustration 

For information: The 
National Marking Machine 
Company, ¢ Ohio. 


use d 
more 


5 
incinnati 23, 


Two New Detergents 


Dyanite, a new detergent, is 
said not only to have superior 
cle aning power but to eliminate 
lint and static from 
It is available with brightener 

strength. Brightener 
added to Dvyanite dou- 


addi- 


garments. 


in single 
may be 
bk 
tional charge 
Perk Sheen 
for 
is also 
and 


soap 


strength solution at 


a new deter- 
with 


324 
gent exe lusive use 
to remove 


This 


no 


said 
static linting 


( harge 


new 
ontains fatty 
icids und s double-strength 
in charged-system clean- 
all ot 
control units. 

For more information: Adco, 


. Sedalia, Mo. 


tor use 


ing, in types moisture- 


Inc 


Coin-Op Unit 


Hammond Profit-Pro Model 
No. WD-10 is designed espe- 
cially for professional dryclean- 
ers who want to take advantage 
of coin-op business. The unit 


has a double-backed enamel fin- 


TH 


E 


ish; a stainless-steel cylinder that 
reverses three times each minute, 
said to prevent “balling” of 
clothes; a 27-inch drop; and a 
spin coordinator which automat- 
ically separates the garments and 
prepares them for vibrationless 
spinning. Available in two- or 
four-pocket units or more, the 
cleaner has a cycle of 30 min- 
utes. 

For more information: Ham- 
mond Industries, Inc., 3024 N 
Lindbergh Blvd., St. Ann, Mo. 


Electric Coin Changers 


Two new models of Standard 
coin are available. 
The Change-Center 
changes and 10-cent 
two 5-cent 


changers 
Electric 
50-. 
and 
coins. The 50-cent section can 
be set, without tools, to return 
any one of three different coin 
combinations. The unit is sole- 
noid-driven, and holds an av- 
of $250 to $310 in 
change, providing 1,200 to 
1,300 vends. The Maximum Se- 
curity Electro - Changer 
quadruple locking, and is de- 
signed for areas of heavy traf- 
fic, holding up to $362.50 in a 
single unit. It is offered in three 
any one, two or 


)- 


5 
preces even 


erage 


has 


sizes to change 
three The changer also 
features anti-vandal mech- 
anism. 

For more information: Stand- 
ard Change-Makers, Inc., 422 
E. New York St., Indianapolis 
2, Ind. 


coms. 


an 


Anti-Perspirant Treatment 


Cyana Guard, a bacteria-kill- 
ing agent, is being offered to the 
drycleaning industry as a germi- 
cidal treatment to prevent the 
formation of bacteria that pro- 
duce perspiration odor. It is 
claimed to be an effective, dura- 
ble germicidal finish that pre- 
vents the development of body 
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SURFACE 
Remains New-Looking 
During Its Entire Life 


gives the 


RK 
K-) CAT-TONGUE 
in TEXTURE 





1 100% SAFE 
FOR ALL FABRICS 


Doubleplate construction 


spreads steom evenly and mMoIR 
keeps heot at 250°. . .sofe 2 NO STEAM 3 NO _— ; 4 NO PRESSING 6 NO HEAT 
for ALL FABRICS. MARKS OR WAVY REAKS SHINE DAMAGE 


Pde THESE 7 BENEFITS FOUND ON THE MIRACLE FABRIC-SAFE 
DOUBLEPLATE MEAN MORE PRODUCTION from SAME OPERATORS 


' 


Le 7 | 
, a MINIMIZES GARMENT LiFTING | 8 SO UNIQUE 


Acts as a Shield, When Press Head  |T’°S PATENTED 


Gives Longer Life is Released 


9 PERMA-CLEAN | 10 NO RE-DEPOSITING | 1! NO MOISTURE | 12 ELIMINATES 
SURFACE | FABRIC FUZZ OR FOREIGN BUILD UP | DO-OVERS 
Keeps Plate | MATTER ON GARMENTS | On Surface to | Increases Production 
New Looking As Nothing Sticks to Press Plate | Transfer to Buck i —Lower Costs 
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in each unit 
16 

leep, and made of non 
steel. Load 
LO pounds. It can be 

ti take SIX 

ht quarters. The unit is 79% 
| de, 42 inches deep and 


[win drum 
hes in diameter, 


tainlk SS 


seven Or 


SPOT 
CONDITIONE 


quipment 
Fk vi ick 

gas and 
Powermas 
pac k ige d 


Ol il ina 


Coin-Op Prespotter 
\ ; lis 


Air Release Valve 


\ uir release 
nated N« 6Y 
highly efficient 


iat 


desig- 


said to be i 
low-« 


] 
Valve 


ost vent to 


iir and trom 


gases 
pipelines ipplications up to 
LOO poun 
The bods cast-iron 
eat and float are 


resistant 


operating pressure. 
valve and 
made ot cor- 
steel. 


Detailed sheets giving capacities 


rosion stainless 
ivailable 
in S-2883-100G data sheet 

For a copy, write: The V. D 
Anderson ( 1935 W 
96th St.. Cl 2 Ohio 


ind specifications are 


Oompany 





7 
eveland 


YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in. Steam Generator 
quiry when it’s written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER. 


4 new generator, known as a 


boiler with a brain.” automat- 
1 
cause of 


indicates any 





safety shutdown due 
failure, or shortages of 
fuel, electricity or combustion 
uir. Model R-175 delivers 5,000 


to 6,000 pounds of steam per 


to ignition 
water, 


hour at both high and low pres- 
sures. In multiple installations it 
meets requirements ranging up 
to 72,000 pounds of steam per 
higher 
ipplication 

For more information: Clayton 
Mtg. Co., Box 550, El Monte 
Calif 


hour or depe nding on 


Compact Drycleaning Unit 


compact 


Matador 35, a 
unit designed for 
1 minimum space, features 
control for the 
le from filling and dumping 


tank 


pound capacity 


ining 


valve entire 


extracting; automat 

" 5 
ss-steel 
bath; and 605 r p.m. extraction 

For more information: Dept. 
SS, Hoffman International Corp., 
107 Fourth Ave., New York 3, 
N. ¥ 


sweep 


stainle cylinder; single 


Mulsoite 


el em = 


New Mulsolite Packaging 


Mulsolite 
penetrant, is now packaged in 
new shatterproof plastic gallon 
bottles. It is made with the “easi- 
grip’ for easier handling and 


, a lubricant-spotter- 


storage 

For more information: R. R. 
Street & Co. Inc., 561 W. Mon 
roe St., Chicago 6, IIl 


Powerful Water Heater 


Designed for large-volume 
hot water applications, the Bur- 
kay coil-type water heater, 
Model 818, has a 670,000 B.t.u.- 
per hour input. It 
stalled with 
lined 
A. @ 


covery 


can be In 
a Permaglas glass 
storage tank using the 
Smith Cer-Temp 80 re- 
It is said to re 
quire a minimum of floor spac 
installed in out-of- 
the-way places. 

For more information: A. O 
Smith Corporation, 
Products 


il. 


system 


and can be 


Consumer 


Kankakee 


Division, 


Compact Two-Way Radio 


The Business Dispatcher ra- 
dio is a compact, fully transist- 
orized two-way radio. Providing 
15 watts power output, the unit 
is available for use on frequen- 
in the 25-50 and 150-174 
Battery drain 
be only 


cies 
megacy¢ le bands 
said to 
3 amperes. The  single-piece 
unit measures 44%; by 10% by 
13% and weighs 18 
pounds 

For Mo- 
torola Inc., Communications Di- 
vision, 4501 W. Augusta Blvd 
Chicago 51, Ill 


on standby is 


inches 


more information 


Accounting Machines 


Burroughs Corporation’s new 
F6000 series of accounting ma- 
have 
combinations, 


chines revamped color 
designed 
key tops, and cases that are 2% 
wider and 3% inches 
deeper than the older models 


The 


newly 
Inc hes 


machines are designed for 


Continued on page 74 
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... isa “Used” Cissell Dryer. Why? Because 
the Cissell Dryer is so well designed and 
constructed that long after it has retired 


from its first job, it still has a lot of service 


left. It will go on to its second job ready to 
out-perform many brand-new dryers. 


If a used dryer is a more economical pur- 


chase for you than a new one, it will pay 
you to consider Cissell. This big 100-pound 
dryer provides full capacity drying, saves 


operator’s time, cuts production costs. The 


42” by 42” basket, with smooth snag-free 
perforations, gives thorough, gentle drying 
in record time. And the 8-stage heat control 


provides a full range of safe heat selections. 


A Used Cissell Dryer may cost you more 
than other used dryers, but it will give you 
so much more service that in the long run 
it is the most economical choice. 
WO LD By the way, what’s the first best dryer in 
the world? A new Cissell Dryer, of course. 


Us seh 


W. M. CISSELL MFG. CO., INC—LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cabie Code ‘‘CISSELL’’ 


CONSULT YOUR JOBBER 


DECEMBER, 





TRENDS of the times 


Europe’s First: American drycleaners 
in sympathize with the state of mind 
f European drycleaners at the pres- 
ent moment. We recently heard that 
Europes first 


g units were open tor operation in 


coin-operated dryclean 


Antwerp, Belgium 

Che equipment Is said to be French 
mstructed according to designs pro 
vided by D. Simon, a Belgian, prom 
inent in the Continental cleaning and 
laundry industries. The units are of 
1l-pound capacity. They are operable 
either as fully automatic coin-ops o1 
is semi-automatic professional equip 
ment 

This plant is reported to also have 
finishing equipment s¢ that the oper 
itor can provide finishing service to 


» want if 


We Make It in Ecuador: It was both 
startling and a bit exciting to see a 
om our last Decembers issue 

in Vistazo, a popular Latin 

azine published In 

was the story on Kurt 


lion 


a= SIMPLICITY 


Fits THE Job 


THERE’S A FULTON BOILER FOR YOUR SPECIFIC NEEDS 


Mueller’s very 
Quimica, there in Ecuador 

Mr. Mueller has an excellent pub- 
licity sense, and getting stories like 


plant, La 


modern 


this “first” is part of a patient, persis 
tent program of acquainting Ecuador- 
ians with American-type drycleaning 
and increasing its popularity 

More power to him! 


What Kind of Services? A_ recent 
column in the Wall Street Journal 
points out that the report of services 
surpassing consumer goods in the 
public market is somewhat deceptive 
when the kinds of services are inspec 
ted. New York's Chase Manhattan 
Bank, for instance, figures service ex 
penditures are now taking 40 percent 
of the consumer dollar, in contrast to 
less than 33 percent at the end of 
World War II 

However, if the drycleaner is won 
dering why he does not get more of 
this consumer dollar percentage, he 
should realize that “services” include 


TUBELESS 
BOILERS 


@ Fast steaming, efficient Fulton Boilers are simple to install 
. Simple to operate. Oil and gas fired . . . available from 2 


thru 30 horsepower. 


@ Fulton Boiler is the lifetime boiler . . 


. no tubes or coils... 


no costly repairs or shutdowns... . practically no maintenance. 


@ For peak efficiency at the lowest cost, put a Fulton Boiler 


in your plant now. 


YOu Save MONEY 
with o FULTON Send 
et 
literature todey! 


private education, rents on apartments 
and houses, and particularly interest 
on installment debt. The Chase Man- 
hattan Bank also points out that the 
interest on consumer debt has been 
climbing at an average of over 15 
percent per year since 1946 


Handicapped Taught Drycleaning: 
Albert Stack of Olathe, Kans., will 
head the newly established dryclean- 
ing and pressing department in the 
Kansas School for the Deaf. 


} 


Coin-ops in Gas Stations: The formal 
announcement has been made by 
Whirlpool Corporation that it is about 
to install coin-operated drycleaning 
machines in at least seven service sta- 
tions owned by the American Oil 
Company. If they work out success- 
fully, it is proposed that more will be 
installed in other of the oil company’s 
29,000-station chain. 

This is the first to become official 
of the between 


several marriages 


ALSO — RETURN SYSTEMS AND 


BLOW-OFF SEPARATORS 


= btn BOILER WORKS, INC., PULASKI, N.Y. 
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coin-op manufacturers and gas stations 
that have been persistently rumored 
for the past several months. 


=e“ 
\ a | 


SBA Broadens Loan Guarantees: The 
Small Business Administration has an- 
nounced it will provide “standby” 
guarantees on loans made by com- 
mercial banks to Small Business In- 
vestment Companies licensed by the 
SBA to encourage expanded credit for 
small business in need of financing. 
The plan will allow commercial banks 
to make such loans with the privilege 
of “rolling” in and out of them as 
liquidity needs demand. With com- 
mercial banks taking up such loans, 
the drain on SBA funds for such 
purposes would be eased, permitting 
broader use of these funds for other 
purposes. 


Gets Driving Safety Awards: Southern 
Cleaners and Laundry, Inc., Jackson- 
ville, Fla.. was awarded a pair of 
plaques for safe driving at a recent 
conference of the North Carolina 
Motor Carriers Association. 


Not Even Subtle: It is good to read 
other industry publications from time 
to time. This following from Home 
Furnishings Daily is quite significant. 
The manufacturer of a drycleaning 
coin-op unit is quoted as saying “every 
step brings the drycleaning unit close: 
to the home.” The spokesman repre- 
sents a volume production appliance 
manufacturer. 


Drycleaning Exams Revised: Major 
revisions have been made in the tests 
and methods of testing used by the 
California State Board of Dry Clean- 
ers. This came following charges of 
irregularities in the tests which an 
applicant must pass in order to qual- 
ify as a drycleaner in that state 

An investigation by the State De- 
partment of Professional and Voca- 
tional Standards found no rigging or 
other unethical practices in the tests 
Nevertheless, revisions pertaining to 
greater giving the tests 
have been made. Also, certain ques- 
tions deemed too difficult or not im- 
portant to the profession have been 


security in 


eliminated. 


We're Not Alone: Seen in the Denver 
Airport Building 
coin-op invasion of another field. 
Carnation corsages being dis- 
pensed from a coin-vending machine. 
There was a wide choice of colors. 
sizes and arrangements. Each corsage 


was indication of 


were 





was in a separate compartment indi- 
vidually lighted. Separate doors to 
each compartment were actuated by 
the proper combination of coins to 
match the price of each particular cor- 
sage. The entire vending unit 
cooled to maintain the freshness of 
the flowers. 


Was 


Coin-Op Regulations: In the village of 
Norridge, a suburb of Chicago, a 
series of coin-op regulations have been 
enacted. The ordinance calls for each 
of the coin-op establishments to be in 


compliance with Fire Underwriters 


regulations, and a complete set of 
plans and diagram of equipment 
arrangements must be submitted be- 
fore issuance of a permit. Operation 
regulations state that an attendant 
must be present at all times, and that 
no person below 15 may operate the 
machines. Hours are limited to 6:30 
a.m. to 11:00 p.m. daily. 


Annual Coin-Op Fee: In South St. 
Paul, Minn., the city council passed 
an ordinance establishing an annual 
$25 license fee for coin-op drycleaning 
shops. 


What do you EXPECT 
from your 


DRYCLEANING SOLVENT? 


"| SERVICE 


BETTER PERFORMANCE? 


FASTER SERVICE? 


APCO DEODORIZED PETROLEUM SOLVENTS 
DELIVER ON ALL THREE - COUNTS 


APC 
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BIGGER PROFITS? 


APCO OIL CORPORATION 


OKLAHOMA CITY, OKLAHOMA 


APCO DISTRIBUTION AREA 








_ ARVAN’ STROF-0-MATIC FILTER RECLAIMER 











DELIVERS GRYSTAL-CGLEAR SOLVENT CONSTANTLY 


YOU SAVE ON 


SOLVENT MAINTENANCE 


Users report cleaning up to 1800 pounds No costly shut downs...ever. The Arvan 
more clothes per 55 gallons of perk. Tests show up never needs to be dismantled. It has the lowest 
to 35% more solvent reclaimed. ..automatically. maintenance cost record in the industry. 
















FUEL 


No steam is required in the Arvan 
reclamation process—you save on electric power. 


SERVICE 


The Arvan Strof-0-Matic is a heavy duty 
filter, specifically designed for commercial use, 
for long term service free operation. 


SUPPLIES 


Soap savings reported up to 50% 


No muck handling, no shovelling, no fumes 
—eliminates distillation and detergent loss. 


—automatic disposal of filtering aides requires 


WATER 


Arvan reclamation uses a minimum 
of water. 


The Arvan is the easiest and least costly 
of filters to install. Needs no elaborate piping 
or parts and is delivered factory assembled. 


YOU CAN ACTUALLY INCREASE THE QUALITY OF YOUR DRY CLEANING... 
PERK OR PETROLEUM...SIMPLY BY SWITCHING TO THE ARVAN STROF-0-MATIC 


FOR FULL INFORMATION WRITE TODAY 
ARVAN PRODUCTS INCORPORATED 


| VAMCO 


Name__-___ 
Company__ 
aa 


BROOKLYN 1, NEW YORK 
ULSTER 8-9800 


OPERATOR [7] DISTRIBUTOR [7] 


: 
333 ATLANTIC AVENUE " 
” 
€ 
oS 
- 
rs 
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For the 2" straight year 


Du Pont PERGLENE 


PERCHLORETHYLENE 


is backed by 
this oe seal 


©" Guaranteed by © 


Good Housekeeping 


\D 
Nor as AbverristD THES 





... Stimulates professional and 
self-service drycleaning business 


1 


raight vear, Du Pont PERCLENE 
GOOD HOUSEKEEPING Guaranty An inde- 
states that this well-known seal approval influ- 
ving decisions of some 40,000,000 American women 
including hundreds of your own drvycleaning customers. 
PERCLENE is the only drycleaning fluid listed in the influ- 
tial GOOD HOUSEKEEPING Buyers Guide, published for the 


id time in the November, 196] and distributed to over 


perchloret 


Seal. 


hylene 


} iY 
Wn 


> seC- 
issue, 
5.000 000 womel 


Asa di Pont PERCLENE emblem, 
t from this powerful nationwide publicity as 


confidence Du Pont 


ycleaner displaying the D 
benefi 


\ ou 
well 


and 


automatically 
in products made by 
GOOD HOUSEKEEPING. 
e User of PERCLENE, you benefit even further by 
complete selling program in the drycleaning industry. 
cludes point-of-purchase display material, mailers and sales 
directly tie self-service drycleaning 
services With Du Pont’s national advertising in magazines and on TV. 
. You get all this plus the unsurpassed quality of dryclean- 


Pont—all at no ext 


i 


as your customers 
anteed by 

recelving ne most 

This 1 

ain t+ha+ “yf , _] . 

alias tna jour protessional oO! 


. . ’ 
i made b ra cost. 


Your local Du Pont distributor will 


“CASH IN” on Du Pont’s 
promotion program. 
distributor of 


ALABAMA 
BIRMINGHAM 
Phenix Supply Company 
MOBILE 
Rudolph Ramelli, Inc. 

ARKANSAS 
LITTLE ROCK 
Rudolph Ramelli, Inc. 

pom 
LOS AN 
Ajax ae euee 


United Chemical & Supply Co. 


SO. SAN FRANCISCO 


Goss-Jewett Co. of No. Calif. 


COLORADO 
DENVER 
independent Petrochemical 


Lo 
Van Waters & Rogers. Inc. 
spanaeneet 
HARTFORD 
M Glisten Inc. 
WATERBURY 
The Hubbard-Hall Chem. Co. 
DISTRICT OF COLUMBIA 
WASHINGTON 
W. P. Ballard of Washington 
Stadham Company 
Sterling Supply Corp 
FLORIDA 
MIAMI 
Ball Supply Company 
TAMPA 
Lenfestey Supply Company 
GEORGIA 
ATLANTA 
Phenix Supply Company 
IDAHO 
BOISE 
Laundry S 
Osmund 
IDAHO FALLS 
Laundry Supply Co 
ILLINOIS 
CHICAGO 
Big Ben Chemicals & 
Solvents, Inc 
ROCKFORD 
industrial Oil & Che Co 


upply Co. 


COLUM 

Preston Chemical C 

INDIANAPOLIS 

William Lynn Chem 

1OWA 
DES MOINES 
Saxe-Freeman C 
KANSAS 

WICHITA 

McKesson & Robbins. Inc 
KENTUCKY 

BOWLING GREEN 

P. B. & S. Chemical C 

HENDERSON 

P_B. & S. Chemical Co 

LOUISVILLE 

The Fry Brothers Co 

McKesson & Robbins, Inc 

PADUCAH 

Preston Chemical C 
LOUISIANA 

BATON ROUGE 

McKesson & Robbins, Inc 

NEW ORLEANS 

McKesson & Robbins, Inc. 

Rudolph Ramelli, inc 

SHREVEPORT 

Rudolph Ramelli, Inc 
MARYLAND 

BALTIMORE 

W. P. Ballard & Co 

Morris & Eckels, Inc 

Stadham Co. of Md 


MASSACHUSETTS 
BOSTON 
American Dryco & Mach. Co. 
Howe & French 
FALL RIVER 
Borden & Remington Co. 
MATTAPAN 
1. Goldfarb & Sons, Inc. 
NORTH ANDOVER 
A. Lee Company 
WESTFIELD 
Eastern Chemicals, Inc. 
WORCESTER 
Chemical Sales & Service 
Co., Inc 
Worcester Chemicals 
Distr. Inc 
MICHIGAN 
DETROIT 
Eaton Chemical & Dyestuff 
Flom’s 
Grow Solvent Co., Inc 
J. Levin Sons Company 
GRAND RAPIDS 
Haviland Products C 
GRAYLING 
Haviland Products Co 
KALAMAZOO 
Haviland Products Company 
LANSING 
Wheaton Chemical Co 
MUSKEGON 
Marquette Chemical C 
MINNESOTA 
DULUTH 
McKesson & Robbins, Inc 
MINNEAPOLIS 
McKesson & Robbins, Inc 
ST. PAUL 
Worum Chemical Co 
MISSISSIPPI 
JACKSON 
Rudolph Ramelli, inc 
MIsSsouR! 
JOPLIN 
Crockett Oil Company 
KANSAS CITY 
McKesson & Robbins, Inc 
ST. LOUIS 
Independent Oil Company 
MONTANA 
BILLINGS 
Great Western Chemical C 
BUTTE 
Great Western Chemical Co 
GREAT FALLS 
Great Western Chemical C 
MISSOULA 
Great Western Chemical C 
NEBRASKA 
OMAHA 
Saxe-Freeman Company 
NEW HAMPSHIRE 
DURHAM 
Craig Supply Co., Inc 
MERRIMACK 
New England Chemical 
Supply Co 
NEW JERSEY 
GARFIELD 
Soalco Products Co., Inc 
ROCHELLE PARK 
Dixo Company, Inc 
NEW YORK 
BINGHAMTON 
Collier Chemicals Company 
BUFFALO 
Frontier Alkali Corp 
JOHNSTOWN 
5. H. Ireland Chemical Co 
NEW YORK 
H. Kohnstamm & Company 
West Side Corp 


gladly arrange to supply you with 
PERCLENE’ promotional material 


846. y. 5. pat. OFF 
BETTER THINGS FOR BETTER LIVING 
. THROUGH CHEMISTRY 
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drycleaning sales 
Contact your 
PERCLENE’® NOW! 


NORTH TONAWANDA 


Riverside Chemical Co., Inc., 


POUGHKEEPSIE 

Duso Chem. Co., Inc. 

RENSSELAER 

Eastern Chemicals, Inc. 

ROCHESTER 

A. Nusbaum & Sons, Inc. 

SYRACUSE 

Eastern Chemicals, Inc 
NORTH CAROLINA 

GREENSBORO 

W. P. Ballard & Company 

OHIO 

AKRON 

Belenky, Inc 

CINCINNATI 

The Fry Brothers Co 

McKesson & Robbins, Inc. 

CLEVELAND 

Carman Supply Company 

Mathco Chemical C 

COLUMBUS 
son & Robbins, Inc 

nas Company, Inc 


industrial Chem. Prods. C 
TOLEDO 
Toledo Dry Cleaners & 
Laundry Supply 
Louis Wasserstrom & C 
inc 
STOWN 
Superior Chem. Prods. C 
OKLAHOMA 
OKLAHOMA CITY 
McKesson & Robbins, Inc. 
TULSA 
McKesson & Robbins, Inc. 
OREGON 
EUGENE 


Osmund & C 

MEDFORD 

Osmund & Co 

PORTLAND 

Great Western Chem. Co, 

Osmund & Co 

REOMUND 

Osmund & Co 
PENNSYLVANIA 

ERIE 

Belco Supplies, Inc 

MALVERN 

Chemclene Corporation 

PHILADELPHIA 

William Barnett & Son 

stadham Company, Inc 

Sterling Supply Corp 

E. J. Rutherford C Inc. 

PITTSBURGH 

M. M. Baddeley, Inc 

Carman-Pittsburgh 

Fort Pitt Chemical Co. 

READING 

Textile Chemical C 


SOUTH CAROLINA 
CHARLESTON 
Charleston Oil Co 
GREENVILLE 
Phenix Supply C 


TENNESSEE 
CHATTANOOGA 
Burkart-Schier Chem 
KNOXVILLE 
Burkart-Schier Chen 
MEMPH 
Ideal Chemical & 
NASHVILLE 
Burkart-Schier Che 


TEXAS 
CORPUS CHRIST! 
McKesson & Robbins, Inc. 
DALLAS 
Dalias Tailor & Laundry 
Supply Company 
McKesson & Robbins, Inc. 
FORT WORTH 
Dallas Tailor & Laundry 
Supply C 
McKesson & Robbins, Inc. 
HOUSTON 
Dallas Tailor & Laundry 
supply C 
McKesson & Robbins, Inc. 
DESSA 
McKesson & Robbins, Inc, 


UTAH 
SALT LAKE CITY 


Laundry Supply Co., Inc. 


VIRGINIA 
ALEXANDRIA 
Morris & Eckels, inc 
NORFOLK 
Sterling Supply C 
RICHMOND 
Phipps & Bird. Inc 
Virginia-Carolina Laundry 
Supply Corp 
WASHINGTON 
SEATTLE 
Great Western Chem. Co 
SPOKANE 
Great Western Chem. Co 


WEST VIRGINIA 
CHARLESTON 
Southern Chemical Company 
HUNTINGTON 
W. T. Rife & Company, Inc. 
WHEELING 
Pennsylvania & W.Va 
Sup. Cc 
WISCONSIN 
MILWAUKEE 
Donohue Industries 
American Laundry & Dry- 
cleaners Supplie inc. 


Seen in the best 
drycleaning shops in the U.S. A. 


DU PONT 
PERCLENE 


QUALITY ORYCLEANING 


DU PONT COMPANY 
ELECTROCHEMICALS DEPARTMENT 
CHLORINE PRODUCTS DIVISION 
WILMINGTON 98, DELAWARE 
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LETTER from the editor 


The unemployables 


TEN YEARS AGO, besides pre- 
dicting self-service drycleaning, we 
warned of something else. That 
was the inevitable problem of “un- 
employables “4 

All industry, including dryclean- 
ing, was vigorously busy devising 
psychological tests for hiring and 
upgrading competent, loyal, effect- 
ive employees and management 
personnel. 

It worked! Quality of personnel 
has been definitely upgraded 
throughout industry as a whole. 

But, what else happened? May- 
be the New York World Telegram 
& Sun gives the clue. It’s been run 
ning a strong series of articles on 
the problem of bums and drifters, 
now crowding into New York and 
the other big cities in quantities 
never before experienced. 
different. 
Though degenerate, they are not 


These bums _ are 
the sodden lumps typical of the 
traditional Bowery bum. They are 
intelligent, unstable, neurotic, 
vocal, demanding, irresponsible 

In short, they are obviously “the 
unemployables.” There'll be more 
and more, in proportion to total 
work force, until the point is 
reached where most employables 
are steadily employed, most unem 
ployables vice versa. 

Bear in mind that as not only 
industry, but education, military 
and civil service, also, become more 
fully automated, it is usually the 
less skilled and more irresponsible 
people who are elimirated. 

After having worked the relief 
agencies to their limits, then where 
does an unemployable go? When 
he, or she, hits the streets of New 
York, a bum and a drifter, it’s too 
late. 


It’s been easy in the past to say 


But the 


problem is bound to grow now to 


“No work, no eat,” ete. 


the point where it cannot be ig- 
nored. Federal Minimum Wage 
Regulations, now at high tide, 
guarantee it. Businesses will be 
driven to eliminate everyone who 
can’t pull his weight 100 percent! 

So, what to do about unemploy- 
ables? We cannot afford, as an 
economic society, a permanent bur 
den of two or three million unem 
ployables. 

What does this mean to us as 
drycleaners, as small businessmen? 

First, we can help fellow citizens 
realize who these unemployables 
are—the maladjusted individuals 
ejected from the bent coin slots of 
business’s hiring mechanisms. 

Second, at the grass roots level 
comes demand for tougher school- 
ing for all our children—schooling 
where once again goofing off bears 
a stigma 

Third, is need for rehabilitation 
work activated at the local level. 
Homefolks should try to get Joe 
Green’s kid going as a solid citi- 
zen. When he hits the streets of 
New York, it’s a long road back. 


Finally, when they do hit the 
big city streets, it’s time for full- 
scale rehabilitation. It’s easy to say 
this is the time for a WPA with 
built-in rehab facilities and person- 
nel. But why does big government 
have to do it? 

Rehabilitation is a personal, com- 
munity function. Initiative of busi- 
nessmen can set up local WPA-type 
projects, with social services need- 
ed for rehabilitation 


Or do you want the Federal 
Government to tell you whom you 
must hire from among the unem 
ployables? 


LE Pa2uen 


REPRINT SERVICE FOR OUR READERS—Please write promptly if you wont reprints of any article 
appearing in this issue. Cost is $16 per 100, one side of a single sheet; $25 per 100, two 
sides of a single sheet (81/2 x 11). Additional 100's at $1.50, one side; $1.80, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B8. Lancaster, Pa. 
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OEY MAKERS 


items included information that 
oung man would reach Topeka 

1 given day, and also that he would 
travel by way of the turnpike. 

Dick’s sales manager drove out on 
the turnpike the morning that the 
bicycler left Kansas ¢ ity, 
ntercepted him. He made a deal with 
the bov to stop in at the Tope ka plant 
through that city. Since 
this was not more than a block or two 
ff his route through the city he 
igreed to do it tor { 


and easily 


m his way 


a free meal and a 


we new CFTLOV ER -Kting 


“THRU-FLOW AIR-MATIC” 
Dry Cleaning Units 


Economy ’ 
Kebabilily j 


~ ret At ft 


DN Profits’ 


-bring you 


ADVANCED PRINCIPLES not found in other machines 


They’re unlike any other 
single- or two-bath system on 
e market. Their utter sim- 
ty amaze you — from 
f air-actuated timer to 
“THRU - FLOW” 

ion. 
quality cleaning at 
pr tit, here’s the 
ou. All of the soap 
n and clear rinse solu- 
feed through the center 
he cylinder and through 
the garment This patented 
construction eliminates the sol- 
n by-passing the garments. 
Th Glover-Kling method in- 
moisture and solvent 
eur 5, 50 and 
im only: 110 
5-lb init 

bath: 50-, 


into the clothing immediately 
to carry away dirt and grime 
with every turn of the cylinder. 
This method a spotting 
to an all-time low. The THRU- 
FLOW AIR-MATIC two-bath 
is served by a clear rinse, 
built-in, monel metal, tubular 
screen filter. There is virtually 
no interchange between soap 
olution and rinse solvent. For 
load after load, day after day, 
automatically cleaned and ex- 
tracted, no other system 
matches the trouble - free 
Glover - Kling THRU -F LOW 
AIR-MATIC, 

LEARN NOW how this great new 
machine can save you labor, solvent, 
time and space while turning out the 
finest oo y dry cleaning. See your 


jobber or write Bill Glover, Inc., for 
full iniemnation today. 


INCORPORATED 


a Trum 


SERVING THE WORLD WITH THE FINEST, 
MOST RELIABLE AUTOMATIC DRY CLEANING AND LAUNDERING EQUIPMENT 


telephone call back to his home in 
New Jersey 

Blanchard’s Cleaners then immedi- 
ately went on the radio with invita 
tions to listeners to phone into Blanch 
ard’s and give an estimate of when the 
young man would reach the plant. 
25, $15 and $10 were 
offered to the persons coming closest 


rhree prizes of $ 
to the exact time of his arrival. These 
several radio messages cost $40. 

On his first day out of Kansas City, 
the young man stopped in Lawrence, 
Kansas, about twenty miles east of 
Topeka. That night Blanchard’s re- 
ceived 115 calls estimating the time 
of arrival the next day. The following 
morning, between 8:00 and 10:00 
a.m., 105 more calls were received. 
Each person was entitled to only one 
call, and gave his or her name, address 
and telephone number. 

The young man arrived at exactly 
11:58 a.m. The winner hit the time on 
the nose. Second and third place had 
divided between two people 
who guessed 11:59 a.m. It is fortunate 
that the cyclist did not arrive 
exactly, 


to be 


at noon 
then all the prize 
money would have been divided be- 
tween about 20 different people. This 
is due to the habit of guessing an even 
hour. 


because 


also received cartons 
of personalized match books. Blanch- 
ard’s uses these 


The winners 


a great deal as door 
openers for solicitations. In this case, 
smaller sets of personalized matches 
were prepared for each of the 220 
who called in. The routemen then de 
livered these in person, over the next 
three or four days, to the contestants. 
Chis contest cannot even be meas- 
ured by the number of people who 
called in, because many people talked 
about it, and yet forgot or didn't 
bother to make a guess and phone in 


PR in Reverse 


We quote Fred Dodge, state secre- 
tary of North Carolina Drycleaners’ As 
sociation, on this item. “For several 
weeks I have been picking up laundry 
tickets from my lawn. I don’t know 
whose they are (they bear an address 
a block from my home). They are not 
identified as to drycleaner or laundry. 
Some routemen is either throwing the 
tickets from his truck, or dropping 
them from the garments. Either way 
it’s poor PR, and the industry is prob- 
ably losing friends all over this man’s 
route.” 

Littering the countryside with pa- 
per, cigarette packs, coke bottles and 
other debris does not make friends for 
In fact we bet that the route- 
man who scoops up an occasional 
stray paper not of his own dropping, 
can make friends in any neighborhood. 


anyone. 
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STAMFORD CHEMICAL ANNOUNCES 


YOUR cannamts fie ‘ ‘DRYCLEANED 
with 


Let your customers know 
you are a 


PROFESSIONAL 


CONTAINING 


A 30 gallon drum of OPALITE 100 
and a free black light display con- 
taining: 

4 Black Light Fixture plus flask visu- 
ally showing fluorescence 


An Opalescent Counter Display 


A Window Decal Emblem featuring 
inspection and quality control in your 
plant. 


FLUORESCENT BLACK-LITE 
DISPLAY KIT 


OPALITE 100 is colorless and main- 
tains colorless solvent 


INSPECTED AND QUALITY CONTROLLED 
OPALITE 100 is anti-lint and anti 


static providing softness 


OPALITE 100 is a powerful deter 
gent providing highest possible white- 


ness retention. 


OPALITE 100 has set a new high 
PROFESSIONAL DECAL EMBLEM standard for consumer acceptance. 


Ask your jobber salesman or Stamford field technician. 


Stamtord, Connecticut 


Manufacturers of FLIK « TRIK - VIVITEX 100 PLUS-SSS 





MEWS from the allied trades 


1 techni il serv 

to Melvin 

r president of mar 
Hirsekorn 


i member 


iger reporting 


Mr 


engineering depart 
transfer to the 


Richard E. Engel 


recently, empl ved is sales rep- 


ment betore sales 


statt in 1959 


sentative has been issigned 


to the Chicago area 


will supplement ettorts ot 


where he 


George Thoman, Frontier's sales 
ntative I \ 
} is been 
created post of 
traffic and sales 
In iddition 

I wghlin has 
representative, and 

training at the Wich 
vill be transferred int: 


City sales 


repres¢ Guldaman 


selected for the newly- 
CO rdinator ot 
service 

William G 


been hired as a 


HERBERT H sARDNER 


Detrex Names Gardner 


territory 


MALE AND GELFAND 


Metropolitan Names Male 


( le ining 


has ap- 


Metropolitan Dry 
Machinery Co., Inc., 
pointed Robe rt Mak 


ick nt 


JOHN B. CHILDRESS 


vice -pres 
New 
has been with 
: , the firm for six years. Mr. Mal 
mical ( * left) is shown being congrat- 
Materials ( ulated by Robert Ge lfand 


men im ud- ident ot Metropolitan 
nnel 


also. director of 


sales. He 


Promotions at 


Frontier Chemical Jersey 


pre s- 


in- 


include 


Plant Sales 
Company Formed 


John Nakashian 
the New Jersey 

sistant Sales Co. with offices in Liv- 
Bald- ingston, N. J. Mr. Nakashian 
position feels that there is a great need 
tor suc h 
Currently \ irea, serving 
sellers 


nonprote 


has formed 
Dry-Cleaning 
manacer Tih s i 
manager. Harry | 

wed to the 


! indu 


manager 

ticals 

is Frontier's sales represen 
in Kan is City Mr 
will move to the 


Wi ! offices 
Fred 5 


in organization in the 
both 


due to the increase of 


buyers and 


dry« leane rs 
Mr. 


associated 


ssional 
ldridge coming into the industry 


N ik ishian h is 


with the industry for 


within the been 


Hirse 


10 years 


J. W. KNOTTS 


Signal Appoints Knotts 


Signal Chemical Manufactur- 
ing Co., Inc., announces the ap- 
pointment of J. W. Knotts as 
eastern district manager, head- 
quartering in Philadelphia. The 
district includes Penn- 
sylvania, Maryland, New Jersey, 
Washington, D. C., New York 
and New England. He has been 
in the 


t xpe rence 


eastern 


industry for 20 years, his 
includes plant man- 
1 ownership, plant 


agement and 
installation and executive sales. 


New Midwest 
Pinnacle Offices 


Pinnacle Products has moved 
its Midwest offices to a 
uddress at 5750 N. California 
Ave., Chicago 45, Ill. The new 
combination office and ware- 
house will carry extensive parts 


ind 


new 


teature service programs 


BERTRAND R. MAILHOT 


Pantex Promotes Mailhot 


Pantex Manufacturing Cor- 
poration has promoted Bertrand 


R. Mailhot to national service 
manager. Previously Mr. Mail- 
hot had been a factory service 
representative for Pantex 
Before that he had 
manager of the firm’s 
service parts department for 15 
years. 


tor 
two years. 


been 


Permac Names Suter 


American Permac has named 
W. C. Suter regional represen- 
tative for the Texas area. Mr 
Suter is well-known through 
the Middle West and Southwest 
because of his extensive experi- 
ence in the industry. He has 
represented a number of dry- 
cleaning equipment firms in 
these areas. 


DAVID A. LEPAR 


New Industries 
Names Lepar 


New Industries, Inc., 
named David A. Lepar vice- 
president. He will also be vice- 
president of the firm’s subsid- 
iary Automatic Laundry Com- 
pany. Mr. Lepar will direct the 
sales of industrial and institu- 
tional equipment as well as 
coin-operated  drycleaning 
equipment sales. 


has 


Vamco Announces Meeting 


Vamco has announced it is 
planning a premier showing and 
sales Vamco 
coin-op and Duo Wash laundry 
equipment and Dry Cleanomat 
on December 3-5 at Milwaukee, 
Wis. Distributors from all over 
the United States and Canada 
together with trade magazine 
representatives and the 
will be invited to the event. 


conference on 


press, 
Continued on page 26 
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CONTROLLED QUALITY MEANS 
REPEAT CUSTOMERS 


with Ajax Dry Cleaning Presses 





AJAX SENSITIVE | 
PRESSURE SELECTOR 


CONTROLLED QUALITY —Today! 


Qinew 929..." A Phess for wehu Purpose’ 
AJAX PRESSES 


19 SOUTH Sth WEST, SALT LA 
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HOW CAN YOU 
KXPLAIN THAT 
SOLVENT STAIN 
[S TO BLAME? 


She doesn’t realize that build-up of soil and bleeding dyes in your 
solvent made her stole so dull. She only knows 
that if you can’t clean it—she’ll find someone 
who can! Rx: Daily Dosage with Premium 
DARCO: A bag of Darco a day keeps staining 
away. Every morning, use a bag of Premium 
Darco activated carbon for each 2000 gallons ‘2s Rox se 
of filter capacity. The cost? Just pennies. The 

result? Absolutely clean solvent—not some of 

the time—but all the time! So don’t add solvent 

stain to your headaches. Cure it forever with 

(daily doses of Premium Darco: Atlas Chemical Gnemicar 
Industries, Inc., Wilmington 99, Delaware. ‘“°°°™"!©S: "© 


MONDAY TUESDAY WEDNESDAY 





wt CHANGE! 


EXECUTIVE STAIZ 
U.S. Pat. No. 2883094 
The Key 
\ To Profit Making 
Shirt Sales 


for MORE SALES and BIGGER PROFIT! 


af 
oa TIME SAVERS’ SHIRT 


SERVICE SPECIALTIES TAKE 
YOU FROM SHIRT POST 
TO COMPLETE PACKAGE 
---AT LOWEST POSSIBLE COST! 


The Biggest and Best Source for Complete Shirt mola delolliten 


TIME SAVERS, INC. Fee 





Dry Cleaners who use AMSCO Solvents 
lead the good life 





here’s why 


They have more business. AMSCO quality-controlled 
dry-cleaning solvents insure perfect cleaning, without 
leaving any after-odor. This means more steady, sat- 
isfied customers — a bigger business. 

They make more money. AMSCO dry-cleaning solvents 
lead to increased plant efficiency, lowering operating 


yy 


costs and increasing profits. 

They get quick service. AMSCO dealers deliver what 
you want, when you want it, where you want it. 
They get lots of help. AMSCO has 36 years’ experience 
working directly with the dry-cleaning industry. 
AMSCO representatives are ready to give you any 
help you need based on this experience. 


S552 AMERICAN MINERAL SPIRITS CO. 


A DIVISION OF THE PURE OIL COMPANY 


— 


; th xX 
ye 
+ZAMSOOE) 


» ‘me, 


If you’d like to lead the 
good life using AMSCO 
Solvents, clip this cou- 
pon and send it for the 
name of the authorized 
AMSCO dealer nearest 
you. Do it now. 


DECEMBER, 


NEW YORK 


GENERAL OFFICE, MURRAY HILL, NEW JERSEY 


Zone.......... Hate... 








RUGGED 


RUGGED 


RUGGED 


RUGGED 


PLUS RUGGED FEATURES! 


sca, ORDER NOW FOR IMMEDIATE 





@ Sold only through Distributors 
CLESCO corp. >— 


a subsidiary of TE NA X inc. 850 Third Ave., New York 22, N.Y. ¢ PLaza 2-2400 





THE INDUSTRY’S BIGGEST NEWS 


IMMEDIATE DELIVERY 


CLESCO 420-THE ONLY 
TRUE PROFESSIONAL 
COIN-OP DRY CLEANER 


Clesco is the professional machine! Built from the ground up by 
professionals... for professionals... NOT A CONVERTED WASHER! 


CLESCO OFFERS YOU MORE PROFITS IN THE EXCITING NEW 
COIN OP DRY CLEANING FIELD WITH THESE EXTRAS: 


throughout @ Clesco gives you IMMEDI. @ We'll back you up... one year @®EXCLUSIVE BUILDING 

A minimum in- ATE DELIVERY of the warrantee on ALL Clesco equip- PROGRAM ... we'll finance 

t puts you in the dry cleaner PROVEN on ment PLUS complete advertising a from-the-ground-up fully 

Btitable dry cleaning location from coast to and merchandising assistance... equipped center ... you get 

eld. coast. fabulous national consumer ad- real estate investment value 
vertising too! too. 





| SE THE OTHER CLESCO “PROFESSIONAL” EQUIPMENT 





CLESCO COIN 
CHANGERS 


The largest capacity 
... smoothest 
operating coin 
changer. Made of 
welded boiler-plate 
steel—full electronic 
operation ... NO 
knobs, handles, 
levers of gimmicks 
... insured. 


CLESCO 
WASH 
CENTERS 


World’s newest, 

truly professional 
asher-extractor! Absolutely the 

LOWEST down time in the business. 

Completely trouble-free—bigger loads— 
14” drive shaft—555 RPM extractor— 

tough I-BEAM construction— 

completely piped and wired. 


DELIVERY. 


NEW! CLESCO SET ’O SEATS 
Units of 2 or 4! Low cost! Beautiful 
colorful contour seats bolted to solid 
heavy duty metal base. Wipes clean in 
seconds . .. can’t stain. 


20 Ib. load 





CLESCO corr. pe NC-3 
a subsidiary of TE NA Xinc. 


850 Third Ave., New York 22, N.Y. « PLaza 2-2400 
Please send me complete information on the Clesco coin-operated 
dry cleaning machines and business opportunities. 


NAME 





FIRM NAME 
ADDRESS 








CITY ZONE ___ STATE 
PHONE 








(Please check one) [_]I ama distributor [_]I am an operator 





News from the allied trades 


ntinued m page Is 


Mir Friedman tormer 
ent of an allied trades 


, 


i veteran ot 95 veal 


with drycleaning 

shirt finishing equipment 
1 familiar figure in his 
ymanche plane which he 
to visit 


ughe t the country 


distributors 


LAWRENCE J. MINOR 


Keyes-Davis Names Minor 


FRAYSER GORMAN 


Cox Names Gorman 


New York Pressing 
Names Friedman 


JOHN PIERSON TOM WARNER 


Pinnacle Appoints Western Representatives 


innacle Products Corpora northern Iowa, eastern Nebras- 
has appointed the 20¢ ka and the 
Corporation as its dealer the Dakotas 
President of the 20¢ Wash 
Warner; 
John Pierson is vice-president in 


eastern section of 


the Permac and Permett 
leaning machines Iso the 
Kleanerette program, in 

t stern Wisconsin 


( orporation is Tom 


cle 


harge of sales 


Continued on page 72 


YouRS 
FREE* 
CHOICE GIFTS IN THE 


BONUS JACKPOT 


Expires Feb. 15, 1962 


~ 
a 


see to 
> 
| ie. 
\ sa" ] 
#106 Transistor 7104 Choice of 


Radio Man's or Woman's 
Flite Pac 


mS 


#101 Insulated 
Picnic Bag 


#108 Set of 
Matching Luggage 


#109 2-Station 
Transistor 
Intercom System 


#110 Deluxe 
Transistor Radio 





- 
~oewen ‘Names 


eat 


#111 Choice of Man's or 


+107 Nationally Famous 
Woman's 17 Jewel Watch 


\ 


ital 

(ea 
#105 Thermo-Keep 

Insulated Bag 


#102 Executive #103 Shoe Shelf 
Attache Case Bag 


*Choice of #109, #110 or #111 with each 55 gai. drum of 
Sanex S-7 or P-22. 
*Choice of #107 or #108 with each 30 gal. drum of Sanex 
S-7 or P-22. 

#106 with each 15 gal. drum of Sanex S-7 or P-22 or 30 
gal. drum of P-11. 

Choice of #104 or #105 with each 15 gal. drum of Sanex 
P-11. 

Choice of #102 or #103 with each 5 gal. pail of Sanex 
P-22 or Case of 6-1 gal. cans of S-7. 

#101 with each 5 gal. pail of Sanex P-11. 


Signal. CHEMICAL MFG. CO., INC. 


5020 RICHMOND RD. ° BEDFORD, OHIO 
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Be 
SE|L 


Gets and Holds More Business for You! 


Sanex with its exclusive sanitizing additive gives your customers these extra 
services, they most want according to a recent survey! 


SPECTACULAR MERCHANDISING PROGRAM 


Colorful Giant Window Streamers, Truck Cards, Outstanding 
Mats for Newspapers, Direct Mail, Inserts, Unique T.V. and 
Radio Productions plus a host of other powerful sales aids 
to attract attention to and sell your quality services. 


SANEX is used in the wheel during the 


cleaning process and gives you com- 
plete My 1962 Sanex order is 


Gentlemen: 


quantity 


SOLVENT ODOR CONTROL! hentia isis 


and send me the following bonus gift now 


Store Name . 
Address . 
City . 


CHEMICAL MFG. CO., INC. Your Name . 


5020 RICHMOND ROAD © BEDFORD, OHIO ee Se 


DECEMBER, 





EWU UORUAL 


Kompsotis 


We have Dick Fox's word for it that the Greeks had a word 
tor it. “Kompsotis,’ Dick says, means “elegance.” His full-page 
id in the Dayton (Ohio) Daily News goes on to describe Fox 
Cleaners drycleaning as “hand custom elegance truly a clean 
ing art with sculptured finishing produced by professional 
research fabric experts 

Che beauty of this word, as used in the Fox ad, is the fresh 
ittempt to provide drycleaning with a truly professional image 

When making our Denver coin-op survey we came to feel 
the public concept of drycleaning has become more confused 
an ever. Apparently coin-op was showing that cleaning was 

ot so mysterious an art. Why, anybody can put clothes in a 
machine and take them out again! So what more can a pro do? 

Yet almost any customer knows there is more to it than that 
But what, just exactly? 

We tell them about spotting, repairs, difficult finishing. These 
only stress the fact a pro is good for those things the customer 
can t or doesn't want to do 

But with “kompsotis” Dick Fox is deftly reminding readers 
he also can do better those things the customer is able to do. 
What housewife sweating over the ironing board thinks those 
darn shirts look “elegant,” or crotch and seat wrinkles have a 

sculptured finish,” or the brown spot really isnt very no- 
ticeable? 

Sculptured” may be a handy word to advertisers of profes- 
sional drycleaning. The ad had a drawing of a typical Greek 
statue. It suggested the warm smooth symmetry of beautiful 
classical Greek s« ulpture. 

Referring to properly finished garments as sculptured, with 
rolled lapels and smooth surfaces, draws a sharp contrast with 
the clean-only garments that come out wrinkle-free—almost. 

Another conclusion from Denver is that customers want as- 
surance professional help is available. Denver cleaners assured 
us coin-op acceptance slowed until attendants were required 
by law. Baffled customers complained “There wasn’t anybody 
to tell me what I could do!” 

\ third conclusion rises from our own mailing department 


Re quests for reprinted technical and management material and 


books come steadily from investor-type coin-op owners. It is 


quite probable many coin-op cleaners are to evolve into full- 
fledged cleaning plants 

Lines of division are to be more blurred, as coin-ops install 
0-pound units for bulky items or big loads, as “open backs” 
become more widespread, and as Bikini services get a second 
wind, 

In all this confusion, one type of cleaner will stand out like 
a beacon. That's the one with “kompsotis.” 
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to Get the MOST 
Out of this Can! 


“Most” is the highest available oxygen content. 


PRR e- 


When you use Eaton’s Century Brand Sodium Per- 
borate, you get a gentle, slow impartation of oxygen to 
the wool goods you are treating. You get the regenera- 
tive action which is so desirable . . . bleaching, and 
bringing back the soft, springy feel and original degree 
of whiteness your customers want in their woolens. 


Century Brand Sodium Perborate is produced with 
the highest possible available oxygen content. 


ME 
3 


That's why this can gives you the “‘most’’. It's specially 
designed to seal in this oxygen content, and keep it 
available for your benefit. 





Don't compare Eaton’s Century Brand Sodium Per- 
borate with commercial grades packed in barrels, kegs, 
cartons, and paper bags. Century Brand is manufac- 
tured and packed especially for the dry cleaning in- 
dustry. Its purity and effectiveness are sealed in this 
can. Keep it sealed . . . and you'll always get the 
Packed only in five-pound, friction-top, litho- “most"’ out of it. 


graphed cans, to insure high-oxygen-content idl 
material at all times Order from your distributor today! 


WHY EXPERIMENT—USE EATON PRODUCTS 





Concealed entrance through counter is to right of garment well, 
opens by raising counter top and swinging out section of front 


T-shaped conveyor is behind cash register, with one arm 
left. Feed rails end behind 
as gate 


yn 


Elevated conveyors. . 





ling under elevator 


u 


register 
TOWET 


SHIRT BINS 
Lf i 
f 


SERVICE AREA 


_ —f<- 27 


T-CONVEYOR 











Flexible elevators wind around large posts on their way 
shows best 


ip for minimum loss of space 
upper end of elevator 


Assembly rail below 
onservation of floor space for productive activity 
=. oes 
COUNTER , : 
iti i $ iL 
wa. COmCH ALE 
CuTRAMCE 





~- 





—— | A= 
4 \ @.ass 


a 
@.ass 
<< |2 —"—+> 
Streets on three sides determine shape of this store and give 


maximum view of action through all-glass sides 





' ELEVATING CONVEYORS are no 





—_ 





oe sala . » Ri Ae Leiaabatind s C 
Twelve-foot frontage poses efficient space-use problem, solved 
by making narrow end the customer area 


.. . FILLED CUBE 
IN TRIANGLE 


Two-level storage 
permits high volume 
in small floor space 


DECEMBER, 


longer news. But the most compre- 
hensive use of them that we've seen 
is at the small triangular-shaped store 
of Dickey’s Cleaners in Washington, 
D. C. In an area of 475 square feet 
are more than 200 linear feet of stor- 
age conveyor, 50 feet of slickrail and 
assembly rail. checker’s counter. cash 
register, customers’ counter, and space 
for a dozen customers to stand. This 
does not include a 325 square-foot 
service area at the back of the store. 

The store is also spectacular. Its 
high all-glass walls are in full view 
of heavily traveled Rhode Island Av- 
enue. The store is brightly lighted. se 
passing autoists can sometimes catch 
a full-length view of an elevator con 
veyor in motion above a level con- 
vevor, also in motion. 

A pair of elevator convevors rise 
along the diverging sides of the store 
Under the upper end of one elevator 
is the arm of a T-shaped conveyor at 
floor level. Each elevator has 50 feet 
of storage space, while the T-shaped 
conveyor has over 100 feet 

The upper end of the other elevator 
is above the slickrail used for assem- 
bly. There is space alongside for the 
checker’s counter and for a bagging 
station 

By making a horseshoe out of the 
extensions of the assembly line, feed 
rails were provided on which to slide 
work to the loading points on all three 
conveyors 

The volume through this store 
made possible by this use of cube 
space in conveyorizing, requires three 
cirls to handle during rush hours 





Six cleaners in a coin-op 


Number of units doubled 
operation—here are facts 


by JACK FOLLRATH 


rfection Laundry, Springfield, Ohio 


From speech at Pennsylvania 
Drycleaners convention 
November 10-12, 1961— 


expanded by personal interview 


rHIS IS A PROGRESS report on the 
n-op drvcleaning venture started 


Oo peratively bv six professional dry 


leaners in Springfield, Ohio. If you 
never heard of Springfield we are a 
' if 85,000 people 
U.S. 40 between Columbus, the foot 


yall ‘ ipital ot the world ind Davtor 


pere hed 


the cradle of aviation 
We have 38 professional drvclean 
ind ample coin-operated laundries 

of the latter 


oln-ope! ited 


be sides our own 
drvcle ining One 
three has eight drvcleaning 
in ilready 

yp. The owner 

ral commercial 

for blanket 


equipm«¢ nt 


business 
because his 
leanit g volume is not enough t 
nt the investment This investor 
sale We have ol 

led coin-ops do not 

should never jam thei space 


drvcleaning equip 


our state conve! 

i number of dry lean 
local association came 
enthusiasm. as well as 

Iderment toward coin-op dry 
leani [wo 


represented it this convention with 


manufacturers were 


chines in ope! ition. 
At our local meeting following the 


vention, a committee of three in 
cluding myself was appointed to in 
vestigate coim-op further and report 
back at the next regular meeting. We 
visited pilot units and realized 
coin-op is here to stay. After investiga- 
tion by other members of the associa- 
tion, it was decided to get into com-op 
with both feet 

We decided that as a group ot 
should collectively tap 


this new concept of cleaning—rather 


( le aners Wwe 


than let outside investors dominate the 
field. As a cooperative we have these 
reduce the risk; 2 
reduce the amount of capital neces- 


collec- 


tively have more ideas 4) we can 


idvantages l 
sary from each principal; (3 


divide the responsibility; and (5) a 
further advantage is that if it goes 
well, we have greater capacity for ex- 
pansion, for the same reasons listed 
ibove 

To make a long story short, six 
members of the local Springhe Id asso 
ciation formed a separate corporation 
It is narned MRV Company after Mad 
River Valley Dry Cleaners Associa 
tion. A share of $2,500 was invested 
by each principal in the group 

We obtained a choice piece of land 
from a local realtor, who constructed 
i building to our spec ifications, 40 by 
80 feet, or 3,200 square feet. It is 
three blocks from the downtown area 
ind with three other units forms the 
Mid Town Plaza. This location has 
plenty ot parking space We feel its 
corner site, with a well-lighted interior 
ind glass from top to bottom on two 


les, has created a terrific impression 


on the public 
Charlie 
state issociation 
local Rotary Club 
Monday on the dav of our grand 
pening the first day of May. The 
is well as the table 
if local drycleaners from our associa- 


secretary of our 
spoke before the 


which meets on 


Truxall 


mavor was there 


tion. The 125 Rotarians present were 
invited to the ribbon-cutting cere- 
monies following our meeting 

We also ran a full-page ad in the 
newspapers with a coupon good for 
one tree drve leaning on opening day. 
Both radio stations conducted live 
broadcasts from the site, interviewing 
customers during the day. The news 
gave us free publicity with 


| ipe rs 


in a profitable 
and figures 


pictures of the ribbon-cutting cere 
monies, etc. This has been the extent 
of our advertising and publicity so far 
The coin-op was so jammed on 
opening day that we honored free dry 
cleaning coupons through Wednesday 
although this was a one-day cou- 
pon). Sales for our first week of busi- 
ness were $274.50 in drycleaning, 
plus $453 in laundry, for total sales of 
$727.50. Our break-even point was 
calculated at $750 per week. Ou 
second week of operation was $518.50 
in drycleaning, with total sales of 
$1,025.50. By the fourth week of 
June, drycleaning volume was 
$686.50, total volume $1,314.50 
Although another battery of eight 
drycleaning machines had 
nearby in May at the laundry coin-op 
previously mentioned, we went from 
$1.50 to $2 per load the second week 
in July. We did $674 in drycleaning 
that week, despite our coin-op com- 


opened 


petitor’s advertising in the newspapers 
of $1.50 per load. 

Although drycleaning felt a sea- 
sonal slump in July and August, our 
average per week for June, July and 
August was $537.50 in drycleaning 
and $600 in laundry. Last week, No- 
vember 6, our twenty-sixth week of 
operation, we recorded the following 
sales (our best in drycleaning and in 
total sales, to date). 


at 
$2.00 Drycleaning 
(8 machines) $ 926.00 
20 Washers, single-loaders, 
30 machines 
.30 Washers, double-loaders, 
4 machines 
.10 Extractors, 
small ones 
.10 Dryers, 11 laundry 
Vending machines, 
10 different items 
Total sales 
for week ending 
November 6, 1961 
Total average weekly 
sales for 26 weeks $1,290.00 


402.50 
58.20 


24.60 
262.00 


59.40 


$1,732.70 


We operate with two full-time uni- 
formed attendants, one from 7:00 to 
3:00, the other from 3:00 to 10:00, at 
which time the drycleaning machines 
are turned off. The laundry is open for 
24 hours. A porter (who is a dry- 
cleaner for one of our stockholders) 
checks mac hinerv in the morning, 

Continued on page 70 
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Year after year, Emery Research has con- 
centrated on a detergent offering top advan- 
tages such as better soil removal... simple 
procedures... brighter colors...a Ccustomer- 


pleasing fabric finish. 


Sanitone 30-90 is the result, and you can 


match it against the field. It gets work done 





with fewer classifications, fuller loads, faster 
spotting, control of linting, easier and 
speedier finishing. If you’re comparing 
prices, don’t forget that Sanitone 30-90 is 
really three products in one—a super- 
efficient detergent, a built-in fabric finish 
(Soft-Set ®), and an anti-static agent. 


HALF 


The Sanitone line also includes these other Dr T 
products to increase your cleaning efficiency 
j 


—and profits: a pre-spotter (3257) that 


works wonders on badly soiled garments; 


e 
. 
Style-Set & ,a miracle dry size for silks and @eaning’g 


cottons; Soft-n-Dry ‘® water repellent, a 
brand-new development superior to any- 
thing on today’s market; MC, a guaranteed 
moth-proofer ... plus deodorizers and sol- 
vent conditioners. These products are avail- 
able to Sanitone Licensees at a cost gen- 


erally below that of comparable “‘sidelines”’. 


But, products aren't the whole story. Only 
with Sanitone do you get the other half of 
dry-cleaning ...the half that se//s your 
service. So, when you buy a detergent, be 
sure you get a// the tools for a profitable 


operation: 


Sanitone gives you all five. 
Why not write today for the 
complete Sanitone stcry? 


. tt com 
Sanitone @&® 


Dry Cleaning Service 


A Division of Emery Industries, Inc. 
Carew Tower, Cincinnati 2, Ohio 





ly for .you 





| LOVE YOU, STILL! 


+} it comn-ops keep tains 


atter 


around 50 to 55 percent. This is 


solvent retention extrac- 


their solvent than tor 


ipproximately 4 gallons of 
overed for each 100 pounds cle aned 
This means that “distill” 
ibout 180 percent than the 


professional who does not distill 


ill pr babilitv this is the pere re- 


produced by su 

coin-ops 

more 

th excellent « 

lvent retentior h 
nt. Assumii Characteristics of perc distillation 

n 100 pound The theory of the perc distillation 

is the same as for petroleum solvent 

However, vacuum is not 

Pere a specific chemical com 

pound tetrachlorethvlene 

nite boiling point, which is 250°F. It 

that of 


so that high steam pressure Is 


required 
being 
has a defi 
is close enough to water 
212°] 
not required Stoddard solvent, on the 
ther 


compounds and therefore has 


a mixture of chemical 


a boil- 


hand 1S 


Op equip mg ing 


extraction It would thus appear that the dis 


) time, main tillation of perc is simple. True as this 


PART II 


by JOSEPH F. KEEGEL 


may be, other factors are indigenous 
to perc distillation 

Petroleum stills are all fairly similar 
in design. This is not true in perc stills 
Each perc still has its own character- 
istic design. The engineer who designs 
each perc still knows (a) the area of 
the heating surface, (b) the size of 
the evaporation and (c) the 
height of the vapor column. All of 
these factors determine the amount 
of steam pressure required for each 
particular still. Consequently the 
cleaner should adhere faithfully to the 
instructions of the still manufacturer. 

However, one good rule of thumb 
is to use the minimum of steam pres- 


area 


sure necessary to produce crystal-clear 
distillate. It is far better to obtain 
35 gallons of perfect solvent than to 
contaminated sol 
entrain- 


get 50 gallons of 


vent due to “boil over” or 


ment 








Random Notes on Perc Distillation 


1. Insulate cooker whenever possible, to minimize 
make 


tion sS¢ educe steam 
omfortable for employees 


method 


combustion, and 


Low-pressure steam traps. Use low pressure traps 


] 
e condensate 


I ipidly 


| thereby 


assuring 
' ' 


eut er ide 


Water leaving condenser. \{aintain at 1 of “boil over 


o31 
d | 


» higher than 
\ thermostatically 
can maintain this temperature 

Another 


ll two valves on the in 


ul « muctl better 


method to assure 


off with the perc 


nearest to the condenser 


| for “on-off” use. This has a chance to gel 


although good, is not as accurate as the ther- 
mostatically controlled valve Periods of the day usually 
show variation of pressure and at various times of the 
vear the temperature of the incoming water varies 

4. Solvent level. Many perc stills operate on the batch 
method. Do not add solvent to the maximum level. Keep 


solvent well below this level to preclude any possibility 


5. Water separator. Keep clean, especially the air vents 
Clogged vents can start siphoning, causing perc to run 


off with the separated water, but also have water flow 


6. Drain still. After distillation drain sludge before it 
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® Where most other tumblers take hours to 
clean, the Huebsch Save-O-Solv lint screen 
and coils can be cleaned in seconds... and 
from the front! 


There is nothing to disconnect, and no 
pipes, panels or bolts need be removed. 
To clean, merely tilt top back. Entire 
interior is instantly exposed for quick, 
easy cleaning, and maintenance. 


The compact Huebsch Save-O-Solv 
with the large 42” x 24” cylinder 
deodorizes fast...and assures 
maximum recovery of solvent. 
The big 50-pound capacity, 
combination V-belt and chain 
drive, stainless steel door 

and front panel add addi- 

tional value that you will 
appreciate. See your 
Huebsch Dealer for 

full information. 





ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL DRYING TUMBLERS 








INTERNATIONAL CORP. 


107 Fourth Avenue, New York 3, N. Y ORegon 7-3600 





THE FINEST ° sy 
No matter PER, 
where you are, or what Op 
language you speak, HOFF- 
MAN is still the World’s Finest, and 2p 
therefore, becomes the World’s Standard ‘Ox 
of comparison. ® Regardless, of make, model > 

or year; whether buying, selling or trading for &% 

new equipment, comparisons are automatically made Ce 
with HOFFMAN: does it have automatic features,suchas  <« 
Self-aligning swivels to insure uniform pressure? Does it BZ 
have easily reached controls? Does it have an instant re- 


Py 


< 
sponding head, or any of the other World Famous HOFFMAN ys 
TOUCHES. AND, most important, will it stand up like a 
HOFFMAN? ® Undoubtably, if you're the owner of a HOFF- 
MAN press, 15 years or older, you're still getting the same 
service as you did the day you bought it, however, 
it took skilled craftsman like yourself to operate it. 
Today’s HOFFMAN has features built into it that 
makes it possible to use unskilled help, and 
still obtain the same quality workmanship 
and speed you are accustomed to 


giving your customers. ® Fill in et 
X 


= 
- 


9° 
gi 
AN) 
ws 
the coupon, and find out 


about our unusual 
trade-in offer. 


FOOT PEDAL CONTROL — Head responds instantly 
to the touch — no delays. Smooth, effortless operation 
unequalled in old style air presses. Instantaneous “pat- 
ting” by foot pedal control. . . . Foot pedal closes head 
to zero pressure only, eliminating all possible danger 
to the operator. .. . Optional at no additional cost. 


DECEMBER 


FULLY CONTROLLED PRESSING PRESSURE — 
Easily accessible controls, plus visual indication, pro- 
duce the exact pressure desired by the operator, giving 
accurate quality control. 


PRECISE CLOSING PRESSURE — Dual piston con- 
trol assures instant closing and controlled head pres- 
sure by direct cylinder action — eliminating the usual 
linkage system. 
SELECTOR VALVE 
PRESSURE 4 
CONTROL fal os 
t <3 - 
ey 


AUTOMATIC , 
OR MANUAL FULL SWIVEL 
STEAM VALVE BALL JOINT 


SELF-ALIGNING SWIVEL HEAD & CONTROLLED 
PRESSURE — Full swivel ball and socket permits self 
aligning of head and buck for any type padding and 
material. Swivel head assures longer life for padding 
and Grid Plates. Operator has full control of various 
pressures to cover all types of fabrics by the use of 
Pressure selector valve and pressure lever. 


HOFFMAN INTERNATIONAL CORP. 
107 FOURTH AVE., N.Y. 3 Dept. NC-12 


| am interested, without cost or obliga- 
tion, in learning more about your line of 
equipment. 

C) HFP* CL) DRY CLEANING (© LAUNDRY 
NAME 


ADDRESS 











OU 
*HOFFMAN FINANCING PLAN 





How soon for 
exhaust converters? 


by HENRY JENNINGS 


ty il ible 


compresse¢ d in the 


space 
this increases back pres- 
going in must be nearly 


roing out 


pressure 
peed up the pl wess heat is 
Several devices emp] \ 1 

rte! to complete 


there. That 


evel affects the 

sensitivity of the 
the brake lines and fuel lines. Bystand- 
rs and even pedestrians need protec- 
No matter what lit is set for 
th enough to 
insulation » far it looks 
700°F in the container is 


It lows that there will be little 
ettecti 
old since this he it is within the ex 


haust svstem. the amount of time re- 


veness when the converter IS 


quired will depend to some degre« 


i 
upon the type ol driving and condi- 
tion of the vehicle. It might be neces 
sary to idle when parked to keep the 
onverter hot 

Since reburning exhaust gas takes 
more time and heat than is pl ictical 
the engineer may need to add a cata- 

This provides i chemi al that 
iS Ct mbusti m while not itself be- 

g consumed. Most research at pres- 
ent involves use of one catalyst or 
nother to speed the combustion. The 
favored catalytic material seems to be 
vanadium pentoxide 

Vanadium is a relatively rare ma- 
terial, more often mined as a byprod 
uct. If we dump say, 30 pounds of 
vanadium pentoxide into every auto- 
motive vehicle built, what happens 


to supply? And price? However, in- 


i 

dustry may be able to synthesize a 
substitute 
In the 


converter the en 


ranges a bed to provide maximum ex- 
posure of the catalyst to the gas. Size 
ind shape of the pellets will have a 
bearing on the amount of exposure 
and the cost of the cataly st 

Present tests indicate effectiveness 
of the catalyst for 10,000 to 12,000 
miles, a fraction of a truck’s life. An- 
other thing plaguing developers at 
the moment is that while the con 
verter removes irritants from the ex- 
haust gas, under some conditions it 
creates an unpleasant odor of its own! 
Which is another reason why they are 
making haste slowly 

Large volumes of air are going to 
be required in the converter. Sounds 
very simple but it isn’t. The amount 
of air must be regulated to the amount 
of fuel burned at any given time. At- 
tempts to have the device naturally 
“aspirated” (provided with air) have 
led to difficulties 

A simple venturi in a convenient air 
inlet led to noise problems, and also 
trouble in supplving the right amount 
of air at the right time. The 


variety of 


wide 
conditions under which 


the con/erter must operate defies 
simple solutions 

Alternate method is to employ a 
small air pump of 2- to 3-cubic-inch 
displacement 


liver about a cubic foot of air per min- 


Such a pump can de 


ute tor eac h mile pe! hour the ve hic le 
travels. This seems to be adequate. 

There are several ways the pump 
can be driven. Most convenient is belt 
drive from an engine pulley. The dis 
advantage is that it adds to cost, uses 
some fuel and adds a little to mainte 
nance, 

Cost per vehicle when the vehicle 
is purchased (OEM) is a hard figure 
to arrive at, until all facts are known 
and experience compiled. Estimates 
range from $50 to $150 per vehicle 


But it will come 


We are going to get exhaust con- 
verters, no matter what the cost, vol- 
untarily or by law. As a guess, 1964 
seems as good a year as any for total 
coverage. 

When the time comes, new vehicles 
will be provided with converters as 
OEM. Older units will probably be 
allowed up to two or three years to 
install the converters. Special, less 
efficient ones may be sufficient for 
some older vehicles 

Meantime it doesn’t hurt us to re- 
member that much air pollution is 
prevented by good adjustment and 
maintenance of engines. One bum 
sparkplug can put out 25 times as 
much unburned gas as a good firing 
plug. We don't all have to wait for 
converters to clean up the air! 
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What's NEW 


it's 


ReddyGo 


—— 


. best for removing lipstick stains because t's made especially for lipstick caionsiestillo 
fatty acids. Wonderful on the board — t for that “lipstick load.” Try it. 





Another. great new “Go” product for the 
professional drycleaner from the house of 


Take your pick... 





e Handi-grip spotting board bottle 
with dispenser cap ' x stain removal specialists... 


o Large economy jug— good for | A. L. WILSON CHEMICAL CO. 
250 average stains and a lipstick 
load too 


Order ReddyGo in either size 
from your jobber today 


KEARNY, NEW JERSEY 


Descriptive folder on request 








NOW! 


COMMERCIAL COIN-OP 

















Exclusive Vamco Dry-Cleanomat Features 


All stainless steel cylinder and condensa- 
tion chamber with lifetime guarantee. 


Porcelain exterior cabinet 


Equipped with Vamco-Arvan commercial 
hydraulic strof-o-matic filter 


Exclusive Vamco-Arvan clean solvent tank 
permits full operation even while precoat- 


ing filter 

Available in batteries of 2 or more for 
maximum flexibility 

Full 9 Ib. capacity 


Pushbutton electrically controlled door 
interlock —cannot be opened while in 
operation 


SPECIFICATIONS: PORCELAIN CYLINDER — MODEL DCP-62 
STAINLESS STEEL CYLINDER — MODEL DCSS-62 


CAPACITY —9 Ibs. 
CYCLE — 39 minutes. R.P.M. 


clutch. Quiet, smooth spin-speed 430 


Tub Diameter . a lg 
Door Opening . , 12” 


FINISH—Cabinet top—bive porcelain. 
Front—bive porcelain. Cylinder—stain- 
less steel (Cylinder has removable 
stainless steel rib for lint clean out) 
COIN METER — Electrical, actuated 
from coin mechanism which can be set 
for 1 to 11 quarters with coin return 
and rejector. 

BEARINGS—Heovy duty bal! bearings 
with Viton A" Seal—permanent type 
TRANSMISSION—Two speed cog belt 
and roller chain drive with centrifugal 


DOOR INTERLOCK — Electrical push- 
button energizes solenoid to open 
door. Door cannot be opened by cus- 
tomer in case of power failure. 


SOLVENT DRAIN —Grovity dump 
valve, flapper check valve type, sole- 
noid actuated. 

DIMENSIONS 

Height Overall 43), 
Width 30” 
Depth 27,” 
Cylinder Diameter 25-11/16” 


WEIGHT 
Shipping 
Net Wt. approx. ........ 


540 Ibs. 
ve 10 Ibs, 


ELECTRICAL RATINGS—3 wire, 230V, 
60C. Single Phase Fusing 30 Amp. 
Heater coil—3350W, 250V. Aquastat 
100°.240° F. relay, 2 wire, 120V, 60C. 


MOTORS — Drive motor 2 speed. % 
—VY_ H.P. 1725-1140 R.P.M. capacitor 
stort with overload protection. 


Blower motor Vg H.P. 115V, 60C. 


EQUIPPED WITH VAMCO FILTRATION SYSTEM MFD. BY ARVAN PRODUCTS INC. 
(A wholly owned subsidiary of VAMCO —see filter specifications) 


Built and ‘ Over 25 years’ experience engineering and manufacturing 
backed by ty commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1, N.Y. 











COMMERCIAL 


20 LB. Ducfash 
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SPECIFICATIONS: HEAVY DUTY 20 LB. COMMERCIAL 
WASHER PORCELAIN CYLINDER — MODEL VWP-62 
STAINLESS STEEL CYLINDER — MODEL VWSS-62 


CAPACITY — 20 Ibs. dry weight 


CYCLE — 20 to 25 min. (also avail- 
able with 31 to 38 min. timer). Vis- 
ible dial showing wash, rinse, and 
spin periods. 


FINISH — Cabinet top — Porcelain. 
Front — Porcelain. Side panels — 
Bonderized and baked enamel. 
Frame —Heavy duty steel welded 
to tub body and complete as- 
sembly porcelainized, completely 
eliminating rusting. 


CYLINDER — Porcelain or stainless 
Steel (slightly additional cost). 
(Cylinder has removable rib for 
lint cleanout.) 


TRANSMISSION —Two speed cog 
belt ond roller chain drive with 
centrifugal clutch. Quiet, smooth 
spin. Wash speed 52 R.P.M. Spin 
speed 430 R.P.M 


DOOR INTERLOCK — Electrical 


push-button energizes solenoid to 
open door. Cannot be opened by 
customer while in operation. 
DRAIN—Gravity dump valve, sole- 
noid actuated, or pump-belt driven 
from double end motor shaft, 2” 
inlet. 

WATER TEMP. SWITCH — Electri- 
cal, toggle type. 

WATER SUPPLY—15 to 120 P.S.I. 
DIMENSIONS 

Height Overall 43,” 
Width 30” 
Depth 27,” 
Cylinder Diameter 25-11/16" 
Tub Diameter 275" 
Door Opening 12” 
WEIGHT 

Shipping 440 Ibs. 
Net Wt. approx. 420 Ibs. 
MOTOR —2 Speed % H.P.—'/. H.-P. 
1725-1140 R.P.M,. Capacitor start 
with overload protection, 


TO hs ME 


The Vamco Duo-Wash washer-extractor is 
a heavy duty machine specifically designed 
to thoroughly wash and damp dry up to 
20 pounds of laundry. Its speed, economy, 
convenience, simplicity and safety are years 


chead of other washer-extractors. 


Here, at last, is a commercial washer- 
extractor, only slightly larger than a do- 
mestic machine, that assures you years of 
heavy-duty, excellent washing and extrac- 
tion performance, at low operating cost 


and minimum maintenance. 


Double Load Commercial 
Washer-Extractor 





Please write, wire or phone for 
additional information. 


Please indicate Type of Busi- 


ness: 
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VENDING APPLIANCE 
MANUFACTURING CORP. 


333 Atlantic Avenue 
Brooklyn 1, New York 


C) Distributor 
C Coin-op Laundry 
C) Dry Cleaner 








Builtand | / fps 
backed by (¥ (A/7¢ 


wy i oi Over 25 years’ experience engineering and manufacturing 
c< commercial dry cleaning and laundry equipment 


VENDING APPLIANCE MANUFACTURING CORP., 333 Atlantic Ave., Brooklyn 1, N.Y. 





New 


Massac huse tts Officers: 


é 


ASSOCIATION NEWS 


the ll 
meeting the 
of Massachu- ers 
with 200 


West 
nual board 
g Plant Owners 
ted the following officers 
Maurice L. Elkind, Miss 
n Cleaners, Boston: treasure tee 
Dwver, Dwver’s One Stop Da 
s. Cohassett: clerk 


ian Cleaners 


lsimer 
James Be 
Lynn sergea irds ot the 

Alfred Volta, Plymouth Rock Board 
s. Plymouth District vice pres 
include Hampton 
ter; Zussman Free 
lr. Herbert Evans 
» 7. Menconi 


Arakelian fe 
man, Wake ing 
Wellesley vf the 
Randolph Dan 


mia 


Coast 
Beach, Calif 


Meeting: At 
the California Dryclean- 
a meeting 
attendance 


Association, 
members in 
['wenty-nine 
chairme n were 
director ot the 
yf Professional 
state 
Advisory 
improving the Cleaners Law 
\ special committee 
of “Stubby” 


Inc., held 


directors and all commit- 
Vincent 
Department 
and Vocational Stand 
State 


to dis« uss 


present. 


met with the 
committee 


of Ci 


Newman, 


state board adv isory committee; 


Kreitzet 


chairman of the fire 


a distinguished achievement > 4 
the all new 


SPENCER «: optima” 


SYNTHETIC DRY CLEANING hi 


7 hese fre 


Some of the Advantages . . . 


AUTOMATIC DRYING CONTROL ... takes 
the guesswork out of load-to-load drying— 
lowers solvent consumption. 
AUTOMATIC CLEANING CONTROL... 
reduces labor costs substantially up- 
grades quality. 
AUTOMATIC REVERSING 
reduces process time . 
quotas. 
IMMERSED PUMPS ... prevent solvent leak- 
age and eliminate service problems. 
TUBULAR SELF-CLEANING FILTER ... 
completely eliminates backwash procedure 
-+. no tear down... no bother. 
AUTOMATIC SIZING AND PROOFING ... 
Spencer “Optima” units automatically feed 
for controlled results. 
AUTOMATIC AERATION .. . insures odor- 
free cleaning load after load without direct 
operator control. 
ONE OR TWO BATH... batch or charge, 
every Spencer Optima does the job you want 
. with highest quality. 


ACTION ... 


. boosts production 


SEE YOUR DISTRIBUTOR OR WRITE DIRECT 


J, P. SPENCER CORP. 


173 Summerfield Street Scarsdale, N. Y. GR 2-0064 


a 
DRYING CONTROL 


e 
TUBULAR FILTER 


available in 20 ib., 40 ib. 


60 tb. and 100 ib. 
Models 


Redondo 


consist- 


chairman 


advisory board; and Bart 
Christensen, chairman of the legisla- 
tive committee, appointed to 
study the effect of the Cleaners Law 
on coin-op drycleaners. 

The general meetings were presid- 
ed over by President Ralph Morris 
\ banquet capped the social portion 
of the meeting with an attendance of 
174 persons. Lou Bellew of NaTIONAl 
after-dinne: 


marshal’s 


was 


CLEANER served as 


speaker 


Illinois Cleaners Meet: Edward King 
of King’s Cleaners, Forest, was elected 
president of the West Surburban Dry 
Cleaners Illinois at a 
recent meeting. Other officers chosen 
were Bob Reichardt, Reichardt Clean 
Elmhurst, vice-president; Ed 
Breen Jr., Breen Cleaners, LaGrange 
secretary; and Bud Olsen, Parisian 
Cleaners, LaGrange, treasurer. Direct- 
ors are Richard Farrington, Farring- 
ton Cleaners, Elmhurst, retiring presi- 
dent; Emery Karr, Karr Cleaners, 
Wheaton: Don Baker, Baker Laundry 
and Cleaners, Aurora; James Bazos, 
Bazos Bros. Drive In Cleaners, Elgin: 
and James Washburn, Drive In Clean- 
Palatine 


Association of 


ers, 


ers, 


Ontario Convention: The September 
14-16 convention of the Dry Cleaners 
and Launderers Institute (Ontario) 
drew 163 attendees who heard talks 
by Dr. Sam Machlis, Stamford Chem- 
ical Co.; L. F. D. Coulson, Employ- 
ment Service of Canada, and Harry 
Fotheringham on association benefits. 
Officers installed president, 
Jack Whaley, Jessop and Whaley 
Cleaners Ltd., Waterloo: first vice- 
president; Bill Cleland, Cleland and 
Flindall Ltd., Kingston, and second 
vice-president, Alvin Th: — Im- 
perial Cleaners (Sarnia) Ltd., 


were: 


Sarni i 


Cooperate: The Safety 
Committee of the Florida Institute of 
Laundering and Cleaning helped 
gather information recently on the 
locations of institutional laundries in 
the state for the Florida Department 
of Industrial Safety. The state wanted 
this information to make sure these 
institutional laundries, whose accident 
experiences are reflected in the state 
laundry workmen's compensation rate, 
are inspected and made aware of the 
new cleaning/laundry safety code pro- 


Floridians 


visions. 
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Scholarship Winner: Lee Trador of 
Blue Ribbon Cleaners, St. Petersburg, 
Fla., is a student at the 116th General 
NID as a result of 
having his name drawn from a hat. 
The drawing was held at the conven- 
tion of the Florida Institute of Laun- 
dry and Cleaning last spring. FILAC 
and six local Florida associations have 
program called 

Future.” Mr. 
Trador was one of eight candidates 
for a $300 scholarship to NID’s fall 
General Course. He is 
Mrs. Esther 


Course given at 


jointly organized a 


“Investment in the 


shown with 
Alonso, an NID instructor 


CDA Man Chosen by Chamber of 
Commerce: George Shepherd, execu- 
the California Dry- 
cleaners Association, Inc., has been 
named by the U. S. Chamber of 
board of 
governing the six Institutes for Organ 


tive secretary of 


" J 
Commerce to the regents 


ization Management sponsored by 
the Chamber 


FILAC Publication: The first issue of 
a new publication by the Florida In 
stitute of Laundering and Cleaning 
called “Cracker Cleaning & Laundry 
News Notes” has been sent out. The 
new publication will be edited by 
Virginia Smith of Starke Drycleaning 
and Laundry, Starke. The Cracker 
will include personal and_ business 
news items about FILAC 
and allied trade friends and will go 
out bimonthly. 


members 


Heads Association Group: Michael R. 
O’Neill, managing director of the 
Michigan Institute of Dry 
was recently elected 1961-1962 presi- 
dent of the 
Michigan. The group is composed of 


Cleaning, 
Association Executives of 


managers of chambers of commerce 


ind trade associations in the state. 


Division Officers in Ontario: The Dry 
Institute 
elections fot 


Launderers 


held 


Cleaners and 
Ontario) 
division officers 


recently 


In the Toronto Division Bill Newton 
is chairman, Herb Fowler vice chair- 
Mark Balletto 
urer. Executive committeemen are 
Jim Elliott, Gordon Waters, Phil Barth 
{l Barnartt, Ab Smith and Jack White 

Che Hamilton Division elected Gil 
Fotheringham chairman, A. B. Wright 
secretary-treasurer. Executive commit- 
Barone 


man, secretary-treas- 


teemen are M H. Bowes and 
T. Strecker. 

Elected at the Huron-Georgian Di 
vision were E. F. Reeve, chairman 
Gwen Reeve, secretary-treasurer 

The Midwest named W. 
Renaud chairman Macintosh 
secretary, Earl Utley treasurer. 

The Kingston Division named Stan 


Bill Cleland 


Division 
Gerry 


Svmes chairman, secre 


tary-treasurer 


Are you running 
siness 


Che Niagara District Division elect- 
ed Tom Wilson chairman, S. Loucks 
vice-chairman, H. A. Dayton secre- 
tary-treasurer. On the executive com- 
mittee are A. Taller, R. Sidoff, A. 
Saltarelli and P. Graham. 


NID Field Conference: The third 
annual NID Field Conference, co spon- 
sored by the Florida Institute of Laun- 
dering and Cleaning, was held at Or- 
lando, Fla. Fifty-one drycleaners from 
31 plants saw NID men Bill Brown, 
Lou Kinum and Dutch Rothe demon- 
strate new public relations, advertis- 
spotting and 
during the 
two-day management workshop 


ing, sales promotion, 


wetcleaning techniques 


You don't have a complete plant 
without a storage vault 


What used to be a sideline has become 
a standard part of the drycleaning busi- 
ness—and a highly profitable one. Suc- 
cessful cleaners all over the country 
have proved that a good storage vault 
brings a higher return for each dollar 
invested than any other new equip- 
ment you can buy. 

Storage brings in profits three ways: 

. Through storage fees themselves 
2. Through cleaning of stored garments 
3. Through increased year-round busi- 
ness from new storage customers who 
keep coming back. 


WALTER HAERTEL COMPANY 


Minn 


Many cleaners say they more than 
pay for the vault equipment the first 
year. 

And the best equipment is the cheap- 
est in the long run. Haertel Vaultmas- 
ter packaged units give long years of 
economical and trouble-free service. 
They provide al/ the necessary controls 
automatically: humidity, temperature, 
fumigation and ventilation. Haertel 
engineers will help you design an 
efficient vault. 

Learn how you can join the money- 
making Haertel parade. Mail the cou- 
pon or call us today. 


WALTER HAERTEL CO., 2840 Fourth Ave. S., Minnecpolis 8, 


[] Please send me your free brochure in which cleaners 
and launderers using Haertel vault equipment tell 
how it pays off for them 


Please have a Haertel man call to look over my plant 


FIRM NAME 
ADDRESS 


CITY 


SIGNATURE 


and answer my specifi 


questions 














| =\ 
Hs 





is first again : 


7 
DYANITE 


SUPER DETERGENT for PETROLEUM 


The Single Strength contains brightener. Dyanite 
Double Strength does not, but brightener can 
jel -We-lele(-e Mm cole leltle)(-Me-jaa-1il-4di Me) ae lame lelelialear-) 
50¢ per gallon charge. 


AT LAST! YOUR LINT AND STATIC PROBLEMS ENDED FOR ALL TIME! 




















SUPER DETERGENT 
For use in Perchlorethylene Solvent Only! 


Sensational New Charge Soap That Is 
FOR CHARGED SYSTEM METHOD OF CLEANING 


Several competitive detergents claim anti-static pro- 
perties—but ~~ other detergents can clean as well 
and give you ol [=F Tal Layoam Comm ole le) a 











GROUP 
QUALITY 
CONTROL 


The consumer has 


BUTTONS 


c 


) 
voice in Atlanta: 


‘ 


Plants have a 


common standard 
of quality; 


re th shirt that 
ch 


rating € 


ngs 


hing and folding 


Employees have 


with higher values 


Collar 
if 


competitive 


th nc 


incentive 


th no cre 


y with no 


by C. E. MORGAN 
D District 1 


; 


\ 
Sleeves: 
F 


and ne 
smooth c 


it bun 


kets 


ded neat 


d 


4 y 


ne y a 


Buttons: 


Ni 


) missing 
Bosom: 
B 
Fold 


Bar 


m 


d straight 
Pockets 

Straight and not wrinkled or 
Back of shirt: 


+ 


ough-dry 


irc r 


Tail: 
Straight 
Side 


Side 


nec othly rough 


sry 


f shirt r 


Be caus 


Quality umpire” 
on shirts in all 17 plants in the group 





SPOT-INSPECTION 


me 


t broken 


uses this chart to guide her in rating quality performance 


POCKE T 


—— TAIL 


should be 
important 


attention with respect to 


those 


given 
than 


re others, and rate 


squats 100 


or wrinkled 12 points 


wrinkles or rough-dry 
points 
3 points 
ases / points 
wrinkles or rough-dry 
points 
points 


points 
7 points 
points 


points 


igh placket—straight O points 


1 not bunched points 


points 
dry 5 points 


2 points 


points 


TOTAL 10 








i drycleaner by only 
market 


your 


rf 


us LO percent 
Then even if you do 
of the 
vou too will show a 10 
It would not be at the 
fellow plant operator 

he'll get LO 


not increase percentage 


tot il business 


re ’ 


] reent 


of 
} 


pec 


expense 
‘} ! 


i 


I 1us¢ his per- 
That's the theory, 
this 
come mostly to quality ) 
band together to educate 


The tor 


1 program is likely to be 


as it is like ly 
will 


But 


t work out new business 


verators who 
the 
participants 


7 


i 
consum 


ers increase in 


1 
ucn 


more 


than the over-all percentage increase 
in the market 

That was the thinking behind the 
group in Atlanta 

I can assure you that the people of 
Atlanta are aware of the group of dry- 
cleaners dedicated to the better main- 
tenance of their clothing. They have 
been told that drycleaning is good for 
their clothing, that it helps keep the 
feel and look of newness 

They have been told this story 
through large newspaper advertising 

Continued on page 50 
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NEW “COMPACT 


from Amerian... 


Now you can have a complete 30-lb. cleaning system in 
just a 79 x 39 inch area! This makes the YORKTOWN 
by far the greatest producer per square foot of floor space 
on the market today. 

And the cleaning quality is superb. 

The YORKTOWN is automatic too—to the nth degree! 
You won’t find a dry cleaning unit that’s easier to operate, 
easier to inspect and maintain, er more economical lo own! 
And for profit producing features, it can’t be beat! Only 
ina YORKTOWN can you get: 

e Exclusive closed solvent circuit ¢ Automatic high-low 
solvent level control selector @ Five-minute “batch” 





operation @ Automatic additive device permits addition 
of moisture, sizing, or waterproofing to load on “batch” 
cycle + Open-po¢ ket, stainless steel cylinder e Uptlow, 
tubular filter 
accumulator-cooker-still @ Rugged, single-motor Vari- 


backwash-type e Combination sludge 


Drive eliminates clutches @ Unusual flexibility. 


Someday—all perce cleaning units will undoubtedly 
offer the features now available in American’s new 
YORKTOWN 30 Cleaning Unit. But why wait? You can 
have a YORKTOWN (loday! 


For complete information, call your nearby American 
distributor, or mail the coupon. 


Send complete information on the new 


YORKTOWN 30 Dry Cleaning Unit. 


Na me 
- Firm 
merican 


Address 


CLEANERS EQUIPMENT SALES, CINCINNATI 12,OHIO 


City 





DECEMBER, 


Va me 





ndows 
rt ry 


at side mark position of coin laundry, with entrance door open 
ct 


Hy-Tone 
CLEANERS 


AND. 
LAUNDRY 


by LOU BELLEW 


With laundry re 
cessed, call office 
is in dominant posi 
tion. Door at right 
rear leads into 
laundry, center door 
to entrance patio 
so customers do not 
have to retrace 
steps arriving or 
leaving with both 
laundry and cleaning 


Repair department 
is in full view of 
both office and 
drive-in customers 
Supply cabinets 
are clear redwood 





Door to cleaning plant office is behind right 


Pie-shaped plant ... Recessed coin laundry 


leaves drycleaning department most prominent 


BUILT on a wedge-shaped lot 
feet wide at front, tapering to 50 fee 
it the rear, Guy Brundage’s Hy-Tone 
Cleaners occupies 3,500 square feet. 
In a Redondo Beach, California, shop- 
ping center, it is located beside the 
entrance to a huge parking lot. It 
occupies the only parcel of land that 
could be used for a permanent struc 
ture on this parking lot 

Guy's big problem was to properl) 
balance his drycleaning call office and 
the coin laundry along the wide front 
of the lot. The plant has its back to 
a street, with shoppers’ cars entering 
the lot along the side of the building 
This entrance is downgrade, which 
reduced the practicality of having an 
all-glass side 

Therefore, the coin laundry was put 
ilong this side of the building. which 
was lined with a row of shallow win- 
dows high up, giving full use of the 
outside wall for washing equipment 

At the same time an entrance patio 
was left at the corner of the building 
by recessing the entrance to the laun- 
dry back 10 feet from the front line 
of the drvycleaning call office. This 
gives a view of the call office from the 
side as well as front. Even the wide 
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mee ols olhiialomr-meorelalidial-vael 
with a network of 


DISTRIBUTOR 
ORGANIZATIONS 


Keeping abreast of the ever changing needs of the dry cleaning and laundry 
operators is Prosperity’s chain of franchised distributors throughout the United States 
and Canada. Delivery and service on Prosperity parts and equipment is now 
within only a few short hours of any plant owner. “Down time” is cut 
to an absolute minimum. Prosperity and these leading distributors in the 
Dry cleaning and Laundry Industry are proud to work together—to give 


you the finest in Service and equipment. 


sue PROSPERITY COMPANY 


f 





Pie-shaped plant 


continu d 


tere | 
= li 
C3 | 
we ° g 5 White pegboard 
panel on wall behind 


cleaning unit is 
o used to hold tools 
, Small parts are in 
, | jars with caps 
: e et hooked to wall 


a "4 


Guy Brundage uses 
racks of %-inch 
rod above storage 
nes for blankets 
and finished 
laundry orders 


ontinued from page 46 
cleaner can come up with a definite 
percentage score The points on which 
i garment is scored are based on what 
the homemaker expects of gor d dry- 
leaning service These points were 
determined by surveys conducted ovet 
many years. Since it Is our customer 
whom we have to please, this seems 
the best wav to score our work 
But even with a score sheet it’s 
possible to kid vourself Scoring youl 
own work, you know all the problems 
easy for 1S ( involved, It's easy to give 
members of « grou] the benefit of the doubt 
vite thi min 


individuals 


vVourse lf 


First we tried to get around this by 
scoring each other's work. But again, 
if operating, so it doe ike i fellow drycleaner knows the prob 

tf cooperation to run a lems. We found we were too easy on 

ich othe: 
At our regular meetings we finally 
hit upon a plan that works very well 
How quality is rated Since we 
One problem in inning a joint 


aim to please the home- 
maker, why not let a homemaker be 


| indge? 


program 1s to see that the quality ot 
vork turned out by evervone in the 
roup meets the 

Quality 


pecially in our industr 


After search we found a voung lady, 
same high standards 
is difficult to define—es 
That’s why 


vere happy when a quality rating 


mother of three children, who runs 
i suburb in household and who sec med 
to fit the pattern of the customer we 
wanted 


m was provided by which a dry- We hired her to inspect each plant 


protective canopy at the front is nar- 
rowed back at the laundry entrance, 
so that it appears part of the cleaning 
section 

The plant's drive-in parking is sepa- 
rated from the main lot by a ceramic 
tile wall in two shades of brown. The 
11 spaces here are slightly below the 
level of the main lot. 

The laundry and the call office have 
separate doors. There is also a sliding 
glass door between the two depart- 
ments. The call office can therefore 
be locked off from the coin laundry. 
The latter is closed by the shopping 
center police at 11 p.m. Their surveil- 
lance, plus the location in the shop- 
ping center, keeps rowdyism non- 
existent. 

An additional benefit of the unusu- 
ally wide front for this small plant is 
that the repair department could be 
set up in full view of the public, with- 
out sacrificing counter space. A good 
part of Brundage’s fine quality repu- 
tation has been built up on the thor- 
oughness of free repairs. Seeing the 
seamstresses is a reminder more subtle 
than brag cards, Mr. Brundage feels, 
and equally effective. Their promi- 
nence does result in a good quantity 
of paid repairs, also. ] 


once a month, and to make the qual- 
ity rating. She was taught only what 
to look for on the garments. We do 
not want her to know a thing about 
drycleaning, because we want het 
judgment to be that of a typical cus- 
tomer when a garment comes back. 

Not “just anyone” will do for this 
job. She has to remain aloof from all 
personal contacts with us. She's got 
to make her decisions and stick by 
them. In short, she has to have the 
qualifications of a Big League base- 
ball umpire! 

We are so happy with this situa- 
tion that we recently carried it further 
Since all of us run a shirt service, we 
made up our own quality rating form 
for shirts. Now they are rated each 
month along with the drycleaning. 

All ratings are delivered to an office 
which is outside the control of the 
members of our group. There the 
monthly ratings are typed up—all 17 
of us, and our branches, on one sheet 
These are delivered to the plants and 
branches, for posting on the bulletin 
boards. 

One “fringe benefit” of our system 

Continued on page 54 
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The Asta 30 Ib. 
On 


compact cabinet with automatic electric 
programmer, S 


elect the card with the cycle you . ——— Small Plant 


want and push the button. Dry-dirty to dry-clean 


in one loading. A Money-Maker 











The 50 lb. 
Big ty, fast produ 


r ata! han >? it 
capa y¢ wilh 


+ e : * x 
automatic programmer. The smooth Big Plant 
est, smartest drycleaning unit tn tts its : } 4 : 
ass. Dry-dirty to dry-clean Sine 
A Money-Maker 











The 
Thuntlerbird 3/12 Ib. 


The most talked-about coin-op 


For the professional who knows 


Three 12-lb. wheels: the com 





plete process in one cabinet 
Highest solvent mileage of the 
coin-ops. A Money-Maker 








HOW TO BUILD A MONEY-MAKING BUSINESS 


Start with a superb Maestrelli Automatic. Take your choice of 3 handsome models and earn money 





from the start with lower installation costs, extraordinary solvent mileage and high production 
output. The Maestrelli machines are already the unquestionable choice of the veteran, the fastidious 
and the knowledgeable plant-owner. Don't buy until you see the Maestrelli distributor; compare 


every performance detail; it is the machine that gives you pride of ownership. 





The SUMMIT of Drycleaning Machines 


VMAHSTRELLI 


AMERICAN MAESTRELLI DISTRIBUTORS, INC. 
940 Third Avenue + New York 22, N.Y. 
Plant and Warehouse: Hanover, New Jersey 
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amous 
starch brands 
join the 


Pennsalt 
aundry line 
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e VELVET RAINBOW @ H.I.S. © WHEATEX 


the well-known Hercules brands, are now Pennsalt products. 
Today more than ever, depend on Pennsalt...and your 
Pennsalt distributor . . . for the quality products and service 
that will help you to a smoother, more profitable operation. 





ALKALIES & DETERGENTS BLEACHES ERUSTO® SOURS 


Sparkette® Cloreze® STAIN REMOVERS 
Sparkle® Perchloron® 
Erusticator® 


eat STARCHES Erusto® Oil, Paint and 
anny Pennsterch* Grease Remover 


yenee-3 Velvet Rainbow® Mist® 
Pensal-M Wheatex® 
Penbrite® HIS.® DRY CLEANING PRODUCTS 


Pensuds® Plus Fortified Power-Pak® 


PENNSALT BLUES __ Pennsorb* 
FABRIC CONDITIONER Frusto® Blue No. 16 Solvent Clarifier* 


Whitegard® Quaker Blue® Super-Karb* 


*Trademark of Pennsalt Chemicals Corp 


Laundry and Dry Cleaning Dept. 
PENNSALT CHEMICALS CORPORATION . 
East: Three Penn Center, Philadelphia 2, Pa. Chemicals 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 





PADC (PAPD, that is) 
meets in Philly 


Officers elected at the convention in 
ude (left to right): Herbert Coren 
district vice-president; Sooren Perry 
president; John Glatz and Henry Bor 
hardt, district vice-presidents. Other 
new district vice-presidents not present 
are Arthur Smock and Car! Smitt 


nnsylvania 
5 G Ide1 
Philadel 


50-vear 


st hance t meet 

Phil Espil who 
doubles as fieldman for the National 
Institute of Drycleaning, with whicl 
he PAPD is affiliated 


im 
elr new secretar' 


subject o 
Ws expressed by 
fection Laundry, Springfield, Ohi 
| William Webb, Webb’s Cleanit 
s Wilmington 
representing a coin 


] 


owned 


} 
| JYelaware 


cooperatively 

. i 

ers, outlined why the venture 
His detailed r 


ind fin incl il bre akdow n ippe 


m suc essful 


ere in this issue 
Webb on the other hand 
in-op venture was on ot 


industry, stated 


He 

oin-op had a net 
ent in its first 11 months of o 

Although he had expected i normal 


easonal decline during the summer 


] 


months, similar to professional dr 


leaning slumps his 
ume hasn't come back the wav he 
thought it W yuld Mr. Webb said he 


isn't concerned that there were 60 


coin-op load vol 


percent fewer loads in July than in 


June, but he 
October 


( lin trom June It} the numbe r ot loads 
handled 


Mii Webb said he s ce p eciating his 


p equipment on i three-vear 


was disappointe | that 


still showed a 25 percent cle 


basis because he doesn t feel his units 
will last five vears. This is iust one of 
the reasons why he feels coin-op dry 
le ining is not a business for outside 
nvestors. It requires the know-how 
ra professional drycleaner becaus¢ 
ire too many technicalities inher- 
ent for the outside investor to handk 

Unless the manufacturers come up 
vith trouble-free 
Webb declared. investors won't do 
well. He revealed that he’s already 


had four coin-op installations in his 


equipment Mi 


irea offered to him for resale by out 
side investors. It was his opinion that 
of the 


exist around the countrv. half are do 


3000 coin-ops he savs now 


ing a volume of $500 a week or less 
ind are thereby “st irving 


Mr. Webb said we're 


entering a new phase of our industry 


Conversely, 


because coin op drv« leaning quality 1S 
ind it won't 
If anything, it will get big 
ger and thus create two markets—the 
and the professional—al 

though the professional market may 
change from the status it has today 
Aside from a talk by Rodger R 
Jackson, managing director of the 
Laundry and Cleaners Allied Trades 
Association, on “Benefits of 
tion Membership,” 


generally good It’s here 


gO away 


( omM-oOp 


Assoc tal 
the other speakers 
were drawn from the National Insti 
tute of Drvcleaning and the American 
Institute of Laundering 

Lou Kinum, NID’s sales training 
manager, declared that too many drv 
cleaners are so overjoyed when some 
one applies for a sales job, either rout 
or counter, that they overlook the im 
portance of spending a little time or 
effort in making sure the applicant has 
some qualification for this kind of 
work. He suggests a more serious atti- 
tude toward interviewing and the use 
of the NID testing procedure before 
hiring 

The owner Or manager must moti- 
vate the salesperson, once hired, to do 
his job consistently. Install pride in 
the drycleaning business in vour sales 


Mr. Kinum urged, for they 


will follow your lead and _ attitude 
Proper training should include tech- 
nical familiarity with the drycleaning 
process, a knowledge of fabrics and 
good salesmanship. Whether behind 
the counter or on the routes, your 
salespeople represent your firm to 
Therefore, Mr. Ki- 
finding 


yours customers 
num stated, take pains in 
them 
them 

Suggesting that the 


training them and motivating 


drycleaner 
should have a complete, quality serv- 
ice to ward off coin-op drycleaning in- 
Everette Brink, AIL’s produc- 
tion and manager, 
outlined the key production and qual- 


roads 


engineering 


ity points in a drycleaner’s shirt opera- 
tion. Mr. Brink offered a basic step- 
by-step rundown on shirt production 
preparation and 
washroom finishing, 
folding and packaging. He outlined 
the types of equipment and supplies 


from identification 
techniques to 


needed and stressed procedures which 
help to improve quality 

\ presentation by Charles R. Rig 
gott, NID’s management engineer, on 
the “Economic and Quality Aspects of 
Unit Finishing” rounded out the 
speaking program 

Newly elected president of the 
PAPD. succeeding Peter 
Sooren Perry of Philadelphia, New di- 
rectors include Herbert Coren, Henry 
Borchardt, John Glatz, Arthur Smock 
ind Carl Smith—Jerry Whitman 


Seras, is 


Group quality control 
Continued from page 50 


is the effect it has on our production 
people. They gather around as soon 
is the results are posted, eager to see 
how their plant scored against the 
others. As vou can guess, this has been 
1 wonderful morale builder and an 
incentive to do a better job—one they 
can be proud of 

There you have a brief outline of 
what can be done by a group of dry- 
cleaners working together to create 
an impression on a market, working 
together to pull extra dollars into ow 
industry and away from something 
else 

If you walk into a crowded room 
where everyone iS talking at once 
what do vou hear? Just a confused, 
noisy babble of voices. But if every- 
one in that room were to say the same 
thing, and say it together, you’d hear 
the message loud and clear! 

We have a message to deliver to 
the people of Atlanta. We're trying to 


deliver it loud and clear. ] 
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SURE CURE 
FOR AILING 
PROFITS... 


WA SHE 


When your profits show signs of sagging, it 


may be that your drycleaning equipment sim- 
ply cannot meet today’s competitive demands. 
The cure is modern automatic equipment 
engineered for maximum efficiency. 

WASHEX machines have a proven record of 
cost-cutting performance — in production per 
operator-hour, solvent costs, and dependabil- 
ity. Yes, it pays you to investigate WASHEX... 
synthetic units 40 to 110 lb. capacities, petro- 
leum units 45 to 450 lb. capacities. Write for 
helpful literature. 


WASHEX MACHINERY CORPORATION 


©192 BANKER STREET, BROOKLYN 22,N. Y.@ 
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vy president Edward Ewell with Mrs 


Ewell Heads 
Allied Trades 


Conley, Castle, Dahl 


and Monro are 


other officers 








Carl S. Hulen (left), retiring president 
receives tray for meritorious service 


from L. S. Smith tll 


4 PROGRAM 
panel 


loaded with 
interspersed 
with time “on the town” featured the 
largest convention ever held by the 
Laundry & Allied Trades 
Its location at Las \ egas, 
Nevada, in typically delightful Octo 
ber weather, drew many an allied 
tradesman normally reluctant to travel 
About 400 LCATA members 


and their wives were registered 


solidly 
discussions and 


Cleaners 
Association 


SO far 


Subjects covered were exhaustive 
in their spread from exhibits through 
business conditions and sales practices 
to beating the percentage on a one 
iurmed bandit. Consensus concerning 
the latter is that it can’t be done! 
Delegates to the convention broke up 
into groups by classification of busi- 
ness to attend as many as four panel 
discussions being conducted concur- 
rently. High attendance at all meet 
ngs attested to their value 

The titles of the subjects covered 
nor were the 
viewpoints expressed by many panel- 


vere certainly not new 


ists. Yet the undercurrent of opinion 
pervading the convention was a strong 

mviction that we in the textile main- 
tenance industries are on the thresh- 
old of a new era. Population explo- 
sion, invasion of new capital funds, 
mushrooming of new manufacturers, 
competition of old and new methods 
ill loomed over proceedings with an 
urgency that refused to be submerged 

ider the glitter of Las Vegas 

1 complicated election procedure 
elects members for three major com- 
mittees in LCATA. In turn, the board 
of directors and officers of LCATA are 
chosen from membership of these 
Listed below are the 
members of the committees, with as- 
terisks indicating those also on 
the board of directors 


mittee members are alternates, in case 


committees 


Other com- 


hoard members are unable to serve 


Distributors Committee: *Louis Dul- 
berg, West Side Corp.; °H E. Rich- 
ison, F. H. Ross & Co.; *Carl §S 


Left to right, seated: John K. 
Clement, Carl S. Hulen, Ed 
ward Ewell, J. Robert Conley, 
Oliver H. Castle, W. R. Monro, 
W. J. Bucklee, L. S. Smith II. 
Back row: W. M. Johnson, 
Charlies A. Gault, R. V. Ander 
son, H. E. Richardson, J. L. 
Mayberry, Alexander Guss, Ray 
G. Johnson, Louis Dulberg, 
Rodger R. Jackson, Walter J 
Wahlen, Walter Trombold, Os 
car Victor, Monte Huebsch, Jr., 
Wayne Wilson, R. W. Alien 


Hulen, Wm. Lynn Chemical Co., Inc.; 
*J. Robert Conley, Carman-( onley, 
Inc.; *Alexander Guss, Joseph Guss 
& Sons; *Walter S. Trombold, Reid 
Supply Co.; L. W. Baff, Kenston 
Corp.; J. R. Morris, Virginia- Carolina 
Laundry Supply Corp.; E. H. Russ, 
John P. Lynch Co.; Rudolph Ramelli, 
Rudolph Ramelli, Inc.; Ralph B. Craig, 
Craig Supply Co.; Alex Marks, Bel- 
enky, Inc.; Arthur D. Fry, The Fry 
Brothers Co.; Joseph Freeman, Saxe- 
Freeman Co.; Hal N. Cox, Morris & 
Eckels, Inc. Committee chairman is 
Mr. Dulberg 


Supply Manufacturers Committee: 
*Nils S. Dahl, John T. Stanley Co., 
Inc.; *Ray G. Johnson, Cowles Chem- 
ical Co.; *Robert W. Allen, Keever 
Starch Co.; *Edward Ewell, Pennsalt 
Chemicals Corp.; *Richard V. Ander- 
son, Wyandotte Chemicals Corp.; °J. 
L. Mayberry, R. R. Street & Co.; W. 
R. Monro, Hercules Powder Co., Hu- 
ron Milling Div.; Charles E. Grant, 
Columbia-Southern Chemical Corp.; 
Morry Friedlander, Davies-Young 
Soap Co. Committee chairman is Mr 
Monro 


Machinery Manufacturers Committee: 
*John K. Clement, Bock Laundry Ma- 
chine Co.; *Oliver H. Castle, Troy 
Laundry Machinery Div., American 
Machine & Metals, Inc.; ° Morris Lan- 
dau, Cummings-Landau Laundry Ma- 
chinery Co.; *Wayne Wilson, Ameri- 
can Laundry Machinery Industries, 
Inc.; *Monte Huebsch, Jr., Huebsch 
Originators; *Oscar Victor, Vic Manu- 
facturing Co.; Roger N. Conger, 
Hammond Industries, Inc.; H. R. Hoyt, 
Hoyt Manufacturing Corp.; W. C. 
Glover, os Bill Glover, Inc. Commit 
tee chairman is Mr. Clement. 

New officers of LCATA are Edward 
Ewell, president; J 
vice-president; Oliver H. Castle, sec- 
retary; Nils S. Dahl, treasurer; W. R. 
Monro, assistant treasure: 


—William R. Palmer 


Robert Conley, 





Manitowoc 


Why wart? 
oi sat-tm @metl-t-tal-1e—) 
everywhere are 


following this 
self-service 


Profit-Plan 


e Using existing 
Cleaning Equipment 


e Investing only $2500* 


e Operating in their 
existing location 


Cleaners in all sections of the country are cashing-in on coin-op 
cleaning with the Manitowoc FASHION-CARE** system. They’re 
gaining new business, increasing overall volume, and retaining old 
customers. Why? Because Manitowoc FASHION-CARE is the most 
simple and sensible way to get into coin-op cleaning. 

Why speculate with an investment of from $25,000 to $50,000, a new 
location, remodeling, and increased labor and overhead? With the 
Manitowoc system, you use your present equipment, in your present 
location . . . with a drastically lower original investment. 

The Manitowoc FASHION-CARE 


to be 


“open-back” system has proved 
more profitable by on-the-job cost comparisons with other 
methods. For example, only six $2.00 loads per day will pay for a 
bank of four cabinets in one year’s time .. . leaving a substantial profit. 


No other method blends as well with your existing operation. Just a 
compact 20 sq. ft. of space is needed . . . fitting almost any plant layout. 


Your customers will prefer FASHION-CARE, too. Not only do they 
get professional cleaning quality with steam-air finishing, but they’re 
not restricted by an 8-lb. capacity. Each cabinet accepts any size load 
up to 12 lbs. 

Why wait and lose another week of coin-op profits? Get more 
FASHION-CARE details from your jobber, and send the coupon 
today for the Manitowoc Profit-Plan. 


*F.O.B. Manitowoc Wis **Pat. Applied For 


Send the Manitowoc 


Name 


MANITOWOC ENGINEERING CORPORATION 


A subsidiary of The Manitowoc Company, Inc.) 


MANITOWOC, WISCONSIN 


Colossal Clean 
Harvey, ll, fa 
of the many clean 
enjoying co ! 
success wi 
MANITO 
FASHION-C 
Service system. | 











After cleaning, garments are placed on 
hangers instead of being returned in a 
twisted “ball Steam is sent through jets 
in the cabinet floor up through the clothes 
Next, heated air is automatically admitted 
to gently fluff-dry the load. This combina 
tion of steam and air will eliminate 90° 
of garment wrinkling. Your customer gets 
quality results that can’t be matched by any 
other coin-op, giving you an outstanding 
competitive advantage 


PROFIT-PLAN to 





FILTER PRESSURE — PS} 
) 








10 
FLOW RATE — GPM 


Flow rate only half 
at 25-pound pressure 


Redeposition is overflow from 


conveyor of soil to filter 


rLOW RATES that }O ing ) The Davies-Young 
ro] t { pour | Mpa! came up with the re 


1 this graph 
on was: How fast does 


it as filter pressure 


experiment was conducted 

1 1,200 g.p.h. tubular filter, using 

displacement pump und 

petroleum solvent having a 

5 poun ls per gallon 

rat determined with a 

What experiment showed ind the reading converted 
Another thing the ! | t Hor per minute A single test 


nt to make ou point 


have 


the 


of 19.5 gallons per minute, or 1,176 
g.p.h., close to rated capacity. At 25 
pounds pressure the flow rate was 10.4 
gallons per minute, or 624 g.p.h 
which is down to almost half the maxi 
mum flow rate. 

rhe experiment ended at 25 pounds 
pressure. But the constant ratio of 
flow decrease to pressure increase sug- 
gests that at 55 pounds pressure there 
would be no solvent circulating at all 

Solvent is most frequently regarded 
is a means of loosening soil from 
fabrics, along with the aid of deter- 
gents. We tend to treat casually the 
second and equally important func- 
tion of carrving the soil away. 

Solvent is actually like a convevor 
belt. Its purpose is to carry soil from 
fabric to filter. When it does this job 
best, it doesn't spill soil back onto 
the fabrics on the wavy to the filter 

But research by the National Insti- 
tute of Drycleaning and others shows 
that a given amount of solvent and de- 
tergent can hold only a limited amount 
f soil. Therefore the solvent has to 
be kept moving past the fabric in 
order to pick up the soil as fast as it is 
loosened. If a conveyor belt slowed 
down under loading hoppers it would 
soon overflow onto the surrounding 
irea. Likewise. slow-moving solvent 
becomes quickly overloaded and spills 
loosened soil and dyestuffs back onto 
the fabrics 


What to check for 

Therefore, if a cleaner is having re- 
peated trouble with occasional loads 
showing redeposition and traces of 
dye, he should first check when these 
loads appear. If the pattern develops 
that these loads appear whenever fil- 
ter pressure gets over 20 pounds, let 
us say, the immediate solution is to 
drop the cake oftener 

From there on, of course, a number 
of things need to be checked to de- 
termine if the solvent flow rate is 
enough to remove soi] promptly. The 
pump must be checked for efficiency 
Then filter screens, tubes or bags are 
inspected for possible need of special 
cleaning. If these are okay, then the 
choice is permanent lower pressure 
levels or a change in equipment 

One thing is sure. When solvent 
flow is cut in half, you don’t get equal 
soil removal by running the load twice 
as long. With the convevor belt mov- 
ing slowly you just spill a lot of soil 
where it hadn’t been before. That is 
redeposition! 





Where else can you 


and still pay’ 








get all these | features 


only $500? | 


| The answer? 


is] 
re 


Nowhere! 


The new Cissell Pants Topper 
Ygives you all the features 
you'll find on every other 
topper and offers you exclu- 





sive features you can't find 
elsewhere at any price. And it 
gives you all this for only $500. 


What are these Cissell exclusives? 


1. Controlled Air Pressure. 2. Reset 
Button — to interrupt automatic cycle. 
3. Automatic Pre-Steam. 4. Contoured Pleat 
Setters. 5. Heat-Resisting Buck Padding. 
6. Contoured Buck. 7. All Electrical Con- 
trols in external compartment for simplified 
maintenance. 





.. And in addition 


e Fully-automatic fully-adjustable 24- 

second cycle ® Manual Air Control ¢ Uni- 

form Quality Finishing ¢ Space-Saving 

Compact Size ® Conditions entire leg 

e Eliminates crotch wrinkles @ Cissell 
Water-Spray Gun and Condenser 
Assembly. 


And to repeat, you get all these features and 
extras for only $500. F.O.B., Louisville. There's 
only one model, one price. CONSULT YOUR 

JOBBER for complete information about the 
new Cissell Pants Topper. You'll be glad you 
did! W. M. Cissell Mtg. Co., Inc., Louisville 1, 
Ky. Pacific Coast Oftice, 4823 W. Jefferson Blvd., 
Los Angeles, California. 
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ready for you in March— 

the 1962 Guidebook of the 

Drycleaning Industry featuring 

one of the most timely editorial themes 


ever presented to the industry: 


FESSIONALISM 


“Professionalism is not just a handy word. It is the only positive 
solution to the industry’s greatest challenge: meeting the new 
competition for the customer’s dollar.” 
This is the unanimous reaction from National Cleaner’s editorial 
task force in the field now doing the legwork and digging for the 
big 1962 March Guidebook. 
Their full report, based on solidly researched personal interviews 
and on-the-scene observation, will give an inside look at profes- 
sionalism at work will show how successful drycleaners 
apply professionalism in their day-to-day operations . how 
they get the idea across to their customers, to their employees 
. and how they make it pay dividends in big volume repeat 
business. This provocative editorial package will bring together 
at this most critical time a goldmine of tested ways to increase 
customer demand for quality drycleaning in the face of competi- 
tion within and outside the industry. Here’s a sampling of this 
timely line-up of information: 


WHAT IS PROFESSIONALISM? A straight-from- 
the-shoulder definition spelled out in dollars-and 
cents terms. No high-blown theories but actual 
case histories of professionals whose cash re 
ceipts prove they know what professionalism 
really is! 


ure it when you read how your customers do 
every day! Explains how ex-customers are made 
. . and how to get them back. 


PROFESSIONALISM AND PROFITS in-depth 
case histories will show how progressive dry- 


HOW TO MEASURE IT A practical easy-to-use 
checklist that can help you measure profession 
alism in your operation. And you'll want to meas- 


cleaners have turned the challenge of coin-op, 

new fabrics and steam-and-clean only into the 

greatest profit-making opportunity in years. 
THE 


NATIONAL CLEANER 
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Plus... The Drycleaning Industry’s Only 
STANDARD BUYERS’ GUIDE 


A Complete Directory Listing Thousands of Valuable 
Items in— 


THE CLASSIFIED DIRECTORY 


All kinds of drycleaning equipment and supplies, with 
the manufacturer of each. 


THE TRADE NAME DIRECTORY 
Alphabetical listing of trade name products, with the 
manufacturer of each. 


THE MANUFACTURERS’ DIRECTORY 


Alphabetical listings of equipment and supply manufac- 
turers’ branch offices, distributors and jobbers, arranged 
by states and cities. 


THE LOCAL BUYERS’ DIRECTORY 


Geographical listing of manufacturers’ branch offices, dis- 
tributors and jobbers, arranged by states and cities. 


All this and more in NATIONAL’s 1962 GUIDEBOOK . . . plus the 
regular features and departments that have made THE NATIONAL 
CLEANER a national reading habit in the drycleaning industry. 


CLOSING DATE FOR ADVERTISERS: February 5 





NATIONAL’s 1962 GUIDEBOOK EXTRA 
Complete Pre-Convention Coverage 


Advance information on N.1.D.’s annual convention in Chicago, Sheraton Chicago 
Hotel, March 20-22—a complete pre-convention issue—will be part of the big 
1962 Guidebook. It will feature program highlights. Includes lists of exhibitors and 
a floor plan of display booths for the A.I.L. convention in Chicago—McCormick 
Place, March 21-25. 
NATIONAL’s 1962 GUIDEBOOK AND PRE-CONVENTION ISSUE WILL BE 
IN THE HANDS OF SUBSCRIBERS BEFORE THE SHOW BEGINS! 
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NAIAD PAGINA 


Management Course Completed: Nin Launderers & Cleaners. St 

lents completed NID’s 59th fou Minn.; Harold L. Snyder 
nanagement course Valet Service Fort George 
Herbert | 
rd Saper Clear Cleaners, In Mass.; Jackie 
Raymond § F. E. Reutter, Terlinden & Company, 
Paintsville Kusnacht-Zurich Switzerland; and 
Penguin Cleaners Scott H. Duncan, Bornot, Inc.. Phila 

N | Ravmond delphia Pa 

The 60th management cour will 


lop ( le mers 
Martin. Model be given January 8-February 2, 1962 


Paul, 
General 
Meade 
Ideal Dry 


recent! 
The graduates are (left to right) S Md 
wd Saper, Stant 
Kansa City Mo 

NuWav Cleaners 
James Smith 


Furey 


Stanf, Lyon, 


NID-CDA Affiliation: The California ic 
1) ers Association has become George Shepherd executive 
sSOCi to make a secretary, and Dwight Alquist 

p agreement with NID dent, both of the CDA 
mittees of both organi 
i contract in Septem 
plan took effect in Oct 


ts 


George P. Fulton, NID general 
manadel 


presli- 


Correspondence Courses Completed: 
members ith 
DA members completed correspondence 

ind CDA conducted by NID The 

n NID to ure 
Che Californ Ire 
none otf its ble 


ue to offer vital gon 


Recently 12 students from 10 states 
courses 
graduates 
Clarence Bedell, Kirmo Laundry, 
Baltimore, Md.; Alva Leon Ca- 
Ontario, Ore 
Crawley, Shepherd 
Laundries Company, Houston, Texas; 

John Duffy, Hampton Cleaners, St 

Louis, Mo.: Alva P. Goss. One Hour 

Valet, Phoenix, Ariz.: George C. Hahn, 

| Drive-In Cleaners, Palatine, Ill.; Mrs 
igreement at NID head Bertha M. Herrman, Post Q.M. Laun 
left to right: Jerry Nick dry & Drvcleaning, Anchorage. Alas 
NID director of education; Cecil ka; Mrs. Maxine Jiles, City Laundry & 
Bonas, NID office manager David Jackson, Miss Richard F 
Williams, NID chief accountant; Vic Sorrell, Oriental Laundry & Cleaners 
VI wv of NID field serv Ine Margaret 


Ontario Cleaners 
Wyman 


photograph, consid 


quarters, are 
' 


Cleaners 


Corpus Christi Tex 


Vaughn, Norman Laundry & Dry 
Decatur. Ill.: Don E 
Wall, Uptown Cleaners, Grand Rapids 
Mich.; and Thomas E. Wetherbee, 
Middlesex Launderers & Cleansers, 
Inc., Maynard, Mass 


cleaning Co.., 


Joins NID P.R. Staff: In conjunction 
with its expanded public relations 
program, the Public Relations depart- 
ment of the National Institute of 
Drycleaning has added a new mem- 
ber to its staff. Bettina Fragale, the 
only woman in this all-male depart- 
will write a new “PR Bulletin” 
NID publications 


public relations 


ment 
series, edit other 
and perform other 
duties 

Her background 
sional writing, promotion, advertising, 
public 


includes profes- 
relations and the ability to 
speak four foreign languages. She has 
received degrees from the University 
of Maryland, 
University and plans to work toward 


a Ph.D. 


Washington 


Ceorge 


Antique Gown Restored: The analysis 
laboratory at NID successfully _re- 
stored a cotton lace gown some 150 
years old for the Civil War Centen 
nial Committee. The gown, which was 
severely mildewed, yellowed with age 
and covered with rust spots, had been 
Bruce Shelton, Kenmore 
Cleaners. Fredericksburg. Va., who 
sent it to the NID lab. It was dry 
cleaned under controlled temperature 


given to 


by itself in a mesh bag, then immersed 
for one week in a water and mild 
hydrogen peroxide solution to remove 
the mildew stains. The rust spots were 
removed with commercial rust clean- 
er. The gown was returned to Mr 
Shelton for finishing 

Continued on page 64 
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For Greater Profits At Lower Cost N.I1. D. activities — continued 


Modernize With 
ECONO-MATIC 


Work saving overhead conveyor 
systems for use in handling gar- 
ments at the retail, distributor and 
manutacturing levels. 

Regardless of the shape or size 
wanted, an ECONO-MATIC sys- 
tem can be economically installed 
The picture below shows the 
ECONO-MATIC at work in a dry 
cleaning establishment as a call 


office storage rack. 


Spirit of Service Trophy: The Spirit 
Of Service trophy—special award in 
NID’s annual Prestige Builders Con- 
test—is being placed on display by 
Bettina Fragale of NID’s public re 
lations department. The trophy, plus 
i $300 check, will be presented if 
iny single entry, in the opinion of the 
WRITE TODAY FOR DETAILS judges, exemplifies unselfish activity 


AND LOW LOW PRICES benefiting the community and earning 
ECONO Mf new prestige for the drycleaning pro- 
g. Co. fession. Miss Fragale is project super- 


Dept. DL, CELINA, OHIO 








if ; 1 Santa Claus Began the Grand Tradition 
¢ at, LY of Giving and Fulfilling Dreams . . . 


a . Pre-Marked Strip Tags humbly play their 
MARKED ) S.5 role in carrying on that Tradition . . . giving 
the same original super-quality, plus peri- 


en, odic improvements, at the same low price, 


ra despite increased production costs 


You can't build the rep (OTE 7 AOE ae Os 
utation of a leader on 

what you are going-to- 

do... You CAN on what 

you have done and 


continue to do! 


‘! do the very best | know how, 
the very best! can; and | mean 
to keep on doing so.” 


A. Lincoln 


.«- 3232 India St. 


PRE-MARKED STRIP TAG CO. San Diego , Calif. 


visor for the Prestige Builders pro- 
gram this year. 

The trophy and other awards for 
the contest will be presented at NID’s 
national convention. Deadline for all 
entries is December 31. 


New Bulletins: A new NID bulletin 
M-78, is the ninth in a series on busi 
ness management. It discusses office 
and administrative expenses, account 
80. Practical Operating Tips P-50 con 
cerns the handling of draperies and 
curtains. Cotton and silk draperies, 
Fortisan draperies, draperies with 
metallic yarn and Verel draperies are 
analyzed for processing 


NID Class Officers: Seen in the photo- 
graph are three Southerners, the lead- 
ing graduates of NID’s 115th General 
Course. Class officers are (left to 
right): Gordon Pitts, Greer, S. C 
secretary-treasurer; P. N. Plylar, Jr 
Birmingham, Ala., president; and 
Leon Cooper, Columbia, S. C., vice- 
president. Mr. Pitts also won the John 
P. Gray Memorial Scholarship award- 
ed by the NID Alumni Society to 
the student in each General Course 
class who achieves the highest scho- 
lastic standing. It is a_tuition-paid 
scholarship for the Drycleaning Plant 
management course at NID. 

The class presented to the institute 
a 50-star American flag in special 
ceremonies on their graduation day 


Leather Finishing Course: The 11th 
week-long leather finishing course 
given by NID was completed re- 
cently by six students from four states 
The graduates were: Fred Hermann, 
NID; Odie E. Wilson, Jr., Upson Dry 
Cleaning & Laundry, Thomaston, Ga.; 
Frances M. Palmer, Palmer’s Cleaners, 
Augusta, Ga.; Leon Schwartz, Major 
Cleaners, Toledo, Ohio; Joseph P. Or- 
zechowski., Jr., Night & Day Cleaner, 
Detroit; and Edmond L. Van Wert, 
NID 
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_ do you have 
a missing link? 
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WICHITA PRECISION TOOL Co... INC. 
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QADAETS and gimmicks 


Tote-Rack Aligns With Rail 


A “tote rack” transports finished 
vork from plant to drive-in call office 
t the Elite ( leaners & Dvers in Pasa 


( ilifornia This 1S needed be 


the two buildings are separated 


by i right-of way that mav not be 
obstructed in any manner. Walt and 
Carl Du Nah built a framework of 
This is 8 feet long, 30 
inches wide and 7% feet high. Swivel 


*4 ~in h pipe 


isters set in the center of each sid 
made the tote-rack maneuverable 

Che unusual height permits a length 
f slickrail to be suspended inside the 
te-rack at a level to match the 


krails in plant and store. Garments 


loaded on a trolley 6 feet long 
suspended from the slickrail in the 
nt. This trolley is rolled frem plant 
nto the tote-rack rail. The tot 
wheeled into the call office 
matched to the slickrail in the 
tter. Then the trolley load of orders 
rolled onto the office rail An empt 
rolled back onto th 


te-rack which finally goes back t 


- 
trolley may be 


the plant 
An aluminum canopy is wired over 
top ot the tote-ra to protect the 
rders from the California sunshine 


Here. with Walt Du Nah at the helm 


i load ready to leave the plant side 


f the drivewa' 


Presorting Invoices Aided by Clipboard 


} 
\ King sized 
ling 


urd speeds up 
g ders nto the mechanize 
torage conve’ t ! n Ch ine! 
Madera, California. 1 susp 

ed by a hook slid ve feedrai 
that runs in fro 

iX mechanical ( 

spring clips are | 

of the ilphabet \ 

pposite r 


ledge to 


Tt h ( lip | 


nit 
prev 


slipping at wn 


When an order is loaded onto a me 
hanical conveyor, its position is not- 
ed on a “loading stub” at the bottom 
This stub 
is torn off and filed under its proper 
clip alphabetically, Duplicates of the 


nvoices have already been folded and 


of the invoice on the order 


put in the visual file at the counter 
\fter a number of orders are loaded, 
the stubs are taken from the clip- 
board and tucked into the folds of 


respec tive matching invoices 


Another method is to have the bag 
ger pin an original and one duplicate 
on the order, so that the duplicate can 
itself be clipped on the clipboard 
This means pinning instead of taping 
the invoices on the order, with the 
attendant danger of losing the in- 
voices. Also, by the stub method, the 
invoice already in the visual file gives 
notice of an order coming through 

In the photo here, Wilma Tash- 
jian shows stubs ready to be tucked 
into the invoices at right. The sliding 
clipboard precedes a group of orders 
on the feedrail 


Slickrail Sorters 


Simple metal carriers combine spot- 
ting and segregation for finishers at 
Palace Cleaners in Glendale, Califor- 
nia. Larry Tarnol is shown just slid 
ing these carriers along the plant’s 
slickrail system 

He ends his tumbling with a short 
cooling cycle to control wrinkling 
Then as he spots garments they are 
laid over one of three pipe-framed 
carriers. One is for shirts and sweaters 
one for pants and one for coats. Lots 
are small, and as each lot is finished 
the carriers are pushed along the 
slickrail to the respective finishing 
stations. 

Each carrier is a grid platform 18 
inches square, made of welded % 
inch pipe. A pair of upright sections 
at opposite ends holds a pile of gar- 
ments on the platform. One upright 
continues upward for 24 inches, then 
makes two right-angle turns, so that 
it ends as a hanger centered over the 
platform. A hook extends from _ the 
pipe over the slickrail. 

\ hook has also been welded to the 
supporting upright just below the 
turn. This is to put one hand against 
if the carrier needs to be lifted off 
the rail 
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“MR. STEAM” —THE FINISHING TOUCH 
TO BOOST YOUR OVERALL PROFIT PICTURE 


EACH FINISHING CABINET, RUNNING AT ONLY 
50% CAPACITY ADDS $2160 A YEAR NET PROFIT! 


BUILDS EXTRA TRAFFIC—EXTRA BUSINESS— 
BECAUSE IT COMPLETES YOUR SERVICE. 


MAKES NEW CUSTOMERS BY ANSWERING THE 
CONSUMER'S BIGGEST ‘DOUBT’ ABOUT COIN-OP 
CLEANING! 


WHAT'S BEEN missing 
lrycleaning establishments up to now 

Without it, 
important that could 

Without it, to make 
believe that pressing or finishing is 
frankly, they doubt 


the statement 


missing, missing in most coin-op 
? Auto- 
you miss 


be 


customers 


matic finishing, of course 


extra revenue yours 


you have to try 
“not neces- 
sarv” and, 
.and they're 
right! Without it,even your 


be st 


customers are apt to 


bring in only “second- 


best” garments—their 
“best” 


tional 


go to conven- 
cleaners with 
real finishing facil 
w@ NEARLY 
200% PER YEAR 
ON YOUR INVEST- 
MENT. NOW ADD 
MR. STEAM”’ 


‘Steam Pressing with 


ities! 


Pressurized Steam.” 
Look: A typical “MR 
STEAM” 
with 


cabinet 
$1200. Alert 


yperators have already proved that at 25 cents per cycle 


steam generator, costs less than coin 


and 


in use just 50% of capacity, it repays its full cost (including 


ost of operation) in just six me nths. After that, it nets nearly 


200% on vour investment per year—year after year after ie ar! 


@ THE SERVICE THAT SELLS YOUR SERVICE. BU 
THAT'S not all. Women, like professional dry-cleaners, know 


that “pressing” —finishing as much as cleaning itself 


Without it 


means 
“half sold” 
(“What about pressing?” 
Add “Steam Pressi 
settle their doubts. You get 


the g 


they re only on coin-ops, as surveys 


the 


ng with Pressurized Steam” 


show is usually first question 


isked and vou 
not only second-best garments but 


their best as well rarments thev fee de mand fine finishing 


Finishing Touch” 
to Coin-Op Profits 


“The 


NOW! 
THOUSANDS OF 
EXTRA DOLLARS 
FOR EVERY COIN: 
DRYCLEANER ! 


gs “AND WHAT ABOUT MY HUSBAND’S PANTS?” 
STILL MORE “MR. STEAM” you tap the men’s suits 
business you're apt to miss without it. (By the time they get 


with 


them cleaned, most men’s trousers are badly in need of press- 
“MR. STEAM,” 
tiful, razor-sharp crease into any trouser material. Pleats . . 
. ? Other “difficult” fabrics? All—all—come out with 
the finest flawless finish ever! g@ PROVED PRACTICAL — BY 
MILLIONS OF GARMENTS. “MR. STEAM” 


coin-operated version of the type of finishing 


ing with special pants’ creasers, sets a beau- 
? 


Drapes 


is basically a 
cabinet that 
we have supplied for years to garment manufacturers and 
department stores for the finishing of mil- 
lions of new garments—including, in all prob- 
ability, 
cabinets have proved that anybody can 


the suit you’re wearing now! These 


operate them to get breathtakingly beautiful 
finishes ... the experience 
is in the machine itself! 
@ FOUR CENTS CAN 
MAKE YOU THOU- 
SANDS OF DOLLARS! 
FINALLY, ‘‘MR 
STEAM” is more than a 
machine—it’s a complete 
pre-tested merchandising 
program to boost 
business 
There’s more to 
the story... but 
that’s about all 
we can get in one 


your 


ad. If you're an alert, profit-minded 
operator who investigates oppor 
tunities, you'll want to know more 
That’s why we've added a coupon 
Half 


and a four-cent stamp, will bring you the facts and figures 


to this ad. a minute’s time 
that can start you on the way to thousands of extra dollars! 


Clip it and mail it nou 


MR. STEAM”, 
140 West 31st Street * New York 1, 


Please send me the booklet, “THE FINISHING TOUCH,” with 
fact-and-figure proof of what coin-op finishing can add to 
coin-op cleaning. No obligation on my part. | do [_] do not [_ 
now operate a coin-op cleaning establishment 


c/o Automatic Steam Products Corp 
N.Y 


NAME 
ADDRESS 


CITY 


“MR. STEAM 


THE AUTOMATIC FINISHING CABINET 


ZONE STATE 


AUTOMATIC STEAM PRODUCTS CORP. 


140 WEST 31st STREET 


DECEMBER, 1961 


NEW YORK 1, N. Y. 





contamination, claims adjustment 


public relations and the Jet Stream were the 


ts of disc ussion at the second annual F all Conference 


Garden 


\iORE THAN 100 persons turned out 
for the annual Fall ¢ Golt 
ind Award Dinner sponsored 


yy tl New 


i€ 
' 
i 


onference 


Jersey Laundry & Clean 
nstitute at Forsgate ( 
Club, October 19. It was a full day 
nd i rood day 
One of the 


yuntry 


chief attractions of the 

program was a report on 
the revolutionary new Jet Stream 
laundering machine by Morris Sand 
Kent Stores, New York City 
Mr. Sanders was one of the original 
members of the All American Research 
Foundation and has two of 


$78.000 machines on order. He was 


mrerence 


ers of 


these 


nost enthusiastic 
Harry Gross of Lincoln Rug Com 
inv. Newark 


Kepucism by 


about its possibilities 


quelled some of the 
pointing out the ma 


hine works quite like some of th 


Coin-op 


ANOTHER SIGN of the 
the first 


' ] 


times Was 
annual convention of the Na 
Automatic Laundry and Clean 
ng Council, held in Las Vegas, Ne 
ida, October 9-10, just before the 

ual convention of LCATA. The 
include 7 
45 distributors of 


designed for use in self 


members of this a Up 
manufacturers and 

juipment 
ervice laundry and Ol drvc leaning 
establishments. Many of them are also 
mem| 


Allied 


vers of the Laundry & Cleaners 


Trades Association, which ex 


68 


1utomatic rug machines that wash 


rinse and wring in one continuous 


operation 


Al Johnson, NID’s industry trade 
representative and the moving spirit 
behind the “National Claims Adjust 
ment Guide.” described how the guide 
was developed and its public rela- 
tions significance. The guide, for the 
first time, establishes a life expectancy 
for various garments and suggests a 
fair adjustment in case of loss or dam- 
ige. If a cleaner merely compromises 
on a claim, the customer doesn't fully 
ippreciate how much of a break she’s 
getting. The guide establishes a base 
commonly approved by many groups 

Mr. Johnson also told of future 
plans to develop a guide for establish- 
ng liability. He 


prec edents have been set and National 


believes sufficient 


plains the timing and location of this 
convention 

Although several subjects were con- 
sidered, the dominant theme at this 
meeting concerned restrictive legisla- 
tion affecting coin-op installations. The 
consensus was that in most cases local 
governments will welcome orderly 
constructive recommendations in con 
junction with a suggested bill for reg 
ulation of self-service installations. 
NALCC’s executive 


Crouse, Whirl- 


Chairman of 
committee is John M 


Ralph Smith was the winner of this 
years “Silver Starch Bucket Award” 
for his 33 years of outstanding service 
to the industry 


Staters at Jamesburg 


Standards (L-22) could serve as its 
backbone. “This will do more to pro- 
mote permanent identification of gar- 
ments than anything heretofore,” said 
he. If all goes well the liability guide 
might be ready by 1963. 

Ralph Smith, director of the New 
Jersey Institute’s Department of 
Chemical Engineering, gave a_ briet 
report on decontaminating radioactive 
linen 

Later in the day Mr. Smith was 
presented with the “Silver Starch 
Bucket Award” for his distinguished 
service to the industry 

Arthur Gelnaw, president of the 
American Institute of Laundering and 
Westwood (N. J.) Laundry, brought 
the members up to date on the Na 
tional Public Relations Program fo 
Professional Laundries.—H. Mozdzer 


equipment conference 


vice-chairman-treasurer is 
Spencer N. Rich, Norge Sales Corp.; 
secretary is Monte Huebsch, Jr 
Huebsch Originators. Other members 
of the committee include: R. R. Bailey, 
Cook Machinery Co., Inc.; T. W 
Bruner, Bruner Corp.; Morgan Green- 
wood, Philco Corp.; John B. Lanagan, 
Standard Change-Makers, Inc.; C. J 
Vondran, Westinghouse Electric Corp.; 
Don Williams, A. O. Smith Corp. 
Executive director of the group is 
Clint S. Darling. OOO 


pool ¢ orp.; 
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Ask The Man 
Who Owns Some! 


Armstrong Standord 
Side-Inlet Side-Outlet 
Steam Trop 


Armstrong Steam Trap 
with Built-in Strainer 


Armstrong Steam Traps cost you less because they last longer 
with less maintenance, and they don’t leak steam 


Ask anyone who has used Armstrong traps for any 
length of time—he’ll tell you that Armstrongs are 
the most economical traps you can buy. Not only in 
terms of low initial cost—but also in average annual 
cost over the years. 40% less maintenance with 
Armstrong traps is the average of reports from users 
taken over a period of years . . . up to 30° savings 
in fuel. 

With the Armstrong inverted bucket design, no 
steam reaches the discharge orifice. Yet condensate and 
air are removed continuously as fast as they reach 
the trap, keeping your equipment really hot! 

Armstrong steam traps last longer, but naturally 
they don’t last forever. When they do wear you 
don’t have to buy new traps. Just put in a new mech- 
anism without even removing the trap body from 
the line. 

So don’t be satisfied with claims—ask people 
who’ ve compared Armstrongs with other traps in use. 
Your local Armstrong Representative will be glad 
to show you cost-saving reports from other Cleaners 
who have benefited with Armstrongs. Call him today 
—there’s no obligation. 


ARMSTRONG 
STEAM TRAPS 
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DESIGN AND CONSTRUCTION THAT LAST! 


HARDENED CHROME 
TEEL VALVE AND SEAT, 


TAINLESS STEEL 
VALVE LEVER 


Soe ee oe oe 0.6.88 ON 2°6.9 6 0 8 


GET THIS HELPFUL BULLETIN 

8-page Bulletin 1931, written especially for 
laundry and dry cleaning men, tells how 
Armstrong traps can help you make more 
profit. Also contains reports from satisfied 
Armstrong users, describes advantages of 
unit trapping’ method, tells what trap to 
use for every machine in your plant, gives 
prices and specifications of Armstrong traps 


To get your free copy, just call your Armstrong 


representative, or send the coupon today 


ARMSTRONG MACHINE WORKS 
8506 Maple St., Three Rivers, Mich 


Send me a copy of Bulletin 1931 


Nome 
Company 


Address 





TALEort 
a SHIRT 


If all shirts were the same size, style and 
material, there wouldn't be any problems 
almost any shirt unit would do the job 

right 
With so many types of shirts (drip-dry, 
ort, starched, stuffed) and a size range 
m napkin-like to tent-like, the modern 
ndry needs the one unit engi 


day s need 


the FORSE BANTAM has out 
ther units because it has proven 
To receive a free, il 

ooklet describing the 

ng how it can bring you 


fill in and 


a Nappy ending to every 


5 


profit from shirts 


Shirt Tale with more f 


and more business for all other depart 


ments in your pliant 


CORPORATION 
ANDERSON, INDIANA 
SSSSREEETEREREEEREREEESEEe Se 


FORSE CORPORATION 
P.O. BOX 639, ANDERSON. INE 
Please send rr 


trated Box 


» 


~“ 
°o 


Six cleaners . « « continued from page 32 


mops and waxes equipment on the 
premises. 

Our solvent consumption has aver- 
aged approximately 6,500 pounds of 
clothes per drum, without the benefit 
of sludge reclaimer or extractor for 
solvent-saving purposes. We lay what 
appears to be high mileage for a 
coin-op to the fact that Ralph Smith, 
stockholder-manager, has his plant 
two blocks away. He is in the coin-op 
constantly “babying” the equipment. 
However, we are purchasing a sludge 
extractor 

Weekly revenue per dollar invested 
is best for: (1) single-loaded washers, 
$4.51: (2) drvers, $3.92: and (3) 
drycleaning $3.59. These figures are 
for equipment and installation only; 
do not include supplies, labor or 
overhead 

Although the October 
loss statement was not available at this 


profit-and- 


time, our net profit for September, 
on total sales of $6,837.78, was $2,- 
860.78. Total net profit on sales of 
$25,405.42 from May 8 through Sep- 
tember 30, 1961, was $6,369.68, tak- 
ing every expense item we could 
possibly use. We are using a straight 
line, five-year method of depreciation 
on all equipment with the exception 
of the bill changer, which we lease 
Our coin-operated vending ma- 
chines include the following: 
rette b 
crackers; (d 


a) ciga- 
candy; Cc cookies and 
flavored drinks that dis- 
pense drink and ice into a cup; (e) 
Crackerjack machine; (f) hair dryer: 
g soap and bleach machine; (h) 
telephone; (i) and a recently installed 
machine that dispenses a plastic laun- 
dry bag for a dime. Weekly revenue 
derived from these machines has aver- 
aged $53. It takes care of half the rent 
expense on our building 
Our expense Inc ludes a special fee 
to Ralph Smith as general manager 
It is convenient for him to spend much 
of his time at the coin-op, and he has 
mastered the machinery maintenance. 
Our major problem, of course, has 
been maintenance. The manufacturer 
has reequipped all eight 
with new and heavier transmissions, 
which now seem satisfactory. Service 
spotty 


machines 


causing 
down-time on the machinery. Despite 
this, we feel our coin-op venture will 


on parts has been 


be a profitable one 

When we opened in May, we left 
expansion room for eight more dry- 
cleaning machines. These were in- 
stalled just this week. With the new 
units running only the last two days 
in the twenty-seventh week, total sales 
went up $94 over the previous week. 


On the other hand, two more dry- 
cleaning coin-ops are scheduled to 
open in Springfield next month. We 
are led to believe that most of the 
other drycleaning coin-ops are defen- 
sive moves by owners with coin laun- 
dries that have felt the impact of the 
MRV setup. But no matter how many 
come in, we expect our prime location 
and the fact we are experienced clean- 
ers to stand us in good stead. 

Asked whether we'd go for a second 
installation in Springfield, if we found 
an equally good location—we aren't 
sure. We'd like to see how the added 
competition will do, in the face of 
our added bank of eight units. We 
can’t predict the future—we just feel 
we've made the right moves so far 

Our cleaning plant stockholders do 
not identify with or accept responsi- 
bility for performance of the coin-op 
Our two attendants are well-trained 
and competent. There has been only 
one serious slip-up. We had a lipstick 
load one night. The place was jammed 
and the attendant didn’t get to a new 
customer to warn her to check pockets. 
Each plant took one garment from the 
load and cleared up the lipstick, re- 
turning it to the coin-op to be picked 
up by the customer. She was entirely 
satisfied. 

We had considered placing a large 
sign in the coin-op recommending that 
customers patronize the stockholder 
plants for their professional cleaning. 
However, observers, whom we posted 
in the beginning to study customer 
reactions, heard comments of rejoicing 
over not having to deal with profes- 
sional plants. So we decided to hold 
off a while on that. 

The coin-op probably has grabbed 
some of our regular volume. Our 
group is just as close-mouthed about 
their own plants as before the MRV 
started, so we can’t tell for sure. In 
our own case business has been off a 
little. This may or may not mean any- 
thing, for last summer and the warm 
early fall have been reported gener- 
ally slow this year. Professional vol- 
ume has picked up nicely with the 
final arrival of cold weather. 

One thing puzzles us in the face of 
urgent calls for better quality. The 
slackening in volume was more notice- 
able at the main plant, with the high- 
est prices and the top quality (we 
believe) in town. Our two package 
plants, with prices at the common 
level in Springfield, showed almost no 
drop. But on the other hand, the 
package plants have been growing 
faster, so it may be a matter of mo- 
mentum. OC) 
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STOP PROFIT LEAKS 


ONLY REMA GIVES YOU THE RIGHT AIR 
VACUUM TO DO THE JOB. SPECIFY REMA WHEN 
YOU ORDER. REMA HAS THE EXPERIENCE, THE 
SATISFIED CUSTOMERS AND THE MOST 
COMPLETE LINE IN THE INDUSTRY. 


Overhead 


Models available 
to serve 

1 to 16 presses 

in Vertical, 

Dual and Overhead 
design. 





REMA CORPORATION Norwalk, Conn. 


Rema Corporation Norwalk, Conn. 
Please send me full information on Rema Air Vacuum Units. 


Name 
m Nome of Plant 
m Address 
City 
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News from the allied trades—continued from page 26 


RICHARD FABBRINI 


RAYMOND REIN 


AAROP 


Adco Appoints 
Representatives 


vered 


Arkan 
Adco it 

rther noi graduate 

D, Mr. Norton h pent hi 


adult life in the industry 


ROBERT NORTON 


MARSHALL A. VANDERBUR 


ind operating his own 
Rein, who will 
Long Island, N. Y is 
graduate of NID 


the industry 


ay mond 


and 

1 num 
eal 

tichard Fabbrini 

nesota An NID 

ibbrini has had 

Ter n the drvcleaning 

Rubin 

in northern 

} 


will cover 
graduate 
15 vears 
will re pre- 
New 
associated 
istry tor 14 years 
\ Vanderbur 
centr il ( 
rbur is 


een 


Ww ill 


Mi \ oo 


ft many vears 


ili- 
i Vet- 
experience 


ises of drycleaning 


Apco Sales Meeting 


New se 
peo Oil ¢ 


rvices he ing provided 

, 1 
por ition s sol- 
omers keynoted the 
it the company’s 1961 


held in 


ram 
iles meeting 


The meeting was con 


4. Gault, 


solve nts sale > 


man- 


innounce d pl ins 


for physical expansions at the 
St. Louis bulk plant and addi- 
tional services at the Memphis 
bulk plant He also stressed a 
companywide strengthening in 
the industrial solvents field. 

R. FE director of 
Apco’'s Chicago research labora- 
tory 


Johnson 


C xpl 1ined the use of new 
de signed to 
in-plant and 


laboratory services for Apco sol- 


testing juipment 


perform special 


vents customers 


Altamil Enters Field 


The Altamil Corporation has 
purchased the design and manu 
facturing rights to a coin-op 


washer and a companion coin- 
op drycleaner from Lloyd Byme 
and the B & G Machinery Co., 
who developed and manufact- 
ured the twin-type 


limited 


machinery 
The ma- 
chines will be manufactured in 
Altamil’s M.E.C. Company di- 
vision in Neodesha, Kans., and 
marketed nationally by the 
United Machinery Corporation 
under an distributor 


on a basis. 


exe lusive 
agreement 


Victor Chemical 
Promotes Gates 


Victor Chemical Works Divi- 
Stauffer Chemical Com- 
pany, has promoted Ralph P 
Gates to director of technical 
service. Mr. Gates, who joined 
Victor in 1949, was appointed 


$10n, 


director of special products in 
1960, and moved to the newly, 
created sales post of administra 
tive assistant later that year 


BILL SHOOMAN 


Metropolitan 
Promotes Shooman 


Metropolitan Dry Cleaning 
Machinery Co. has promoted 
Bill Shooman to the position of 
executive vice-president. Mr. 
Shooman has served Metropoli- 
tan in the Brooklyn, N. Y., 
area for the past eight years. 


Wallens Forms 
New Company 


W. R. Wallens, originator of 
the One-Hour Martinizing dry- 
cleaning franchise, has formed a 
company bearing his name to 
manufacture and sell a new 
water reclamation system for 
coin laundries. International 
patents have been applied for 
and trademarked. Tests have 
been conducted for almost two 
years and a pilot unit has been 
in operation in a commercial 
coin laundry for several months 


Vic Again Expands Minneapolis Plant 


Vic Manufacturing Company 
has completed its fourth expan- 
years at its 
The new 


sion in nine main 


pl int in Minneapolis 


THE 


feet of 
office space and 10,000 square 
feet of additional production 


space 


wing has 5,000 square 
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Independent tests prove Shell Sol 360 
can cut tumbling time 


Recently, an independent labora- 
tory tested and evaluated Shell 
Sol 360. 

At all temperatures studied, 
Shell Sol 360 evaporated from 
garments more rapidly than a con- 
ventional Stoddard solvent. Deo- 
dorizing time was significantly 
reduced without sacrificing safety. 

Read how Shell Sol 360 can cut 
tumbling time and increase pro- 
duction in your plant. 


PPNHE EVAPORATION of solvent from 
| garments is one of the costliest 
stages of dry cleaning. 

Shell Research has met this problem 
with Shell Sol 360, a solvent that re 
duces the cost factor significantly. 
Shell Sol 360 conforms to Stoddard 


solvent specifications in all respects. 


But because it has a narrow distil 
lation range, Shell Sol 360 evapo 
rates much more rapidly than ordi 


nary Stoddard solvents 


This reduction offers major benefits to 
the dry-cleaning industry. Now, these 
benefits have been confirmed by an 
independent laboratory. Here are two 
significant results reported by the lab 


oratory. 


1. Shorter deodorizing time for 
Shell Sol 360. In a wool-load test to 
determine drying time by odor, a con 
ventional Stoddard solvent with dete: 
gent was judged odorless after 43 min 
utes. 

Shell Sol 360 was judged odorless 

after only 20 minutes (see chart 
less than half the time required 


by the conventional solvent. 


2. Faster evaporation rate for 
Shell Sol 360. In a test using wool 
load with no detergent, odor of Shell 
Sol 360 could not be detected after 20 
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Graph shows typical results of tests to determine drying time by odor. Length of bat 


shows time at which loads were judged odor-tree 


temp. 140° I In every case 


Shell Sol 360 has significantly faster drying rate than conventional Stoddard solvent 


minutes of tumbling at 140° b—even 
though 2% by weight solvent remained 
in the fabric. This compared with 30 
minutes tumbler time for conventional 
Stoddard solvent for same (2%) sol 
vent retention. And an additional 10 
minutes tumbling was required with 
the Stoddard solvent to make fabric 


od 0 | tree. 


Shorter deodorizing time and 


S 


NOTE 
faster evaporation mean reduced tum 
bling time. These independent author 
itative tests indicate that Shell Sol 360 
can cut your tumbling time up to 50 
per cent. 

\lternatively, you can maintain 
normal tumbling time and reduce op 


erating temperature S. 


Safety margin maintained 
[he faster tumbling time of Shell Sol 
360 was achieved with the same degree 
of safety as found with conventional 
Stoddard solvents. 

Shell Sol 360 can increase output 
wherever conventional hydrocarbon 


dry-cleaning fluids are used. Nochange 


in ope rating proc edure S 18 1eCeSssary. 


Shell Sol 36 


In certain areas, Shell Sol 360 may not 
be available. For these areas, Shell has 
developed Shell Sol 36—a premium 
solvent offering the same basic advan 
tages as Shell Sol 360. 

\sk your Shell Industrial Products 
Representative for complete data on 
Shell Sol 360 and Shell Sol 36. Or 
write: Shell Oil Company, 50 West 
50th Street, New York 20, N. Y. 


A BULLETIN FROM SHELL 
— where 1,997 scientists are working 
to provide better products for industry 





PRESS THUMB OVER HOLE 


NEW IMPROVED 


SPRAY SPOTTING GUN 
With Chemical Control Valve 


Designed for bo'h pre-spotting and spray 
this 
operates on air or 
spoiting board 
double 


spotting new moisture control gun 


Adaptable to 
Pre-hea's 


steam 
any spotting 
Use 


spotting or as a pre-spotter 


solution for cleaning power 
for regular 


Ideal fc zing and water proofing 


Only $13.95 


$2.25 
$1.70 


Adapter and Brush 


Replacement Brush 13/4” x 
Expansion s~ 
CAR 

RACK 


Full 6 «<p 


to weoken or break Supports 


Protects upholstery 


trips saves pressing, pays for itself 


NEWHOUSE SPECIALTY CO. INC., 382 


New products 


B.t 


O00) 


B.t.1 


mance a SUP 
~y 


“sion to fit any cor width. No springs 


a i 
Only $6.95 [= ocnn | — 


ony normal 


B.t.u in 


unit By 


NEW 
FLOOR 


MODEL 
DELUXE 


BAGGER 


uw 
, 
For the first time—a bag- } 
ger with steel 
ball beoring lock—no 
washer to out 
Eight ball bearings en- 
and stoutly grip 
rod to prevent slippage 
or weor—Release is by 
foot pressure 
—trouble free 


Only 
$16.95 


stainless 
wear 


circle 


Long life 


| | 





load 


ideal for automobile vocation 


RELEASE 


t 


nit Ra 
it and a 300.000 
heat 


temperatures 


000) 


means of 
ic high 


ur ichieved without 


ompanying high pressures 


1 with steam plants the 
Phe 


turer states units 
require 
it is 


Lune 


rmation \ ipo! 
6420 W 
18, Ill 


Electronic Analyzer 


has developed 
lectronic unalyzer 
manufacturer claims 
than five minutes 
rovide a complet 
und SseTVICce diag 
mpany s new 
le iner 
Ss pound 
per hour, using 
lvent, is sched 
tion in De¢ 


shipments 


ember 
in January 
will be made avail 


rvicemen 


ECONOMY 
HANGING SCALE 


ideal Scale for 


weight 


selling 


Heovy gouge metal 
Attractive 
and half pounds 
of Weights 
up to 100 Ibs 


Scale and basket as shown . 


ond Measures 


service 
bosket 
scale graduated to pounds 
Approved by Dep 


NEW IMPROVED 
STANDARD 
SCALE BASKET 


16” x 18” x 33” heavy 
gauge steel wire basket 
with removable plastic liner. 
Capacity 60 Ibs, Steel car- 
riage with 3” ball bearing 
casters. New, large weight 
figures on 31” dial. Easy 
to read from standing 
position. 


Only $79.50 


Replacement Liner 


$4.95 
$ 


by 


Capacity 


$45.00 


With stand add 
Scale alone 


Basket alone 


$16 50 
$22.50 
$24.00 


Send for 1961 Catalog. 


Sold by Drycleaning & Laundry Jobbers 
Throughout the World. 


7 San Fernando Road, Glendale 4, Calif. 


bout the time as the dry 
cleaner 


For 


idaire 


Frig 
Motors 
Ohio 


more intormation 
Cen ral 


Dayton | 


Division 


Corporation 


New Machine Line 
The 


i complete 


Spencer Optima 
lime ot 


units, 1s 


SseTics 
synthetic 
available 
60- and 
They all 
drying control 
self-cleaning filter 
| 


cleaning control, au 


drycleaning 
in 20 10 
100 p mind 


photo 
models 
have automat 
i tubular 
iutomati 
tomatic aeration, automatic re 
iutomati 


te ¢ d 
features 


versing whon ind 


SIZING ind 
trol ar 
For 
pence! 


proofing con 
other 
information: ]. P 


Corp 173 


Ong 
more 
Summer- 


N. } 


field St Scarsdale 


Topper Brochure 
Bar- 


gain Topper,” is now available 


\ five page brochure 


It describes several features of 
the Automatic 
Finisher 


k orse 


Pants lop 


Cor- 
Ande r- 


write: Forse 
Box 6 39 


For a cops 
poration, P. O 


son, Ind 


Spray-On Cleaning Aid 


Blitz, a liquid spray designed 
stati 
and lint in dryclean- 
plants 


to prevent formation of 
electricity 
ing and commercial 
laundries, has been made avail- 
abl The whic h 
in a 16-ounce 


said to be 


spray comes 


aerosol can, is 


safe for all natural 


NAT ONAL CLEANER 





und man-made fabrics. The an- hand crank for use in case of Packaging System board, and a_ thumb-operated 
tistatic antilint spray, the man- battery failure. An adapter for steam-electric iron with water 
ufacturer claims, is noncorrosive 110V AC-DC is also availablk 
and nongumming, and will not For more information: Wal- 
interfere with normal opera- ter MHaertel Company, 2840 vacuum added to the ironing 
tions Fourth Ave. S., Minneapolis 8 board portion 

For more information: Wal- Minn tained system, it makes the a For more information: Bishop 
lerstein Company, Div. of Bax- and encloses the item, It is sai Freeman Co., 1600 Foster St., 


to be s rts, fi S, . 
ter Laboratori« S, W alle rstein \ - > d for 9 hates cael Evanston Ill 
; sheets, gloves : . 1s, W 
Square, Mariner's Harbor, Stat- rk Gee ee ee 


on teed sé uy . ? in automatic control to adjust 


The MA-70 packaging system 
packages objects in a polyethy- 
lene film sealed on three or four 
sides. An automatic, self-con- 


spray and condenser in one inte- 
gral assembly, with an electric 


package size. The unit uses slit 
polyethylene roll stock and heat- 
seals the bag 

For more information: Mehl 
Manufacturing Company, 2057 


i nd ; ; . Reading PI., Cincinnati, Ohio i Gy @: 
DECONTAMINATOR be - 


Dust Filter 


A Micro filter for vacuum 
cleaners, said to eliminate th 
recirculation of 99 percent of . 
all air-borne bacteria and dust, Short-Cycle Coin-Op Unit 
is also said to trap microorgan- 
isms as small as 0.25 micron A coin-op drycleaning unit 
diameter. The unit consists of with a 20-minute dry-to-dry 
The Safe-Aire Decontamina- three filters: the vacuumed air cycle, using perchlorethylene, is 
tor can convert a storage vault first passes through a primary to be offered in self-contained 
into a ready-made fall-out shel- nylon _ filter, then through a Finisher Unit banks of two 8-pound-capa¢ ity 
ter. It is said to filter out nu- polyurethane filter, then through units. The cycle is accomplished 
clear radiation, eliminate poi- the final filter made of Du Pont [he compact Bishop Puf'n’- by rapid, forced recirculation of 
sonous gases, trap microscopic Thiram Iron finisher, said to contain all warm, perc-laden air through a 
germs, filter suffocating smoke For more information de the essential finishing accessor- quick chill condenser which util- 
and remove odors. The fan is partment TV, Hild Floor Ma- ies, consists of three sizes of izes a separate amount of perc 
operated by a 12-volt storage- chine Co., 1217 W. Washing- steam puff-irons, padded ironing as a refrigerant. The drycleaner 
battery-driven motor, and has a_ ton Blvd., Chicago 7, Ill board, double  sleeve-ironing itself has a capacity of 100 gal- 





Decontaminator Unit 


The RUSH is ON! 
MEET IT! BEAT IT! 
TURN ALTERATIONS INTO PROFITS 





with U.S. Model 
718-2 


Blind Stitch Machine 


Built especially for Dry Cleaners 


This versatile blind stitch machine will eliminate 

peak-season backlog. It works perfectly on ALL 

materials .. . wool, synthetics, silks. 

It cuts down labor costs— 

builds up customer good-will. 

HEMS—Dresses, Skirts, Coat Bottoms, Linings, 
Cuffs, Slacks, Shorts, Trouser Bottoms, 
Draperies, etc. 


NO EXPERIENCED OPERATOR NECESSARY 


U. S$. BLIND STITCH MACHINE CORP. 
231 West 29th Street, New York 1, N. Y. LAckawanna 4-9144-5-6 
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Now you can get the 
quality and economy 
eaning possible only 
with PREMIUM 
ARCO® activated 
without any 
just or bother 
new pater t 
-for, DARCO 
ser for pow 
tivated 
e The new 
DARCO Dispenser is 
simple to « perate 
it open the bags 
ply remove the lid 
the dispenser 


dard ur 


ert a stance 


ed a 


arbor 


ed one-pound 
wo-pound bag of 
PREMIUM DARCO 
activated carbon 
se the dispenser 


Vaive 


red per 
an the 
removed fr 
they are 
and free of 


Whe 


spenser 
(3) af 
owder. You have n 
just, mess or bother 
with the DARCO Dis 

e The slow 

nd continuous in 
tion of activated 
possible 
the DARCO Dis 
assures an 
) porous coating 
yn the filter tubes or 
plates. Thus, at all 
times, you are pro 
tected against dyes 
and other impurities 
on the first pass of 
the solvent from the 
washer dump tank 
to the filter e The 
DARCO Dispenser, is 
inexpensive to buy 
easy to install. There 
is nothing to wear 
out or replace. It is 
completely enclosed 
and nothing can over 
flow or clog. No main 
tenance of any kind is 
required. e PREMIUM 
DARCO activated 
carbon has always 
been the favorite of 
quality-minded dry 
cleaners with an eye 
out for economy 


It keeps solvent SD¥z 


cleaner at less cost “~,\> 
Se Patent Applied for 
~ $u — installatio 
$10.00 or less 


than any other Oi va 
0.B. Hamburg, N. Y.* Can be Shipped Parcel Post 


A. G. VARA & SON, Inc. 


can use the best 
Ae 


NO MESS, DUST, 
OR BOTHER 


penser 


e 

rt Tal 
with 
penser 


ever 














without dust, mess 
or bother. Order 
from your author 
ized DARCO distrit 
utor today 


Aanuta 


turers of Dry Cleaning Speci 
treet « Hamburg, N.Y 


53 ark 
6%" by 7 by 

Approximate shipping 

9 its 


Size 
high 
weight 


"Trademark licensed by and used under control of Atlas 
Chemical Industries, Inc 
Manufactured and sold by A. G 


VARA & SON, Inc 


lons. Each bank of two units has, 
is standard equipment, a filtra- 
tion unit with a 1,000 gallons- 
pe r-hour capacity 

information: Speed 
McGraw-Edi- 


Wis 


For more 
Division 
Ripon, 


Oue en 
son ( 


ompany 


7 fe) 


Automatic Drying Control 


The DCRO 
g control 


terminates 


Spencer auto 
ne wly de - 
the 


cle ining load ac- 


drying 

cle ‘ iny 
cording to the solvent-moisture 
that load 
manufacturer states that if 
load is underweight, drying 
and if the load 
drying time is 
extended iutomatically In addi- 
tion, the unit is said to compen- 
for variation in the 
solvent moisture content of the 
und thus helps prevent 
any waste of solvent 

For information: J. P 
Spencer Corporation, 173 Sum- 
merfield St., Scarsdale, N. Y 


content in spec ific 
The 
the 

time 


is overweight 


Is re duce d, 


sate 


any 


fabric 


more 


PEOPLE AM 


southwest 


Lawton Cleaners, operated by 
Marty Coleman has been 
moved to new quarters at 1818 


Noriega St., Sunset, Calif. 


Stilson 
mento, 


new 
Orang 


Bros. Cleaners, Sacra- 
Calif., has opened its 
unit at 6273 Hazel Ave 
rey ile 


taken 
Fourth 
Fourth 


Ken Komaru has 
management ot 
Cleaners, 507 E 
San Mateo, Calif 


over 
Ave. 
Ave., 


Nu System Cleaners and Laun- 
derers, 1976 Front St., Selma, 
Calif., has opened a branch in 
a newly remodeled building at 
109 S. Six St. in Fowler. Amos 
Emerzian is the owner 


and 
to 


Cleaners 
been moved 


Simi (Calif.) 
Laundry has 


Wall Washer- 
Upholstery Cleaner 


1 combina- 
upholstery 


Silver-King Twin, 
tion wall washer and 
cleaner, consists of dual copper 
tanks which hold material for an 
8-hour day of wall washing; two 
valve-controlled trowels attached 
by “quick connector” to 20-foot 
lengths of nonkink hose 
third trowel for drying 

For upholstery cleaning, a 
valve-controlled white 
feed-through brush is supplied 
i\ tilable 
information: 
8130 


ind i 


nylon 


Cleaning solutions are 
For 

Thompson and Sons, In 

W. 47th St Ill 


more 


Lyons 





YOUR REQUEST 


for further information will get 
quickest and most complete 
attention as a worthwhile in- 
quiry when it’s written on your 
letterhead. Be sure to mention 
THE NATIONAL CLEANER 


D PRAGLES 


new quarters in the Royal Simi 
Center, Erringer and Los An- 
geles Ave. The firm, operated 
by Bud Edwards and Bill Jacob- 
sen, was previously in the Simi 
Shopping Center 





Moonlite Cleaners has been es- 
tablished by Mr. and Mrs. Paul 
Schroeder at 2640 El Camino 
Real in the Moonlite Fn ~ gece 
Center, Santa Clara alif. 


Bakersfield, 
its eighth 
Green St., 
Schmidt is 


Cleaners, 
has opened 
branch, at 202 S. 
Tehachapi. Charles 
general manager. 


PAC 
Calif., 


Pilgrim Cleaners and Launder- 
been opened at 5535 
Houston, Tex 


ers las 


Lawndale, 


Jack Thompson has established 
a drycleaning concem in the 
shopping center at 2561 Sedg- 
oak Riverside, Calif. 


NATIONAL CLEANER 





Phil 


Conn, in 


lIZ E 


ner, Dale 
Cleaners, 
Kans. 


Thrifty-D-Lux Cleaners will oc- 
North by Mr 


cupy space in the 


Applebee has purchased 
the interest of his former part- 

Way 
Be loit 


Our 
Court. 


new 


Mc- 
from 
advice 


and Laundry from R. L. 
Adams, who has retired 
active business on the 
of his physician. 


Fox Dry Cleaners has been es 
tablished in Buena Vista, Colo 
and Mrs. Clarence Fox 


Valley Plaza Shopping Center 


now under construction < 


boa Blvd 
Granada Hills, Calif 


Mr. and 
have opened 

tablishment at 
Blvd 


9417 
Bellflower, Calif 


One Hour Martinizing Cleaners 
659 E. | 


was opened recently 
Center Midvale, 
James A. Childres 


Best Service 
by Mr ind Mrs. 
rent, is operating in 
location, 2208 
Los Ange le 3, Calif. 
across the street from 
mer location. 


David Thompson 
One Hour 
ers 2610 
cord, Calif 


Mrs. Ernest Halpin 
Elsinore (Calif.) 


Bal 
ne 
and Chatsworth St pe 


Mrs. D. W. 


at 
Ut th. 


Cleaners, 
Samuel 
new 7 
hae 127 N 
directly ) 
for- 


Brookly n 


has opened 
Clean- 
Con- 


Martinizing 
Clayton Rd., 


has leased 


Dry Cleaners 


Hour Martinizing Clean- 
ers has been opened at 824 
W. Francis St., Pampa, Tex., 
by Gene Slates. 


Black 


dry« le ining es 


 - southeast 


Latham Dry Cleaners of Green- 

ville, Ky., operated by Earl 

atham, has opened a second 

by plant in the former Lockers 
Cleaners location on N. Second 
St. in Central City 


owned ceo F 
Ok Harold Louis Townsend is the 


Rex Cleaners 
Main St., Henderson 


new manager of 


4 modern one-hour drycleaning 
establishment has been openec 
on Main St., Lancaster, S. ¢ 
under the management of Mad- 
ison Pitts, Jr 


Don Richey has been named 
general manager of One Hour 
Martinizing Cleaners on Mt 
Vernon St., Somerset, Ky. 


Gregory's Dry Cleaners and 
Laundry recently observed the 
formal opening of its second 
plant, at 2017 Augusta Rd., 
Greenville, S. C. The firm is 
headed by Fred Gregory. 


northeast 


One Hour Martinizing Cleaners 
has been opened at 1151 Stuy- 
vesant Ave., Irvington, N. J., by 
William Roth. 


Cleaners, owned by 
Paul G. Yochum, is now quar- 
tered in a new drive-in location 
on National Rd., Elm Grove, 
W. Va 


Glo-Tone 


Anderson Cleaners, 5 Hunt Rd., 
Jamestown, N. recently 
marked its fiftieth year in busi- 
ness. The firm, which is ope 
ated by David G. Anderson 
founder, and his Burton 
und Sydney, has branch 
stores 


sons, 


three 


Speedy Cleaners, Inc., Roches- 
ter N. Y., was scheduled to 
open its 25th branch store, at 
Vebster and Aves 
Charles A, Speedy is president 
of the firm 


(arson 


Farley has opened a 
drive-in branch of Advance 
Cleaners and Shirt Laundry at 
759 Baldwin St., Titusville, Pa 


George L. 


Mr. Farley has been in business 
on W. Spring St. for 30 years. 


John Patanjo is the proprietor 
of the recently opened Johnny’s 
Cleaners on Lake Ave., St 
James, N. Y. 


A grand opening was held re- 
cently at Do-Rite Cleaners, 
Route 27, Franklin Park, N. J., 
with Mayor George Consovoy 
officiating. 


One Hour Martinizing Cleaners 

has been established at 767 

Mountain Ave., Springfic Id, 
J., by Herman Rosenthal 


north central 


4 grand opening celebration 
was held recently at Lawson's 
Fabric Care Center, 312 FE 
Main St., Hoopeston, Ill, by 
Glenn Lawson. 


Bill and 
owners of the 
Hook’s Cleaners, 35 
Belleville, Mich 


Dick Hook are the 
newly established 
Main St 


One Hour Martinizing Cleaners 
has been opened at 8232 Lin- 
coln Ave., Skokie, Ill., by Harry 
Jaffe. 


KD RACK DIVIDERS 


5 FT. PORTABLE GARMENT RACK 


Use it everywhere ... the KD Garment 
Rack has attractive appearance for 
your call office and strength for your plant. 
63” high, heavy duty, mirror-chrome up- 
rights and crossbars, baked black ena- 
mel finished cast fittings and sturdy 
swivel rubber casters. Shipped knocked 
down, easily assemb) 


Price $29.50 each 


Other lengths, designs quoted on request. 


COUNTER GARMENT RACKS 


Neat, durable fixtures on which to hang 
garments during check out. Keeps clothes 
wrinkle free and off soiled counters. Avail- 
able with round base, tray base, or floor 
base. All KD counter racks have a set screw 
in each base to keep the hook properly lined 
up and prevent rod from turning. 
Price.... $4.50 each — Round Base 
$5.50 each — Tray Base 
$4.95 each — Floor Base 


pep RACK 


“1 capacity thread rack holds all 
a ard spools and bobbins. Each spool is 
directly and instantly available. Heavy, 
rigid welded wire construction and brig t 
nickel plate guarantee long life and attrac- 
tive appearance. Flat design saves on scarce 
working area. For bench, wall, table edge 
mounting or mount on board for 
portability 


33/4” x 95/16” overall. Oversize 2 1/2” 
black shaded characters hot stamped on 
both sides of KD white plastic rack 
dividers. Flexible, will slip over garment 
racks with a simple twist, but will not 
fall off. Reinforced rolled edge assures 
longer life, better appearance. Easily 
cleaned with a damp cloth. In sets only: 


Numbers 0-9 $2.00 set 
Alphabet A-Z $6.50 set 








LITTLE JOE — ADJUSTABLE 
GARMENT HOLDER 


Speeds work at press machines, finishing 
boards, repair and spotting tables. Little 
Joe keeps garments clean and wrinkle free 
Adjusts to any height desired at the press 

) of a button. Die-cast chrome finished hook 
on 5-foot beaded chain 


~ | LITTLE 


Price $2.75 each 


KD BAG RACK 


Eliminate lost items, gain greater coun- 
ter output ... promptly bag customers 
garments at your =. KD — 
RACK is faster eratin easier 
attach and cmaeee ags. Bright nickel 
finish. 

Price ” ...$6.00 set 
Counter Bags available i in cotton, nylon, 
matural and color. Durable quality, 
24” =x 28”, grommeted with drawstring. 





Price Reduced to $5.95 
ASK YOUR SUPPLIER ABOUT KD... 
KD Numbering Outfits 


Identification Tags and 
Systems 


Flag Markers 


Brass Tags and Rings 
Rack Dividers 

Pin Straighteners 
Pin Set Transports 


PORTABLE BAGGER 

This light weight bagger requires only |! 

sq. ft. of space and will hold up to 7 hangers 
Triple action locking device holds 

raised rod securely at desired height. Foot 

release allows raised rod to drop instantly THE 


weer ates eee KEYES-DAVIS/ 


finished in aluminum and light grey enamel. 
COMPANY 


.$20.85 each 











Price 











79 14th St., Battle Creek, Michigan 
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Are you in hot water 


oy 
oe 


” because the water you use 


Q£T8 TOO HOT! 
0978 TOO MUCH MONE V/ 


A VIC WATER-TEMPERATURE 
REGULATING VALVE WILL SOLVE 
THAT PROBLEM... 


by keeping water at exactly 
the right temperature 


|; AUTOMATICALLY 
Under $50 Complete 


f 


minutes 
Write Dept. D-25 


VIC MANUFACTURING COMPANY 


1313 Hawthorne Avenue + Mirneapolis 3, Minn. 








avoid costly errors! 


Here's a manual 

to help you correctly 
identify, spot, clean 
and finish fabrics. 


“FABRIC FACTS” 


The drycleaner’s guide to better 
processing and finishing of 
these fabrics: 
cottons 
wools 
linens 
silks 
acetates 
Orlon-Dynel pile fabrics 
rayons 
thermoplastics 
Only $1 per copy 


mail your order today! 


THE NATIONAL CLEANER 
466 Lexington Avenue, 
New York 17, New York 








Scotch Discount Cleaners has 
been opened at 7817 Troost 
Ave., Kansas City, Mo., the first 
of a proposed chain in the 
metropolitan area 


Bestway Cleaners recently cele- 
brated the grand opening of its 
second plant, at 2716 Nichol 
Ave., Anderson, Ind. The other 
location is at 210 W. 29th St. 


Montgomery & Campbell Clean- 
celebrated the 
grand opening of its new plant 
it 325 18th St., Rock Island, 
Ill. John J. Davis is president 
f the firm 


ers recently 


Mr. and Mrs. Francis Willkomm 
have purchased Lancaster (Wis.) 
Cleaners from Philip C. Downie 


West Suburban Dry Cleaners 
has been issued a permit for 
operation of a drycleaning plant 
it Addison Rd. and Moreland 
Ave Addison, Ill. The firm 
plans to build an addition to its 
shop and do cleaning on the 


pre mises 


northwest 


Franklin J. Mattern has opened 
Mott (N. D.) Dry Cleaners in 
i remodeled building. Mr. Mat- 
tern is secretary-treasurer of the 
North Dakota Drvcleaners As- 


sociation 


One Hour Martinizing Cleaners 
has opened in the new Progress 
Plaza Shopping Center, Forest 
Grove, Ore. Operators are Bob 
and Betty McKee 


4 grand opening was held re- 
cently by Cliff Morgan at Cedar 
Hills Cleaners on Cedar Hills 
Blvd.. Beaverton, Ore. 


Vallee Cleaners, 650 Third 
Ave., W., Poplar, Mont., has 
been remodeled and enlarged 
to accommodate a new unit 
which will more than triple 
plant capacity. Art Wagner is 
the owner and operator 


Vic Tone Cleaners, 13th and 
High, Eugene, Ore., is now 
owned by John Sullivan, who 
purchased the firm from W. D. 
Pate. The firm will be operated 
is Sullivan’s Vic-Tone Cleaners 


Davis Tailors held an open 
house recently at its newly re- 
modeled and equipped dry- 
cleaning plant at 18th St. and 


Minnesota Ave., Sioux Falls, 


Don Gerlach has purchased 
Valet Cleaners, York, Neb., 
from Robert Knight. 


Ervan Groves has leased Ar- 
nold (Neb.) Cleaners. 


Clarence Montgomery, who re- 
cently opened Valley Cleaners, 
1440 McKenzie Highway, 
Springfield, Ore., has installed 
a new drycleaning machine. 
Mr. Montgomery is continuing 
his plant in Sweet Home as a 
pickup station 


One Hour Martinizing Cleaners 
has been opened at 14 Second, 
S. E., Aberdeen, S. D., by B. C. 
Burdic k 


Canada 


Mrs. Hazel Bakey is the new 
owner of Spic and Span Clean- 
ers, 1615 Commercial Dr., Van- 
couver, B ix 


Mack Douglas has purchased 
Hawkes Cleaners, located on 
Main St., Meaford, Ont. 


An open house was held re- 
cently at Emerald Cleaners, 
Ltd., 749 Main St., Penticton, 
B. C., for the public to inspect 
its new facilities and renovated 
premises 


Surf Cleaners has been opened 
at 317 Argyle St., Port Alberni, 
B. C. 


A drycleaning establishment is 
being planned for Wakaw, 
Sask., by Ed Kurtenbach. 


Semiahmoo Cleaners, Ltd., 
White Rock, B. C., has in- 
stalled modern drycleaning ma- 
chinery. John and Paula Svens- 
son are the proprietors. 


Jo-El Cleaners, Ltd., has been 
opened at 438 Oxford St., Hali- 


Cameo Cleaners has been es- 
tablished on Deer Park Ave., 
Kimberley, B. C., by Roy Hase- 
be, a graduate of the NID. 


Bill Adamson of Streetsville 
(Ont.) Dry Cleaners has an- 
nounced the purchase of Acton 
Dry Cleaners from Garry De- 
Brun 


OBITUARIES 


Bill Auer, operator of Wardrobe Cleaners, Coos Bay, Oregon, 
died in a Portland hospital recently. Survivors include his 
brothers who operated the establishment with him. 


THE 


NATIONAL CLEANER 





Are You Turning Away Half Your Business Potential? 


RELIABLE 


DRY STORAGE « COLD STORAGE 
PACKAGE UNITS 


Assure 100°c profit return + Give you the edge on your 


stiffest competitors * Adaptable for every plant owner 


RELIABLE MACHINE WORKS, INC. 


231 EAGLE ST.,BROOKLYN 22.N.Y 


Albert R. Johnson, Sr., 57, 
at Scott Air Force Base, 
formerly Millstadt 


» mother 


owner of Bert’s Metro Cleaners 
died recently. Mr. 
where he 


Illinois Johnson 


resided In served as mavor. 


Surviving are his wife and two sons 
Ottawa, 
George, 


Clarence Langley of Langley’s Cleaners, 
died recently. Mi 
to operate the 


Ontario, 


Canada Langley’s son. will con- 


tinue drvcleaning establishment 


Albany, 
result of injuries 
» accident several weeks prey iously. 


Arvid Olson of Olson Cleaners 
hospital recently as the 


Oregon, died in a 
received while 
involved in an automobile 


Survivors include his wife 


M. W. Sturgis, 63, operator of a drycleaning establishment 
in Enid, Oklahoma, died after a heart 
attack while on a fishing trip in Colorado. Mr. Sturgis, who 
in Oklahoma for the 


was one of those instrumental in getting state 


recently suffering 


had been in the 
past 


drvcleaning industry 
34 vears, 

Survivors 
Oklahoma 


laws passed regulating the drvcleaning industry. 


include Leslie, who is a director of the 


Association of Drvcleaners 


annual COMM ENMONS 


January 13, 14, 15 and 16—National Institute of Rug Clean- 
ing, Inc., Queen Elizabeth Hotel, Montreal, Quebec, 
Canada. With exhibit. 


1B YOUR GARMENTS 
poe LNT 2 
Weighs but 3) ns but 3'/ Ibs. . 


a son 


WITH OUR PATENTED 


ONLY $64.50 ELECTRIC WHISK-BRUSH MACHINE 
Excellent for DESIR too! 
CLEANS — BLOWS — SPRAYS — MOTH-PROOFS 
Nothing else like it! 
sed by over 25,000 Cleaners, Tailors, Furriers. 
AMERICAN PRESSBOARD CO. Est. 1910 (Potentees) 


114 West 30th St., New York 1, N. Y. PEnn 6-8687 


_Masters ANY Fabric 


| make a mistake 


faa GRID PLATE 1. rer. tine 


2. Filter screen 
3. Napped surface 





The Grid Plate 
that CAN’T 


from ‘your jobber 











GROSS STAR TRIPL-SAFE GRID PLATE 


MFD. BY ° 
} Pateates | WITH BUILT-IN 


L. BEHRSTOCK CO. 
1708.8. STATE $T. CHICAGO 16, 1. STEAM FILTER 











January 20 and 21—Minnesota Institute of Laundering and 
Cleaning, Hotel St. Paul, St. Paul 


January 21 and 22—Oklahoma Association of Drycleaners, 
Biltmore Hotel and Municipal Auditorium, Oklahoma 
City. With exhibit. 


January 26, 27 and 28—Louisiana Laundry and Cleaners 
Association, Captain Shreve Hotel, Shreveport. 


February 1, 2 and 3—Texas Laundry 
Association, Sheraton Hotel, Dallas 


and Dry Cleaning 


10 and 11—Iowa State Cleaners & Dyers Asso- 
Nebraska State Drycleaners Association (Little 
Sheraton-Fontenelle Hotel, Omaha, Neb. 


February 9, 
ciation 


National 


February 10—New Jersey Laundry and Cleaning Institute, 
Essex House, Newark 


March 20, 21 and 22— 
Palmer House 


National Institute of Drycleaning, 
, Chicago, Illinois 


March 21, 22, 23, 24 and 25—American Institute of Laun- 
dering, Sheraton-Chicago Hotel and McCormick Place, 
Chicago, Illinois. With exhibit 


May 16 and 17—South Carolina Association of Launderers 


& Cleaners, Greenville 


May 19 and 20—Dry Cleaners Institute of Texas, Commer- 


cial Exhibits Building, Fort Worth 


. 
co 
Dba 


$2.95 SPECIAL 


KIT of BOTH 


Comat ond Doadrats 


Removes all hard, stubborn stains 
INCLUDING © Blood ® Coffee 
® Grass ® Polish © Lipstick © Egg 











Send for FREE Iliustrated Literature 
GIVE IT A TRY 
CONSULT YOUR DISTRIBUTOR 


products 


Zimmermon Co. Cincinnati 19. O. 





ANOLE, CONICET PLAGE 


Where buyers and sellers meet 








¢ a word for the first insertion and 8¢ a word for each subsequent, 
nsecutive insertion of the same ad. Advertisements set in capitals 
or boid face type 15¢ a word, first insertion; 10¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4¢ subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 10¢ a word, first inser- 
tion; 8¢ a word for subsequent, 
$1.00 (new or repeat) 


Add five words if answers are to come to a box number to be for 


@ word each 


consecutive insertion. Minimum charge 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. 
commissionable 


Classified advertising is not 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





solvent condition 


on since 1925 


plant in excellent 


ver counter. One locati 


Doing $70,000 plus 
Give good lease. Price 
300 East Arrow Highway, 
9476-2 


one-quarter cast 
lifornia 


td +_™é 
ideai VCieaners, 


LAS VEGAS, NEVADA, CLEANERS AND LAUNDRY—CLOTHING AND 
FUR STORAGE, IDEAL CORNER. AMPLE PARKING—80*°/, CASH-AND- 
CARRY. BUILDING AND EQUIPMENT LESS THAN 6 YEARS OLD. RENT 
12% CENTS PER SQUARE FOOT FOR 4800 SQUARE FEET. 1960 VOLKS- 
WAGEN TRUCK, RADIO-EQUIPPED. NO INDEBTEDNESS. $75,000 FULL 
PRICE—INCLUDES $6,000 INVENTORY AND SUIPLIES. LOW DOWN 
PAYMENT, BALANCE IN LONG LEASE. OWNER WISHES TO RETIRE. 
ADDRESS: Box 9524, THE NATIONAL CLEANER. 2 





NORTHWESTERN ILLINOIS: Well-equipped solvent plant, established 
»ss $40,000. Block building, excellent location. $20,000 in- 
inventory. $10,000 down, terms on balance. Long lease or will 


jing. ADDRESS: Box 9534, THE NATIONAL CLEANER. -2 


29 years. Gr 
cludes 


sell bu 


For sale: Plant. st large 
cellent pick-up stores. Good 


get iw a jrowing 


re end Jrive-in area for parking, 
A real 


business. Price $24,000—one-third 
1607 Las Vegas Blvd, No., Ne 


plus two ex 
opportunity to 
down. Contact 
Nevada. 

9541-2 


lease at low rent 


Wholesale Cleaners, Las Vegas, 


Well equipped solvent plant in fast growing Texas town. Business es 
tablished in a good location. $12,000. Some terms. ADDRESS: Box 9542, 


THE NATIONAL CLEANER. 2 





Solvent ‘on grossing $25,000 to $30,000 yearly, 
ing, block plant in rear. Washer & filter, still, 
puffs coat form & etc Indiana town of 12,000. Best 
buy in the country. Reason for selling—tretiring. Complete price $18,000 


ADDRESS: Box 9548, THE NATIONAL CLEANER. 2 


two story brick build- 
2—tumblers, 3—presses, 


Cissell Southern 


Wisconsin plant city of 60,000. Averaging $800 weekly for 
F Hoffman equipment below cost. $6,000 down, terms 


on balance. Good lease, rent $150. Prices $1.75 for suit. ADDRESS: Box 
9558, THE NATIONAL CLEANER. -2 
MAKE OFFER or smplete A-1 syn Denver 
Yearly gross $29,000. Selling because of other interest. ADDRESS: Box 
9556, THE NATIONAL CLEANER. -2 


thetic located in 


plant 


SOUTH-CENTRAL ILLINOIS—Completely (Detrex) 
drycleaning plant with Haertel cold storage vault, 50 years successful 
operation. T prices. Annual volume $75,000. Terms $15,000 dowr 


ADDRESS: Box = 9558 THE NATIONAL CLEANER. 2 


modern synthetic 


Only cleaning plant in county seat. Town of 1,200 North Missouri 
Gross 10,000. Other busines ust crifice at 000. Grant City 
©. Box 2 r > 9571-2 


ease. Modern drive-in plani 

inen supply mile from downtown. Same 

wner 2 Must have $75,000 down. ADDRESS: Box 9573, THE 
NATIONAL CLEANER. 2 


Z 


mmercial drycleaning, laun 


main artery 


$ years 


Highly 


—excellent lease, 90 cash-and-ca 


reputable perc plant, two-bath—top prices 


A real 


demanding 


Overhead very low 
prestige opera- 
Reply, P.O 


9574-2 


profitable 
Mus! sel 


tion. Owners other interests 1 
Box 1802, Rockford, Ilin 


80 


FOR SALE: COMPLETE DRYCLEANING AND BUILDING. IDEAL FOR 
MAN AND WIFE. FOR INFORMATION WRITE OR INQUIRE AT ABRA- 
HAM CLEANERS, HEBRON, NORTH DAKOTA. 9545-2 


Drive-in Detrex plant, all cash and carry. Finest equipment, $40,000 
gross, northern Indiana. Retiring. ADDRESS: Box 9546, THE NATIONAL 
CLEANER -2 


For sale: Two year 
Conn. Excellent drive-in bank and supermarket. Large 
walk-in busine For further details-ADDRESS: Box 9581, THE NA- 
TIONAL CLEANER. -2 


ald drycleaning plant located 
location 


in town near Danbury 


near 


San Francisco Bay area, top-quality perc plant. Good prices (suits 2 $2 00) 
1960 volume $38,000. Cash-and-carry. Investment returned in two years 
Can be handled by couple. Price $35,000. NORMANDY CLEANERS, 240 
PRIMROSE RD., BURLINGAME, CALIFORNIA. 9577-2 


For sale: Modern synthetic plant. Ideal for husband and wife. $15,000 
gross. 90 miles from Los Angeles. $10,000 down. ADDRESS: Box 9582, 
THE NATIONAL CLEANER. 2 
One-hour 
shore area 


Martinizing, 5 years old. Excellent location in 
Gross $60,000 to $70,000, cash-and-carry, 
tials. Write or phone Bell-More Cleaners, Inc 
Belford, New Jersey. Osborn 1-3070 


New Jersey 
with growing poten 
105 Campbell Junction, 
9584-2 








HELP WANTED 


Route Unusual opportunity for person with proven 
ability to take complete charge of training and supervising ten estab- 
lished city wide retail routes. This company is top quality in its field 
and potential is unlimited. All replies confidential. Mr. Nichols, Plaza 
Cleaners & Laundry, 4200 Penn, Kansas City 11, Missouri. 9552-7 





sales supervisor 


Working manager for package plant. Capable in all phan Send com- 
plete details. Quality established for over 25 years, Albany, N. Y. 
ADDRESS: Box 9561, THE NATIONAL CLEANER. -7 


Experienced working foreman Qcpeieintinne spotting "Capable of training 
workers in all departments. Modern plant in southern Ohio. Right man 
can move on up. Submit resume and photograph. ADDRESS: Box 9567, 
THE NATIONAL CLEANER. -7 


Runedensed wodtien foreman for instructor in , finishing Qupeeten of 
drycleaning and shirt laundry. Complete charge of quality and produc- 
tion. 10 employees. Good future for a producer. Midwest town of 50,000. 
ADDRESS: Box 9568, THE NATIONAL CLEANER. 7 
MANAGER DRYCLEANING DEPARTMENT: Sones New York Ci ty laun- 
dry offers excellent salary and opportunity for drycleaning supervisor, 
experienced in fairly large operation. ADDRESS: Box 9575, THE NA- 
TIONAL CLEANER. 7 








SITUATIONS WANTED 


Hard-working cleaner-spotter, all-around manager and 
superintendent. Made big mistake of moving to California. 
relocate. Forty years of age, family man, steady, very 
capable and personable. Twenty years experience with best of refer- 
ences. ADDRESS: Box 9527, THE NATIONAL CLEANER. 5 





experienced 
laundry 
Desires to 


NATIONAL CLEANER 











SITUATIONS WANTED (Cont'd) 


MACHINERY FOR SAiE (Cont'd) 





DRYCLEANING AND LAUNDRY MANAGER: 25 years experience. 
Knowledge of all phases of industry. Training, quality, production, cost 
control, office management and equipment installation and maintenance. 
James Nalley, 1015 North ‘C’ Street, Muskogee, Oklahoma. Phone 
MUrray 7-5675 9557-5 
Manager’ s position wanted “Young man desives position in progressive 
plant or plant with opportunity to buy in. Recently sold own dryclean- 
ing establishment. 20 years experience in all phases including selling. 
N.I.D. graduate. Best of references. ADDRESS: Box 9535, THE NA- 
TIONAL CLEANER. -5 
EXPERIENCED CLEANER AND SPOTTER WANTS ; POSITION IN SMALL 
OR MEDIUM SIZED PLANT AS WORKING MANAGER. 31 YEARS EX- 
PERIENCE IN BOTH SYNTHETIC AND PETROLEUM SOLVENT. MAR- 
RIED, SOBER AND RELIABLE. WOULD LIKE TO RELOCATE, ADDRESS: 
Box 9536, THE NATIONAL CLEANER. -5 


Working manager position wanted in medium size or small plant. 23 
years in drycleaning business. Now working as manager of medium size 
plant. Would like position in Florida. Sober and reliable. ADDRESS: 
Box 9553, THE NATIONAL CLEANER. 5 








MANUFACTURERS REPRESENTATIVES 


MANUFACTURERS’ REPRESENTATIVE COVERING EASTERN STATES 
WILL CONSIDER ADDITIONAL QUALITY LINES. HAVE LONG EX- 
PERIENCE IN DRYCLEANING-LAUNDRY SUPPLY SALES, WITH STRONG 
FOLLOWING AMONG LEADING JOBBERS. EXCELLENT REFERENCES. 
ADDRESS: Box 9576, THE NATIONAL CLEANER. -19 











SALESMEN—DISTRIBUTORS WANTED 


ATTENTION DRYCLEANING CHEMICAL SALESMEN: One of the in- 
dustry’s leading chemical and detergent manufacturers is increasing his 
sales staff throughout the nation. If you have industry experience and 
proven sales record we want to talk to you. We offer salary and liberal 
benefits. ADDRESS: Box 9559, THE NATIONAL CLEANER. -14 








WILLIAMS will pay highest prices for complete drycleaning plants. 
ALSO have available complete line of new and up-to-date rebuilt dry- 
cleaning equipment. WRITE, WIRE or CALL for your machinery needs 
at low—low—prices! WILLIAMS Laundry Machinery Co., 37-37 9th St., 
Long Island City 1, N. Y. STillwell 6-6666. 

For sale: New Patterson-Kelley tanks, horizontal hot water heaters (all 
A.S.M.E. Code 125 #WP); 3—36” x 96” 400-gallon, $400 each, 2—66” x 
192” 2,800-gallon, $900 each; 20—new steel welded tanks, 700-gallon, 
44” x 96” with manhead one end, $125 each; 2—Hoffman centrifugal ex- 
hausters, model 41, 3” inlet, 3” outlet, $250 each, 3 hp, motor-driven 
blowers BB, $150 each; new 3'/s-gallon filled Phister fire extinguishers, 
original cost $150—$25 each, Boilers: 1—like new 15 hp Cleaver-Brooks 
oil-fired, 100% complete, $1,000; 1—50 hp Sellers, gas-fired, 100#, $800, 
—30 hp Leffel, oil-fired, 100%, $750; 1—50 hp Lookout, combination gas 
1002, $900. Carl Nussbaum, Jr. Industrial Equipment & Govern- 
ment Surplus, 1719 West Main Street, Louisville 3, Kentucky 9583-4 


and oil, 








MACHINERY WANTED 


WANTED USED HOFFMAN UTILITY PRESSES, any model, any amount. 
Address: M.A.T.S.A. Alvaro Obregon No. 147, Sta. Anita, Ixtacalco, 
Mexico 8, D.F. 9469-3 





Actually we want a new one at junk 
9th and Chillicothe Streets, Portsmouth, Ohio 
9569-3 


Wanted 


price 


5,000-gallon Butler filter 
Edwards Cleaners, 








MERCHANDISE FOR SALE 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Write L. S. Supply Company, 
211-57 18th Avenue, Beyside 60, N. Y. 9340-45 


24 ‘FULL-SI SIZE POCKETS OR 48 ONE-HALF POCKETS FOR ONLY $2.40. 
Already cut, fine strong material. Check must accompany order. Post- 


age paid. Money-back guarantee. Send To POCKETS, 606 MAIN ST., 
NASHVILLE, TENNESSEE. 9530-45 











MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 








42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 





BLIND STITCH MACHINES—*'Dearborn’’—Complete with stand—ready 
to operate. American Blind Stitch Machine Corporation, 644 Broadway, 
New York 12, N. Y. GRamercy 7-4850. Sold and serviced exclusively by 
Singer Sewing Machine Company, Industrial Products Division. 9549-4 


Unipress 2-girl shirt unit, used 5 years, perfect condition. Can be seen 
in operation. $1,500 firm. Ajax flatwork or drapery press, 
work. $300. C & W Laundry-Cleaners, 
ville, Arkansas 





needs some 
300 South Division Street, Blythe- 
9540-4 


filters; 1—40” extractor 
2—275 gallon stor- 
6—50 lb. Huebsch tumblers, 
238 Madison St., Oak 
9547-4 
Hugh 
9578-4 


2—36 x 64 washers, hour 
(spray rinse); 1—75 gallon per hour still (vacuum); 
age tanks; 3—50 lb. Hoffman tumblers, 
2—Viking pumps. Contact Reichardt 
Park, Illinois. EUclid 6-1200 


2—5000 gallon per 


Cleaners, 


Bargain for quick sale 
ston 3, 


Detan Monarch two-bath unit complete 
G. Henderson Company, 3205 Polk, Hou Texas 
4 Ajax 3-girl shirt units each consisting 

PY yoke press, 1 L B236 body 


sollar-and-cuff press, 


f the following: 1 model 1057 
press, 1 BB236 bosom press, 1 CCW 
1 Forse sleever, 1 model B1-31059165 Bishop deluxe 
1 model B9-18 Bishop triangular electrically heated but 
toner post, 1 model B9-7 Bishop buttoner post, $3,000 per unit or $10,000 
for all 4 units. All will be rebuilt and guaranteed. LAUNDRY DRYER 
& EQUIPMENT COMPANY, 3114 Washington, St. Louis, Mo. JE 5-6060. 
9579-4 


folding table, 


Pantex rauck co 
fully 


»ker with agitator, Hoffman Jet open pocket perc clean- 
Box 406, Dundee, 


9570-4 


ing unit, automatic Maiges Machinery Sales, 
Illinois 

American drycleaner reclaimer. Like new, $700. Deluxe Drive-In Clean- 
ers, 436 Monroe Avenue, Rochester, New York. 9572-4 





FOUR HOFFMAN 42 x 84 LO-FRONT DRYCLEANING WASHERS, MO- 
TOR DRIVEN WITH 8,000 GPH FILTERS AND PUMPS. BARGAIN. 
ADDRESS: Box 9580, THE NATIONAL CLEANER, -4 


DECEMBER, 1961 


PUT IT 


on the Record 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay. 


NO. 39 DRYCLEANERS RECORD FORM 


Provides space for recording this necessary in- 
formation with minimum effort. 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 


Whether your 


No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 
duck with leather covers 


No. 39 Juntor Recorp Book 
(1,200 entries). 
binding 


48 Pages 
Board covers, marbleized 
Loose LEAF SHEETs: 

| are 
250 5.00 
500 9.00 
1000 15.00 


Send orders with remittance to: 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, W. Y. 


ALL PRICES 
PREPAID 




















BUSINESS SERVICE 


REWEAVING (Cont'd) 





DETROIT and suburbs 
ING, PRescotte 8-168( 


Micl igar 


on-location carpet, furniture cleaning and DYE- 
CARTER’S Rug Cleaners, 27234 Ridgewood, Rose- 
ville 9310-10 


$9.95. White 


Cleaners & 
8919-10 


jouble-breasted) made single Swan 


rs, P. O. Box 8083, Jackson, Miss 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
old customers. Write for free samples of famous 
4201 N. W. 2nd Ave., Miami 37, Fla. 

5947-10 


cost reactivates 


Kolorcards. Reba Martin, Inc 


kind by 


526-10 


SUITS DOUBLE BREASTED MADE SINGLE $9.95; tailoring any 
mail wholesale. Talis, 11 Pleasant St., Worcester, Mass 

GLOVES—GLOVES—GLOVES—Most beautiful cleaning and 
possible. Build profit and prestige. Your customers will be delighted 
TOWNE & COUNTRY LEATHER CRAFTSMEN, ‘8 Wor 
ester, Ma 9560-10 


refinishing 


handler 5St., 


ZIPPER LUBRICATING STICKS fferings. Send 


—Give 
br b . 


‘ story at 1 : sures 


price lists 


9543-1 


nr ‘ . 
ampie stick proc 


Pari ervice 429 os! clair t Toled 








SUEDE, LEATHER AND FUR SERVICE 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ““FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 3, 
Ohic Members of the S.L.R.A."’ 7947-13 





FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 





SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 


State Street, Sharon, Pa 5234-13 





FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 


folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 








WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 











REWEAVING 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio 6066-29 


“40°/, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 











ment 


MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 7369-29 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, i314 Adams St., Toledo 2, Ohio 7446-29 











TRAINING SCHOOLS AND INSTRUCTIONS 


HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia.. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 19332. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 











INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
on men’s and women’s garments. (3 Separate Books.) Free booklets 
describing these books sent on request. Master Designer, Dept. K, 
400 S. State Street, Chicago, Ill. 9278-15 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 





L. M. WISE ASSOCIATES—Garment and Solvent Analysis for the full 
service and coin-op drycleaner. Consulting and research for the Allied 
Trades. 1013 Pelican Drive, Cincinnati 31, Ohio. JA 1-9603. Louis M 
Wise, Ph.D., President 9564-25 











WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 





LOEBL DYEING IS THE FINEST DYEING PRODUCED, Garments are 
deluxe, semi-finished, wrinkle free, soft, easy to press. Individual in- 
spection of every garment assures satisfaction. Loebl’s dye garments, 
draperies, slipcovers. 24-hour parcel post service. SHIP TO LOEBL’S 
TODAY. LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, 
VA. 9406-12 











MISCELLANEOUS 


ATTENTION QUALITY CLEANERS: Offer the best in wedding gown 
service. We have the finest method in cleaning, preserving and sealing 
wedding gowns in specially molded chests. Send us your next wedding 
gown. You and your customer wil! be delighted. Wholesale $24.50. 
Retail $39.50. Mail to Meaders Bridal Division, 3200 Geary Blvd., San 
Francisco, California. 9505-8 











REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 
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SEWING-ROOM SUPPLIES 


BUY TAILORTRIMMING WHOLESALE—example 100 TALON trouser- 
zippers $11.45—get complete price list free. NASSAU NOTIONHOUSE, 
Nassau, New York. 9538-42 
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MR. MANUFACTURER— 


In this issue: 


¢ COIN-OP 
CO-OP 


¢ QUALITY 
CONTROL 


¢ STORAGE 
CONVEYORS 


—just part of this issue's 
solid “how to" editorial 
service to readers—typi- 
cal of cover-to-cover con- 
tent that helps drycleaners 
prosper—puts them in a 
better buying position 
for your equipment and 


supplies. 


More reason why your ad- 
vertising reaches an able- 
to-buy, responsive audi- 


ence in 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











UWE CUSTOMERS ALWAYS WRITE 


Exhibit-Tour Opportunity 


the Editor 
ing organized 
S.A. for the pul 
charter flights to 
England, in July 1962 
The members will be able to visit 
Quadrennial SLEAT Exhibition 
ndry and Dry Cleaning Equip- 
Olympia in London which 
July 16, 1962 


gements are ilso I 


eng made 
I rested members to visit su h 
table plants is Achille Serre Ltd 
Sketchley’s Ltd., ete. The programme 
will include a garden party at Nor 
bury Hall—a famous 200 year-old 
mansion in Surrey, a reception at the 
Guildhall and a visit to Stratford-on 
Avon. In tact 
everybody 
Due to the 
Canadian and U.S. customers, we have 


something to interest 
interest shown by our 


decided to organize 
flight to London. Our distributors and 
re cordially invited to take ad- 
vantage of this arrangement 

A special organization will be set up 


a special charter 


clients a 


o comply with international regula- 


tions governing charter flights. By 
joining this organization you will be 
entitled to seats on this flight at a 
$200 return on norm 


saving of nearly 


F,. C. LEwts 

P. Spencer Corporation 
173 Summerfield St 

» arsdale. N. ¥ 


invited to 
itions throu gh the above 

te include 
ti) can also be made 


Eprro! 


readers aré 


other coun- 


Yationa: Vuality Comes First 


has to do th 
in the last 


ths Most ippe ired In your 
ition either é 


is hee n writter 


ditorials or as 
to the editor. Whether or not I 
icross the board. at least vour 
guts to speak up 

st, the long battle 


f all operators is 


has had t he 
to raise quality 
beclouded 
ilwavs, by those who seek other 
1s to profits. Cut prices, short-cut 
tr iding 


services, the illusions of 


stamps, all in the face of a low per 


capita consumption of drvcleaning, 


but symptoms of the industry’s 


Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the 
drycleaning industry, your prob 
lems and your solutions to prob- 
lems. Address: 
The Editor 
The National Cleaner 
466 Lexington Avenue 
New York 17, N. Y 


failure t up basic prob 
le ms 

I do not mean a universal condem- 
nation of those who sell for a price 
After all, there are two markets for 
drycleaning. Just as I do not look as 
kance at the Chevrolet my neighbor 
drives as I pass in my Buick, neither 
do I look down my nose at the guy 
who gets a bit less than we do at our 
plant 

The target for my scorn is those 
guys who offer whatever they think 
the public can be persuaded to buy 
and I will admit it is 
shared by only a few hardy souls 


In my opinion, 


clean-and-steam and coin-ops are in 
this category 
One thing 
us. They demonstrate the standardi- 
zation of the drycleaning process. But 
they leave wide open the question ot 
what quality level that standardization 
should be. This is something for the 
whole industry—and the allied trades 
too—to put heart and mind to 


coin-ops have done for 


For instance, what soapers have the 
courage to market the single product 
best designed to do the quality job? 
Instead, most have offered several 
different each for a different 


price. The cleaner, who has no way of 


“soaps is 
knowing one from another, and has no 
must 
needs cut-and-try to produce consist- 


facilities for evaluating them, 
ent results. Even today, very few 
men running drycleaning plants have 
gone very far beyond the pseudo 
scientific procedures of their forebears 
ntil this situation is corrected, I 
see no hope for any national advertis- 
ing campaign. I'm inclined to agree 
with both Ogden of Richmond, Vir- 
ginia, and Ken Roberts out in South 
Dakota. One refuses to have his name 
issociated with those whose services 
fail to measure up to his, and the other 
is alarmed at the complacent indiffer- 
ence of the industry to any kind 
advertising 
So, until a high national standard of 
quality is achieved, national advertis- 
ing has little chance to succeed—no 


matter how much is spent, or how well 
the program is planned. Advertising 
just won't sell an inferior product 
unless it has a price tag the public 
understands. In that connection, I 
would guess the confusion of the pub- 
lic is greater now than it was before 
coin-ops! 
National 
only when there is a 
uct” involved. 


advertising can succeed 
“standard prod- 
And any manufacturer 
with enough financial resources can 
gain public acceptance for such a 
product. In the same way any associa- 
tion dealing with an idea that has 
behind it a uniformity understandable 
to the public can use national adver- 
tising. Gas, electricity, lumber, steel, 
and even less tangible things such as 
preservation of our resources, lessen- 
ing of forest fires through care by the 
public, are all standard product ideas 
that can be sold by such campaigns. 
But when we are talking about a serv- 
ice industry where standards vary 
widely, we have an almost insur- 
mountable problem to get such a job 
done. 

On the other hand, if the drycleaner 
could be taught to spend a reasonable 
amount in local advertising, primarily 
newspapers, I'm sure the public would 
respond and that per capita consump- 
tion of drycleaning would climb. If 
that advertiser delivered a job worth 
the price charged, and did the other 
things upon which a reputation for 
dependability can be built—it would 
create confidence at the local level. 

As things stand right now, the pub- 
lic has difficulty understanding the 
variations in prices and standards of 
I see no end to that problem 
immediate future, especially 
when our leadership continues to 
preach the expedient rather than 
sound principles. 


service. 
in the 


HARDHEAD ]O! 


More Solvent-Odor Interest 


To the Editor: 

We are a distributor of petroleum 
type drycleaning solvent, and your re- 
cent article was brought to our atten- 
tion by our customers. 

The article is “Clues to Solvent 
Odor,” by William R. Palmer printed 
in the August 1961 issue. 

Would you please send us a reprint 
of this article or the magazine itself as 
soon as possible? 

Gary S. JOHNSON 
Superior Oil Co., Inc. 
Indianapolis 2, Ind. 
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CALED L-S 


Only the best 
for you... 


Christmas 
and New Year 
Greetings 


COMPANY INC 
BRENTWOOD MARYLAND 





YOU'RE LOOKING AT MORE PROFITS PER SQUARE FOOT 


This complete Pantex shirt finishing unit . . . with the exclusive “SLEEV-O-MATIC” 
horizontal press . . . does more shirts easier and faster than ever before! 


Operator comfort and production reach new heights when the 
new horizontal “Sleev-O-Matic” joins the other three Pantex 
worksavers: Collar and Cuff Press, Body Press and FOLD-A 


MATIC Table in X [U0 area 


Horizontal bucks eliminate tiring up-and-down motions! Lateral 
table-level loading 


Simplified cuff 


and unloading keep operator-efficiency high 
clamping, automatic gentle sleeve expanders and 


convenient controls add up to increased production at lower 


PANTEX EQUIPMENT 
Jo 'S SOLD, SERVICED AND 
GUARANTEED ON A DIRECT 
FACTORY-TO-YOU BASIS! 


Everything’s more simple and maintenance free. Operator train- 
ing is easy. Satisfied operators turn out more work, finer work, 


hour after hour, uninterrupted by costly down time 


You pay nothing down for the entire Pantex Shirt Finishing Unit 
under our new five-year lease plan. For less than a tax-deductible 
$300 a month, your shirt finishing operations can show unbeliev- 
able profits per square foot. For full details, contact your local 
Pantex direct sales representative, write us, or call PAwtucket 


2-7500. Specify vour own color at no extra cost. 


PANTEX MANUFACTURING CORPORATION 
Pawtucket, Rhode Island 


New York - Chicago - Atlanta - Kansas City - Detroit 


In Canada: Pantex Manufacturing (Canada) Ltd., Montreal 





